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TODAYAIMQUE 
CHEMICAL  COMPOUND 


Cross-section  of  a  severely  clogged  coronary  artery  of 
monkey  fed  a  high-cholesterol  diet.  Extensive  vessel 
wall  damage  indicates  atherosclerosis. 


Coronary  artery  of  monkey  fed  an  identical  diet,  but 
provided  with  cetaben.  one  of  several  new  compounds 
being  tested  by  heart  researchers  at  Lederle 
Laboratories.  Virtually  no  vessel  wall  damage,  minimal 
atherosclerosis. 
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and  similar  research  to  find 
out.  It  takes  enormous 
scientific  resources  and 
financial  commitment,  but 
victory  means  lengthening 
the  lives  of  some  of  the 
850,000  Americans  who  die 
of  heart  disease  every  year. 


Here  at  Lederle,  we  are 
working  to  curtail  the  threat 
of  America’s  most  deadly 
killer,  atherosclerosis.  Based 
on  the  laboratory  results 
pictured  above,  our 
researchers  may  be  a  step 
closer  to  the  treatment  of 
atherosclerosis.  But  will 
cetaben  or  other  test 
compounds  work  in  man  as 
in  monkeys?  Lederle  has  a 
long-term  goal  to  fund  this 


LEDERLE  LABORATORIES 
A  Division  of 
American  Cyanamid  Co. 
Pearl  River,  New  York  10965 


Atherosclerotic  human  artery  clogged  with  fatty  deposits. 

More  Americans  die  of  heart  disease  associated  with 
atherosclerosis  than  from  any  other  cause.  It  will  take 
years  of  laboratory  and  clinical  work  to  determine  if 
cetaben  is  effective  and  safe  for  use  on  humans. 

(For  more  information  on  pharmaceutical  research,  write  for  our  booklet  Response  to  Human  Health  Needs.  ') 
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JUNE 

21- 25— Association  of  American  Editorial  Cartoonists,  Chateau  Fron- 

tenac,  Quebec  City,  Canada. 

22- 24 — Texas  Press  Association,  Amarillo  Hilton. 

23- 24 — Western  Newspaper  Foundation  Seminar,  Covering  the  Courts, 

University  of  California,  Irvine. 

23-25— Arizona  Newspapers  Association,  Little  America,  Flagstaff. 

25-25— Newspaper  Personnel  Relations  Association,  Stouffer's  Cincin¬ 
nati  Towers,  Cincinnati,  Ohio. 

25- 29— Association  of  Newspaper  Classified  Advertising  Managers,  The 

Davenport,  Spokane,  Washington. 

26- 30 — The  Newspaper  Guild,  annual  convention,  Detroit  Plaza  Hotel, 

Detroit. 

JULY 

t -5— National  Press  Photographers  Association,  The  Olympic,  Seattle. 

5- 9— International  Circulation  Managers  Association,  Boston  Sheraton. 

6- 8 — Virginia  Press  Association,  Cavalier  Hotel,  Virginia  Beach,  Va. 

9-14 — Newspaper  Management  Seminar,  University  of  Kansas,  Lawrence. 

12- 15 — Music  Critics  Association  annual  meeting,  Sheraton-Universal 

Hotel,  North  Hollywood,  Calif. 

13- 15 — Mississippi  Press  Association,  Broadwater  Beach,  Biloxi. 

13- 16 — Pennsylvania  Newspaper  Publishers  Association,  weeklies, 

Penn-Wells  Hotel,  Wellsboro. 

14- 16— Alabama  Press  Association,  Gulf  State  Lodge,  Gulf  Shores. 

16- 19 — International  Newspaper  Advertising  Executives,  Maui  Surf  Hotel, 

Maui,  Hawaii. 

18-21 — Southern  Newspaper  Publishers  Association  Foundation,  Copy 
Editing  and  Headline  Writing  Seminar,  Charlotte  (N.C.)  Observer. 
20-22— International  Newspaper  Promotion  Association/National  News¬ 
paper  Association,  Promoting  the  Total  Newspaper  for  weeklies, 
Stouffers  Inn,  Valley  Forge,  Pa. 

20-22— North  Carolina  Press  Association,  Pinehurst. 

23-26— Southern  Newspaper  Publishers  Association  Foundation,  News¬ 
paper  in  Education,  Charleston  Post  and  News  &  Courier. 

25-26— Pennsylvania  Press  Institute,  Classified  Phone  Room  Seminar, 
Pennsylvania  Newspaper  Publishers  Association  Press  Center,  Har¬ 
risburg. 

30-Aug.  2 — Texas  Daily  Newspaper  Association,  Las  Vegas. 

AUGUST 

7- 11 — Newspaper  Advertising  Co-operative  Network,  Hyatt  Regency, 

Dearborn.  Mich. 

13-16 — Southern  Newspaper  Publishers  Association  Foundation,  Copy 
Editing  and  Headline  Writing,  El  Paso  Times. 

13-18 — Newspaper  Association  Managers  Convention,  Hotel  Hershey, 
Hershey,  Pa. 

17- 19— West  Virginia  Press  Association,  Canaan  Valley  State  Park. 

27- 30 — New  York  State  Publishers  Association,  The  Gideon  Putnam, 

Saratoga  Springs. 

27- 30— Southern  Newspaper  Publishers  Association,  Designing  and 

Packaging  the  Newspaper,  Courier-Journal,  Louisville. 

28- SepL  2 — International  Newspaper  Promotion  Association/American 

Newspaper  Publishers  Association,  Marketing  Seminar,  Scottsdale 
Conference  Center,  Scottsdale,  Arizona. 

SEPTEMBER 

8- 9 — Wisconsin  Newspaper  Advertising  Executives  Association,  Holiday 

Inn.  La  Crosse,  Wis. 

10-13 — Southern  Newspaper  Publishers  Association  Foundation,  News¬ 
paper  Content  for  Today’s  Readers  Seminar,  Roanoke  Times  and 
World-News. 

13- 17 — International  Newspaper  Promotion  Association,  Europe  Confer¬ 

ence,  Brussels.  Belgium. 

14- 16 — Pennsylvania  Newspaper  Publishers  Association,  classified  clinic, 

Sheraton  Inn,  Johnstown.  Pa. 

15- 17 — New  York  State  Newspaper  Production  Conference,  Rochester 

Americana. 

15- 17 — Western  Newspaper  Production  Conference,  MGM  Grand  Hotel, 

Reno,  Nevada. 

16- 19 — Southern  Circulation  Managers  Association,  Breakers  Hotel,  Palm 

Beach,  Florida. 

18- 20 — Action  Line  writers  and  broadcasters  conference,  sponsored  by 

Corning  Glass  Works,  Corning,  N.Y.,  Hilton  Inn. 
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Newsbriefs 


A  Pennsylvania  legislator  has  proposed  to  write  into  law'  the 
format  for  newspaper  corrections  or  retractions  by  requiring 
that  they  be  printed  on  the  same  page  and  column  on  which  the 
original  error  was  made. 

Rep.  Jeffrey  E.  Piccola  (R-Dauphin)  introduced  the  man¬ 
datory  retractions  proposal  (H.25i6)  to  apply  to  all  newspa¬ 
pers  with  a  circulation  in  Pennsylvania  and  would  require  the 
admittance  of  error  “if  acknowledged  to  be  valid  by  that 
newspaper.” 

The  notice  would  have  to  be  in  print  not  smaller  than  the 
smallest  print  normally  used  on  that  page.  The  bill  was 
referred  to  the  House  Committee  on  Business  and  Com¬ 
merce. 

*  9k  ^ 

J.  Walter  Thompson  ad  agency  has  started  a  new  unit  to 
handle  leisure  oriented  advertising. 

The  new  Entertainment  Group  of  J.  Walter  Thompson  will 
be  headed  by  Gene  Secunda,  a  JWT  vicepresident.  The 
agency  is  currently  creating  and  placing  advertising  for  two 
Tony  Award  winning  Broadway  plays — “Chapter  Two”  and 
“On  the  Twentieth  Century.” 

*  *  * 

Richard  Milman  has  left  his  position  as  New  York  Post 
classified  advertising  manager.  Milman  had  been  with  the 
Post  for  slightly  over  one  year.  Prior  to  joining  the  Post  he 
served  as  classified  manager  of  the  now  defunct  Long  Island 
Press,  where  he  had  been  employed  for  15  years. 

No  replacement  has  been  named  for  Milman. 

♦  ♦  * 

A  citizens  committee  has  been  formed  to  try  to  save  the  old 
home  of  the  Miami  (Fla.)  News  from  being  razed. 

The  19-story  structure  with  a  tower  that  is  a  Miami  land¬ 
mark  was  built  in  1925  by  former  Governor  James  M.  Cox  of 
Ohio  to  house  the  News  and  radio  station  WIOD.  In  recent 
years,  since  the  News  moved  into  the  Miami  Herald  Build¬ 
ing,  the  News  Tower  has  been  used  as  a  processing  center 
for  Cuban  refugees.  It  was  renamed  Freedom  Tower.  The 
committee  wants  it  declared  a  national  historic  site. 

9k  9k 

Panax  Corp.  and  Leader  Publications  have  announced  an 
agreement  in  principle  for  Panax  to  purchase  the  Dearborn 
Heights  Leader.  The  acquisition  is  expected  to  become  final 
early  next  month. 

A  weekly  publication,  the  Dearborn  Heights  Leader  has  a 
circulation  oH  3,500.  Panax,  which  owns  the  Dearborn  Press 
Guide,  plans  to  operate  the  Dearborn  Heights  Leader  as  a 
separate  publication. 

Acquisition  of  the  Dearborn  Heights  Leader  will  give 
Panax  ownership  or  control  of  six  daily  and  47  weekly  news¬ 
papers  in  seven  states. 

9k  sk  * 

Frank  A.  Daniels  Jr.,  president  and  publisher  of  the  Raleigh 
(N.C.)  News  &  Observer  and  Times,  was  elected  chairman  and 
president  of  the  American  Newspaper  Publishers  Association 
Foundation  Board  of  Trustees  at  the  board’s  annual  meeting. 

Daniels  was  elected  to  a  one-year  term  as  chairman  and 
president  and  re-elected  to  a  three-year  term  on  the  Board. 

He  succeeds  Joe  M.  Dealey,  president  of  the  Dallas  Morn¬ 
ing  News,  as  chairman  and  president.  Dealey  continues  to 
serve  on  the  Board  of  Trustees. 

Alvah  H.  Chapman  Jr.,  president  and  chief  executive  of¬ 
ficer  of  Knight-Ridder  Newspapers  Inc.,  was  elected  vice- 
chairman  of  the  Foundation,  succeeding  Daniels.  Chapman 
is  also  a  member  of  the  Board  of  Trustees. 

Jerry  W.  Friedheim,  general  manager  and  executive  vice- 
president  of  AN  PA.  was  re-elected  executive  vicepresident 
of  the  Foundation.  Thomas  C.  Fichter,  vicepresident/comp¬ 
troller  and  assistant  general  manager  of  AN  PA.  was  re¬ 
elected  Foundation  treasurer,  Stephen  E.  Palmedo,  AN  PA 
Foundation  Administrator,  was  re-elected  secretary. 
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Cross-ownership  decision 

The  decision  of  the  United  States  Supreme  Court  in  the 
newspaper-broadcasting  cross-ownership  case  is  a  puzzle¬ 
ment. 

In  one  voice  the  court  tells  the  newspaper  owners  of 
broadcasting  stations  (radio  or  television)  in  about  150  cities 
that  their  cross-ownership  is  okay  and  they  don’t  have  to 
divest.  But,  at  the  same  time  it  tells  newspaper  owners  of 
broadcast  facilities  in  16  other  cities  that  they  are  excep¬ 
tions  and  they  must  divest,  giving  them  18  months  to  do  it. 
The  court  then  concludes  that  while  150  owners  can  hang  on 
to  their  properties  it  really  is  a  bad  deal  and  no  one  else  will 
be  allowed  to  get  into  the  act. 

Then,  in  an  effort  to  underline  FCC  efforts  to  regulate  the 
broadcasting  industry,  the  court’s  opinion  said:  “Efforts  to 
enhance  the  volume  and  quantity  of  coverage  of  public  is¬ 
sues  through  regulation  of  broadcasting  may  be  permissible 
where  similar  efforts  to  regulate  the  print  media  would  not 
be.’’ 

So,  while  the  ruling  tells  publishers  no  more  of  them  will 
be  able  to  join  the  exclusive  class  of  those  who  own  trans¬ 
mitters  in  their  own  communities,  it  is  also  telling  broadcas¬ 
ters  they  cannot  indulge  in  publishing  a  newspaper  in  the 
same  community. 

Isn’t  that  regulating  print  media?  Under  the  First 
Amendment  how  can  anyone  be  precluded  from  publishing  a 
newspaper? 

We  feel  this  is  not  the  final  decision  in  this  matter. 


Telephone  privacy 

The  U.S.  telephone  system,  which  happens  to  be  the  envy 
of  the  western  world,  has  taken  on  the  appearance  of  an  ogre 
threatening  to  invade  our  privacy.  Identical  bills  in  the 
House  and  Senate  would  prohibit  unsolicited  commercial 
telephone  calls  to  persons  who  indicate  they  do  not  want  to 
receive  them. 

The  list  of  exemptions  is  long  enough  to  make  the  entire 
proposal  ridiculous.  Excluded  from  the  taboo  would  be  tele¬ 
phone  calls  by  non-profit  foundations,  civic  leagues,  labor, 
agricultural  or  horticultural  organizations,  political  organi¬ 
zations,  or  a  public  opinion  pollster,  or  broadcast  rating 
services. 

Business  solicitation  over  the  telephone  is  almost  as  old  as 
the  instrument.  It  has  worked  on  the  proven  fact  that 
somebody  out  there  may  want  your  service  and  a  certain 
percentage  of  people  will  respond  to  the  right  sales  message. 

Everyone  should  realize  the  telephone  is  a  convenience 
only  when  you  want  to  use  it.  We  don’t  need  a  federal  law  to 
reinforce  our  individual  rights  to  hang  up  when  not  in¬ 
terested,  ignore  it  when  you  don’t  want  to  answer  it,  or  turn 
the  darn  thing  off. 
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FEEDHACK  Hy  VicCuntone 


THE  MATTERING  OF  THE  FIRST  AAAENPAAENT 

WRONG  PLACE 


Letters _ 

LOW  PAY 

In  response  to  the  ad  which  appeared 
on  the  cover  of  E&P's  May  6.  1978  issue, 

I  feel  that  the  reason  the  newspaper  boy 
is  becoming  a  vanishing  species  is  be¬ 
cause  the  delivery  of  papers  is  turned 
over  to  delivery  agencies,  which  in  turn 
tend  to  take  advantage  of  the  children. 

My  daughter  has  a  paper  route  deliver¬ 
ing  a  local  paper  once  a  week.  She  is  to 
roll  the  papers,  rubber  band  them,  and 
door  knob  them  each  week.  In  addition, 
she  gets  special  flyers  to  deliver  each 
week  as  an  extra  delivery.  These  are  to 
be  bagged,  and  door  knobbed.  Her  route 
consists  of  114  houses,  for  which  she 
receives  $  1 .00  per  delivery.  She  is  also  to 
make  collections  once  a  month  and  for 
every  house  that  pays  her  she  keeps  20(? 
per  collection.  This  paper  is  delivered  at 
no  charge  so  less  than  Vs  of  the  people 
actually  pay  her. 

The  job  takes  approximately  4  hours 
per  week,  not  counting  the  time  spent 
collecting.  After  doing  this  for  6  weeks, 
she  has  decided  to  turn  in  her  resigna¬ 
tion.  The  reason  that  papers  can't  get 
delivery  boys  (or  girls)  is  because  they 
are  not  compensated  for  their  work. 

Also,  this  paper  states  that  it  has  a 
controlled  circulation  with  postage  of  7^ 
per  issue  being  paid  for  at  the  local  post 
office.  1  would  like  to  know  how  the 
paper  can  get  away  with  stating  they  pay 
70  per  issue  per  delivery,  which  in  reality 
they  pay  less  than  10  per  issue  per  deliv¬ 
ery. 

Elaine  Wortsman 
* 

AIRS  VIEWS 

An  interesting  report:  “Sevareid 
Criticizes  Coverage  of  TV”,  (E&P-May 
6).  I  have,  however,  a  few  comments  to 
make  based  on  some  of  the  remarks  of 
the  retired  TV  commentator. 

According  to  the  report  Sevareid  hates 
to  read  newspaper  reports  about  televi¬ 
sion,  its  shows,  ratings,  performers  and 
their  salaries.  I  ask  this  question:  “How 
else  would  the  public  know  about  these 
facts  if  it  were  not  for  printed  media?”  1 
don’t  think  TV  stations  publicize  the 
news  of  their  own  media  other  than  to 
promote  their  shows. 

While  (according  to  the  report), 
Sevareid  was  harsh  on  newspapers 
over-criticizing  TV,  he  lightened  his 
message  occasionally  with  anecdotes. 
For  example,  he  made  the  statement: 
“However  much  TV  commercials  may 
pollute  the  mind  they  don’t  litter  the 
neighborhood  or  break  the  trashman’s 
back.”  There’s  an  old  saying  that  could 
apply:  “Half  fun,  whole  earnest.” 

As  to  commercials,  Sevareid  also  said 
in  part,  “Their  annoyance  factor  is  high 
because  they  are  so  hard  to  avoid.”  Avoid- 
EDITOR  &  PUBLISHER  for  June  17. 1978 


ing  them  is  not  //iv  primary  complaint. 
What  1  dislike  is  so  many  commercials 
entertain  more  than  inform.  This  I  think 
is  due  to  the  fact  that  many  creative 
people  have  been  brought  up  on  TV  and 
‘show  biz’  is  enticing. 

As  Eric  Sevareid  knows,  having 
worked  for  the  Minneapolis  Journal  Star 
and  the  Paris  Herald  Trihnne,  the  pri¬ 
mary  function  of  newspapers  is  to  inform 
not  entertain,  both  in  editorial  and  adver¬ 
tising  content. 

Other  than  comics  they  have  very  little 
entertainment  value.  To  me  this  is  an 
advertising  asset  since  informing  the 
public  of  a  product’s  value  is  far  more 
important  than  concentrating  on  enter¬ 
tainment. 

Some  TV  advertisers  realize  the  value 
of  what  1  call  “no  frill”  commercials  by 
eliminating  entertainment  and  talking  en¬ 
tirely  about  their  products.  In  other 
words,  performing  the  same  function  as 
newspapers,  advertising-wise. 

S.  Austin  Brew 
(Brew  was  formerly  head  of  Newspaper 
Space  Buying  at  BBDO) 

LABOR  UNION  TIES 

Your  most  recent  issue  carries  a 
notification  of  a  new  column  from 
Southerners  for  Economic  Justice  of 
Chapel  Hill,  North  Carolina,  which  de¬ 
picts  people,  events,  etc.  of  the  modem 
South  and  its  availability  to  newspapers. 

Your  readers  may  be  interested  to 
know  the  SEJ  lists  itself  as  a  non-profit 
organization  but  derives  some  of  its 
funds  from  labor  unions  such  as  the 
Amalgamated  Clothing  and  Textile 
Workers  Union  and  the  United  Auto 
Workers.  The  SEJ  is  also  one  of  the  driv¬ 
ing  forces  behind  the  ACTWU  effort  to 
unionize  Stevens  employees  despite  the 
union’s  repeated  losses  at  the  ballot  box. 

James  R.  Franklin 
(Franklin  is  director  of  corporate  public 
relations,  J.  R.  Stevens  &  Co.,  New  York.) 


Your  “Newsbrief”  about  the  launch¬ 
ing  of  a  second  daily  in  Edmonton  errs 
by  locating  it  in  Ontario  (Ont.)  instead  of 
Alberta  (Alta.). 

Also,  while  the  choice  for  readers  is. 
indeed,  “long  overdue.”  the  void  has 
been  partially  filled  since  late  197.1  by  St. 
John's  Edmonton  Report,  a  weekly  news 
magazine  patterned  after  vintage  Time. 

ER  is  published  by  the  Company  of  the 
Cross,  an  Anglican  religious  order  which 
also  operates  several  Canadian  boys’ 
schools.  The  writing  is  from  a  Christian 
perspective  without  being  preachy. 

John  Vornholt 

(V  ornholt  is  former  managing  editor  of 
St.  John’s  Edmonton  Report.) 

Short  takes _ 

It  is  a  story  riddled  by  a  commodity  of 
errors  and  jam-packed  with  high- 
powered  names  and  a  ton  of  unanswered 
questions. — Sacramento  (Calif.)  Lnion. 

"It  shall  be  unlawful  for  anyone  to  ex¬ 
pose  his  or  her  sexual  organs,  public  hair 
or  buttocks  with  less  than  a  fully  opaque 
covering  thereon”  at  lunch  counters  and 
soda  fountains. — Tampa  (Fla.)  Tribune. 

sk  *  * 

Moss  said  Arkansas  City’s  pool  is  fully 
circulated,  day  and  night. — Daily  Ok¬ 
lahoman. 

^  ^  ^ 

Wheat  growers  will  harvest  a  record 
169  bushels  in  Oklahoma  this  year,  sur¬ 
passing  the  1975  record  crop  by  more 
than  eight  million  bushels,  the  Agricul¬ 
ture  Department  predicted  Wednesday. 
— Guthrie  (Okla.)  Daily  Leader. 

*  ♦  5ic 

“Pushing  for  Hose  action  on  his  flood 
control  bill  .  .  .  ” — Williamsport 

(Pa.)  San-Gazette. 
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"In  the  Detroit  Uaiket,  we  win  the 
election  every  dqr«  ^  ^  Ailvertisiiig 


“This  is  the  department?  Just  as  the  people  of  southeastern 

5th  largest  newspaper  Michigan  turn  to  The  News,  so  do  the  msyor 

in  the  country.  And,  let  advertisers  in  the  area, 
me  tell  you,  The  Detroit  News  More  than  65%  of  newspaper  advertising 

didn’t  just  fall  into  that  position.  dollars  are  spent  in  The  News.  oWrall  we  carry 

“We  got  there  hy  being  the  best  source  of  71%  of  classified,  61%  of  retail,  and  58%  of 

news  in  this  area,  day  after  day  That’s  why  the  general  And  those  are  fine  numbers  in  a  highly 
msyorily  of  people  in  town  turn  to  us.  We  have  competitive  market, 
the  highest  household  penetration  of  the  first  5  “It’s  simple.  If  you’re  going  to  communicate 

markets  in  the  country  with  the  Detroit  Market,  you’ve  got  to  use  The 

“But  what  does  that  mean  to  me  and  my  Detroit  News.” 

The  Detroit  News 

Largest  evening  newspaper  circulation  in  America 
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Supreme  Court  bars 
future  cross-ownership 


By  Miriam  Ottenberg 

Only  16  of  approximately  170  newspa¬ 
pers  or  chains  owning  radio  or  television 
stations  in  the  same  city  will  have  to  give 
them  up,  but  the  U.S.  Supreme  Court 
now  bars  all  future  home-town  cross¬ 
ownership. 

Thus  the  Supreme  Court  parted  com¬ 
pany  (June  12)  with  the  U.S.  Court  of 
Appeals  in  the  District  of  Columbia 
which  wanted  all  newspaper-broadcast¬ 
ing  combinations  in  the  same  community 
broken  up  now. 

The  Court  of  Appeals  order  would 
have  required  dissolving  ownership  ties 
between  newspapers  and  television  sta¬ 
tions  in  50  communities  and  radio-news¬ 
paper  combinations  in  more  than  120. 

instead,  the  high  court  went  along 
fully  with  the  Federal  Communications 
Commission  and  agreed  that  only  16 
“egregious  cases”  required  divestiture 
because  those  communities  were  getting 
only  one  voice — a  sole  daily  newspaper 
owning  either  a  sole  clear-signal  televi¬ 
sion  or  radio  station.  Unless  the  FCC 
grants  waivers,  9  newspapers  must  shed 
their  radio  stations  and  7  newspapers 
must  divest  themselves  of  their  televi¬ 
sion  stations  by  January  1,  1980.  Most  of 
them  are  in  relatively  small  communities. 

Newspaper  and  broadcast  officials, 
while  hailing  the  decision  not  to  break  up 
most  existing  combinations,  spoke  re¬ 
gretfully  about  owners  forced  to  divest. 
Jerry  W.  Friedheim,  executive  vicepres¬ 
ident  and  general  manager  of  the  Ameri¬ 
can  Newspaper  Publishers  Association, 
said  the  ANPA  is  “particularly  dis¬ 
tressed  that  the  court  would  allow  the 
FCC  to  single  out  16  newspapers  and 
force  them  to  divest  their  broadcast 
interests.”  National  association  of  broad¬ 
casters  president  Vincent  T.  Wasilewski 
said  these  16  owners  were  being  treated 
unfairly. 

On  other  aspect  of  the  high  court  deci¬ 
sion,  Friedheim  said  ANPA  was  pleased 
that  the  court  had  overturned  that  por¬ 
tion  of  the  Appellate  Court  decision 
which  would  have  required  general  di¬ 
vestiture  of  commonly  owned,  co¬ 
located  newspapers  and  broadcast  out¬ 
lets. 

“However,”  Friedheim  went  on, 
“ANPA  is  deeply  disappointed  that  the 
court  let  stand  the  FCC  rule  that  would 
bar  all  newspapers  from  establishing  or 
acquiring  new  broadcast  outlets  to 
further  serve  their  communities.” 


He  said  the  court’s  decision  is  being 
analyzed  by  ANPA’s  legal  experts  and 
will  be  reviewed  by  its  21  member  task 
force  on  broadcast  and  CATV  owner¬ 
ship,  chaired  by  Joe  M.  Dealey,  presi¬ 
dent  of  the  Dallas  Morning  News. 

In  an  8-0  decision  (Justice  William  A. 
Brennan,  Jr.,  not  participating  because 
he  was  ill  at  the  time  of  the  arguments), 
the  high  tribunal  termed  the  long- 
controversial  FCC  regulations  “a 
reasonable  means  of  promoting  the  pub 
lie  interest  in  diversified  mass  communi¬ 
cations”. 

The  Court  of  Appeals  had  agreed  with 
the  FCC  that  cross-ownership  should  be 
banned  in  the  future,  but  the  appellate 
tribunal  had  also  ordered  the  FCC  to  dis¬ 
solve  all  existing  media  combinations  in 
the  same  communities.  The  Appellate 
Court  held  that  the  FCC  rule  requiring 
only  limited  divestiture  was  “arbitrary 
and  capricious”.  Not  so,  said  the  Su¬ 
preme  Court,  ruling  that  the  challenged 
regulations  were  valid  in  their  entirety. 

The  Supreme  Court,  responding  to  the 
contention  that  the  First  Amendment 
rights  of  newspaper  owners  are  violated 
by  the  FCC’s  prospective  ban  on  cross¬ 
ownership,  called  attention  ot  the  “fun¬ 
damental  proposition”  laid  down  in  a 
1969  decision  that  there  was  no  “un¬ 
bridgeable  First  Amendment  right  to 
broadcast  comparable  to  the  right  of 
every  individual  to  speak,  write  or  pub¬ 
lish”. 

The  ANPA  and  the  NAB,  both  of 
which  had  petitioned  the  Supreme  Court 
to  overturn  the  appellate  ruling  and  the 
FCC  ban  on  future  cross-ownership,  had 
argued  that  the  regulations  unconstitu¬ 
tionally  condition  receipt  of  a  broadcast 
license  upon  forfeiture  of  the  right  to 
publish  a  newspaper. 

The  Supreme  Court  responded  that  a 
newspaper  owner  need  not  forfeit  any¬ 
thing  to  acquire  a  license  for  a  station 
located  in  another  community.  At  the 
same  time,  the  high  court  footnoted  that 
the  FCC  regulations  are  quite  similar  to 
the  prohibitions  imposed  by  antitrust 
laws  and  “this  court  has  held  that  appli¬ 
cation  of  the  antitrust  laws  to  newspa¬ 
pers  is  not  only  consistent  with  but  is 
actually  supportive  of  the  values  under¬ 
lying  the  first  amendment”. 

In  its  opinion,  written  by  Justice  Thur- 
good  Marshall,  the  court  denied  that  the 
FCC  had  unfairly  singled  out  newspapei 
owners  for  more  stringent  treatment  than 
other  license  applicants  and  contended 


that  the  FCC  regulations  treat  newspaper 
owners  in  essentially  the  same  fashion  as 
other  owners  of  the  major  media  of  mass 
communications  were  already  treated 
under  the  FCC’s  multiple  ownership 
rules.  Owners  of  radio  stations,  televi¬ 
sion  stations  and  newspapers  alike  are 
now  restricted  in  their  ability  to  acquire 
licenses  for  co-located  broadcast  sta¬ 
tions,  the  Court  said. 

The  Court  stressed  that  since  the  regu¬ 
lations  promote  the  public  interest  in  di¬ 
versified  mass  communications  “they  do 
not  violate  the  first  amendment  rights  of 
those  who  will  be  denied  broadcast 
licenses  pursuant  to  them”. 

The  reasonableness  of  the  FCC’s  1975 
regulations  as  a  means  of  achieving  di¬ 
versification  is  underscored  in  the 
court’s  view  by  the  fact  that  waivers  are 
“potentially  available  from  both  the 
prospective  and  the  divestiture  rules  in 
cases  in  which  a  broadcast  station  and  a 
co-located  daily  newspaper  cannot  sur¬ 
vive  without  common  ownership.  Before 
the  FCC  case  was  decided  by  the  high 
court,  the  waiver  had  been  used  twice  in 
“egregious  cases”  where  divestiture  was 
ordered  by  the  FCC.  There  started  out  to 
be  18  such  cases,  but  two  were  able  to 
get  “survival”  waivers. 

Justice  Marshall’s  opinion  underlines 
the  government’s  power  to  regulate  the 
broadcasting  industry  in  a  way  it  could 
never  regulate  the  newspaper  business. 
He  said  the  court  agreed  with  the  FCC 
that  it  could  regulate  ownership  of 
broadcast  stations  in  order  to  try  to  in¬ 
crease  the  “diversity”  of  views  being 
broadcast. 

“Efforts  to  enhance  the  volume  and 
quantity  of  coverage  of  public  issues 
through  regulation  of  broadcasting  may 
be  permissible  where  similar  efforts  to 
regulate  the  print  media  would  not  be,” 
the  opinion  said. 

While  largely  preserving  the  status 
quo,  the  FCC  with  Supreme  Court  back¬ 
ing  not  only  will  forbid  future  mergers  of 
press  and  broadcasting  in  the  same 
community,  but  also  will  bar  existing 
broadcast  licenses  from  being  sold  or 
transferred  to  a  newspaper  in  the  same 
community. 

The  Supreme  Court  differed  most 
sharply  with  the  appellate  court  on 
whether  the  FCC  had  a  rational  basis, 
first,  for  treating  existing  newspaper- 
broadcast  combinations  more  leniently 
than  combinations  that  might  seek 
licenses  in  the  future  and,  second,  for 
requiring  divestiture  in  the  “egregious 
cases”  while  allowing  all  other  existing 
combinations  to  continue  in  operation. 
The  Appellate  Court  said  the  FCC  lacked 

(Continued  on  page  18) 
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Violence  mars  strike 
by  N.Y.  News  Guild 


The  nation’s  largest  circulation  daily 
newspaper,  the  New  York  News,  w'as 
struck  this  w'eek  (June  13)  by  1.340  edito¬ 
rial  and  commerical  employes. 

Management  personnel  got  out  a  64- 
page  issue  the  first  day  t'ollow'ing  the 
strike,  how'ever  only  800.0(K)  copies  w'ere 
run  otY  compared  to  the  New's'  normal 
weekday  press  run  of  1.8  million.  A 
New's'  spokesman  said  about  600.000 
copies  W'ere  distributed. 

New's'  management  said  it  planned  to 
continue  publishing  the  new'spaper  until 
the  strike  w'as  settled,  but  the  key  ques¬ 
tion  W'as  w'hether  or  not  the  paper  w'ould 
be  delivered. 

The  deliverers  union  recently  agreed 
to  a  new'  three-year  contract  w'ith  the 
New'S  and  although  eight  other  unions 
chose  to  support  the  Guild,  about  half  of 
the  deliverers  who  show'ed  up  for  work 
on  the  first  night  of  the  strike  chose  to 
cross  the  picket  lines.  Picketing  Guild 
members  shouted  to  the  deliverers  as 
they  crossed  the  picket  lines:  “We’ll  re¬ 
member  this.”  They  also  yelled.  “Your 
time  will  come.”  and  chanted  “Scab, 
scab,  scab.” 

A  bottle  was  thrown  as  the  trucks  at¬ 
tempted  to  move  out  and  one  windshield 
was  broken.  Police  said  the  bottle  was 
thrown  by  a  person  not  employed  by  the 
News.  Several  News  employes  had  to  be 
physically  removed  by  police  from  the 
path  of  the  trucks. 

A  crowd  of  between  1 .000  and  1 .500 
lined  the  streets  in  front  of  the  News 
building  during  the  first  night  of  the 
strike  and  police  reinforcements  had  to 
be  called  in. 

On  Wednesday  night,  the  second 


night  of  the  strike,  picketing  Guild  mem¬ 
bers  got  more  violent,  throwing  debris  at 
those  delivery  trucks  that  went  out  to 
deliver  the  paper. 

At  least  six  persons  were  taken  into 
custody  by  police  for  attempting  to  block 
the  trucks  and  several  others  were  taken 
to  hospitals  in  ambulances  for  treatment 
of  minor  injuries  caused  by  flying  bottles 
and  eggs. _ 

Negotiations  between  the  Newspaper 
Guild  and  N.Y.  News  management, 
which  were  broken  off  Tuesday  after¬ 
noon,  were  scheduled  to  resume  at  E&P 
presstime  on  Thursday  in  wake  of  the 
violence  that  had  taken  place  as  News 
drivers  attempted  to  deliver  the  papers. 

Police  both  on  horseback  and  on  foot 
were  on  hand  to  control  the  crowd.  Guild 
members  on  the  picket  lines  complained 
that  police  were  unnecessarily  rough  in 
handling  the  pickets  and  police  on  the 
scene  were  reminded  by  the  newspaper 
Guild  members  that  they  were  also  in¬ 
volved  in  contract  negotiations. 

Striking  members  of  the  Newspaper 
Guild  and  the  supporting  craft  unions 
had  appealed  to  the  deliverers  on  Tues¬ 
day  to  Join  with  the  other  unions  in  refus¬ 
ing  to  cross  picket  lines  and  some  drivers 
responded. 

Fewer  regular  drivers  turned  up  Wed¬ 
nesday  and  about  100  drivers  carrying 
signs  declaring  “Drivers  Support  the 
Strike”  joined  picketing  Guild  members. 
Enough  drivers  still  crossed  the  picket 
lines  so  that  the  paper  could  be  distrib¬ 
uted. 

The  Deliverers  Union,  unlike  the  other 
newspaper  unions,  has  no  strike  bene¬ 


New  York  police  remove  Newspaper  Guild  pickets  from  the  street  in  front  of  the 
New  York  News  garage.  Pickets  tried  to  prevent  delivery  trucks  from  leaving. 
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fits  for  members  and  Deliverers  Union 
head  Douglas  LaChance  said  crossing 
the  picket  line  was  the  only  way  he  had 
of  “feeding”  his  members. 

Many  Guild  members  said,  however, 
that  they  felt  betrayed  by  LaChance's 
action,  since  the  Guild  had  pledged  to 
support  the  deliverers  when  it  looked 
like  they  might  strike. 

Both  the  New  York  Post  and  the  New 
York  Times  pledged  their  support  to  the 
News.  Management  from  both  papers 
said  they  would  not  increase  their  circu¬ 
lation  above  normal  press  runs  and  said 
they  would  not  solicit  any  additional  ad¬ 
vertising  from  News’  accounts. 

Korv^tes 

STRU€E 

BULLETIN 

Due  to  the  Daily  News  Strike  we  will 
be  unable  to  advertise  our  36  fabulous 
pages  of  summer  buys  and  Father's  Day 
fashions  from  "The  Other  Korvettes". 

But  that  doesn't  mean  you  can't  take  advantage  of  the 
sales  and  values  going  on  in  the  store  right  now!  Just  go 
to  your  nearest  Korvettes  and  find  a  storeful  of  great 
buys  for  yourself,  your  home  and  family! 


News  loses  advertising. 

Peter  Anderson,  ad  director  of  the 
Post  said,  “We  are  not  increasing  our 
circulation  nor  are  we  soliciting  ads  from 
New  York  News  accounts.”  Anderson 
did  say,  however,  that  if  News  accounts 
contacted  the  Post  to  request  ad  space, 
they  would  be  accommodated. 

Anderson  said  the  Post  was  contacted 
by  major  retailers  Alexander's,  Kor¬ 
vettes  and  Mays  and  the  paper  did  accept 
their  ads.  The  News  was  supposed  to 
carry  a  36-page  insert  for  Korvettes  in  its 
Wednesday  (June  14)  edition,  but  it  was 
canceled  because  of  the  strike.  The  Post, 
instead,  got  8  pages  of  Korvettes  adver¬ 
tising  for  Thursday  (June  15.) 

The  Times  was  more  supportive  of  the 
News.  A  spokesman  said.  “Our  circula¬ 
tion  levels  will  remain  exactly  the  same 
and  we  will  not  take  any  additional  ad¬ 
vertising  from  our  accounts  than  they  al¬ 
ready  have  contracted  for.” 

The  Times  reportedly  had  been  con¬ 
tacted  by  a  number  of  retailers  who  were 
told  that  the  paper  would  not  accept  any 
additional  advertising  other  than  what 
they  were  already  scheduled  to  run. 

The  Times  reportedly  also  has  a  verbal 
agreement  with  the  News  that  states  that 
if  the  News  is  unable  to  publish  a  “rep¬ 
resentative”  newspaper,  then  the  Times 
(Continued  on  ptif’c  14) 
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Newspaper  editors  rap 
high  court  search  ruiing 


By  Lenora  Williamson 

From  Seattle  on  the  West  Coast  to 
Editor  &  Publisher’s  New  York  office, 
the  message  came  over  clearly: 

“At  the  risk  of  being  accused  of  over¬ 
reacting — I  think  the  press  should  over¬ 
react.” 

James  B.  King,  executive  editor  of  the 
Seattle  Times,  was  responding  to  a  series 
of  spot  calls  to  editors  in  some  major 
cities  asking  for  their  reaction  to  the  U  .S. 
Supreme  Court's  decision  allowing  police 
searches  via  warrant  of  newspaper  offices 
(May  'i\)  Znrclier  v.v.  The  Stanford  Daily 
case). 

King  pointed  to  one  positive  point  re¬ 
garding  the  decision:  "The  press  is  not 
alone — it's  not  a  lonely  defense  of  free¬ 
dom  of  the  press.  Clergy,  doctors,  busi¬ 
ness  men,  lawyers  and  all  of  the  citizens 
have  reason  to  fear.  We  have  allies  in  this 
fight.” 

The  Seattle  editor  gently  commented 
on  a  “personal  disappointment”  that  his 
boyhood  Hero,  Whizzer  White,  now  Su¬ 
preme  Court  Justice  White,  “has  lead  his 
court  out  of  bounds.  I  wish  he  had  gone 
into  proball,  he  would  have  been  a  heck 
of  a  coach.” 

Conversation  with  other  editors 
brought  forth  a  collective  description 
of  the  decision:  chilling,  fearsome,  out¬ 
rageous,  incredible,  terrible,  disturbing, 
and  disastrous. 

Some  indicated  consultations  with 
company  lawyers  are  going  on  this  week 
to  explore  legal  ramifications  and  mea¬ 
sures  that  may  be  taken  in  protecting  files 
and  records. 

From  the  Stanford  University  Law 
School,  Professor  Gerald  Gunther 
cautioned  against  overreaction:  “The 
press  may  create  a  self-fulfilling  prophecy 
if  it  proclaims  this  a  total  defeat  for  First 
Amendment  values.  It  is  not.” 

John  Hughes,  editor  and  manager  of  the 
Christian  Science  Monitor,  Boston,  and 
president  of  the  American  Society  of 
Newspaper  editors,  reacted  with  grave 
concern — 

“It  has  very  serious  implications  for 
the  freedom  of  the  press.  The  First 
Amendment  guarantees  press  freedom 
but  this  ruling  permitting  unannounced 
police  searches  of  newspaper  offices 
seems  to  cut  clear  across  the  Constitu¬ 
tion’s  intent. 

“This  ruling  could  open  the  door  to  the 
gravest  abuse.  A  warrant  can  be  granted 
by  a  magistrate  at  midnight  with  no  op¬ 
portunity  for  a  newspaper  to  present  a 
countering  point  of  view  until  after  the 
police  search  has  taken  place.  Obviously 
this  could  have  a  chilling  effect  on  the 
operations  of  the  press  and  the  protection 
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of  confidentiality  of  sources  and  notes. 

“I  hope  that  as  magistrates  and  judges 
receive  these  applications  for  search  war¬ 
rants  they  will  weigh  very  seriously  the 
First  Amendment  implications  of  these 
rulings.” 

Gene  Roberts,  executive  editor  of  the 
Philadelphia  Enquirer — 

“I  am  very  concerned  and  think  it  will 
be  difficult  and  have  a  chilling  etTect  on 
our  ability  to  protect  sources  and  gather 
the  news. 

“We  are  exploring  with  our  lawyers 
now  ways  within  the  law  to  safeguard  our 
critical  notes  by  putting  them  in  safe 
keeping — perhaps  outside  the  building. 

“It  seems  to  me  that  in  avoiding  setting 
any  test  or  standard  for  coming  into  a 
newspaper  office,  the  Supreme  Court  has 
virtually  issued  an  open  invitation  to  law 
enforcement  officers  and  judges  to  have  a 
field  day  with  the  press  in  some  cities.  I 
just  hope  this  isn't  one  of  those  cities.” 
Barry  Bingham,  Jr.,  editor  and  publisher 
of  the  Louisville  Courier-Journal  and 
Times — 

“My  feeling  is  that  the  decision  made  a 
terrible  error  in  subjecting  news  rooms  to 
third  party  searches.” 

Bingham,  who  said  he  is  against  third 
party  searches  anyway,  added  that  sub¬ 
jecting  the  press  to  a  third  party  search  is 
a  “hunting  license”  to  law  enforcement 
officers  and  will  have  a  “chilling  etTect.” 

Bingham  noted  he’s  not  so  much  con¬ 
cerned  about  the  federal  government  but 
that  more  likely  some  local  prosecutor 
may  use  the  decision  “unmercifully.” 

“I  can't  tell  what  our  position  would 
be — we  are  meeting  with  lawyers  later  in 
the  week. 

“On  face  value,  the  decision  is  a  disas¬ 
ter.” 

Jim  Hampton,  editor,  Miami  Herald — 

“We  are  extremely  concerned  about 
the  implications — not  for  ourselves,  iron¬ 
ically,  for  we  are  in  a  situation  here  where 
we  have  responsible  law  enforcement 
people — but  for  smaller  papers  where 
local  judges  or  police  chiefs  may  be  about 
to  harass  editors  beyond  all  endurance.” 

Hampton  says  they  are  thinking  of 
counter  measures  of  their  own  as  to  what 
might  be  done  “in  case  we  are  raided” — 
such  as  locking  a  desk  and  not  yielding  up 
the  key —  “passive  resistance  as  far  as  we 
can  go.”  He  commented  that  Gene  Mil¬ 
ler,  who  won  two  Pulitzers  for  the  Herald, 
has  a  habit  of  not  keeping  notes  around 
anyway. 

The  decision  did  prompt  one  positive 
thing,  though,  for  Hampton.  He  humor¬ 
ously  details  how  it  took  him  two  days  to 
clean  out  his  desk,  accompanied  by  some 


embarrassment — not  necessarily  for 
what  any  police  might  see,  but  for  what  he 
had  “squirrelled  away,”  memos  that 
never  got  answered  and  such. 

William  Burleigh,  editor,  Cincinnati 
Post — 

“I’m  sure  what  I  would  say  is  exactly 
what  every  other  editor  would  tell  you. 

“Obviously,  I  see  some  threatening  as¬ 
pects  to  the  ruling,  and  it  is  a  fearsome 
weapon  in  the  hands  of  a  local  prosecutor, 
or  local  police,  or  local  judge.” 

Burleigh  added  that  the  safeguards 
mentioned  by  Griffin  Bell  for  federal 
officials  show  the  kind  of  restraint  he 
would  hope  would  be  applied  by  local 
officers.  But,  continued  Burleigh,  “I 
am  afraid  that  is  wishful  thinking.” 
William  F.  Thomas,  executive  vicepresi¬ 
dent  and  editor,  Los  Angeles  Times — 

“The  decision  is  incredible,  terrible. 
It's  clear  to  me  Justice  White  has  no 
understanding  of  the  real  world  of  the 
newspaper  nor  of  the  implication  of  this 
decision  for  the  ordinary  citizen, 
businessman,  doctor,  lawyer  or  what- 
have-you  whose  file  papers  are  thus  sub¬ 
ject  to  search  and  seizure  by  prosecutor 
and  police  whenever  they  deem  it  neces¬ 
sary.” 

Joseph  Pulitzer,  Jr.,  editor  and  publisher 
of  the  St.  Louis  Post-Dispatch — 

“In  permitting  the  police  to  arm  them¬ 
selves  with  warrants  and  make  surprise 
raids  on  newspaper  offices,  the  Supreme 
Court  has  in  effect  made  the  press  a  ve¬ 
hicle  for  police  investigations  and  has 
gravely  jeopardized  its  intended  role  of 
being  an  independent  watchdog  of  the 
police  and  other  governmental  agen¬ 
cies.” 

James  Hoge,  editor  in  chief,  Chicago  Sun- 
Times — 

Hoge  said  that  the  Sun-Times  was 
going  to  have  to  “come  up  with  some 
ways  to  make  our  word  good  again.”  Two 
of  those  ways  discussed  so  far  would  be 
keeping  some  files  at  home  or  not  keeping 
files  at  all.  Hoge  said  the  latter  is  not  good 
because  “that’s  no  way  to  run  a  newspa¬ 
per.  We  need  them  (files)  for  accuracy, 
post  checking,  and  as  an  account  of  what 
we’re  doing.” 

Edwin  D.  Hunter,  vicepresident  and 
executive  editor  of  the  Houston  Post — 

“Certainly  it  is  a  disturbing  decree  in  its 
breadth  of  application,  but  at  this  time  1 
wouldn't  want  to  say  any  more  than 
that.” 

Hunter  said  he  has  a  copy  of  the  whole 
opinion  and  will  be  studying  it  this  week 
with  the  newspaper's  lawyers. 

Maxwell  McCrohon,  managing  editor, 
Chicago  Tribune — 

“I  thought  it  was  an  outrageous  deci¬ 
sion.” 

McCrohon  does  not  think  the  Supreme 
Court's  decision  will  cause  problems  for 
larger  dailies: 

“In  my  opinion  this  could  not  occur  in 
Chicago  (police  raiding  a  newsroom).  Big 
and  strong  newspapers  are  rather  power- 
(Continiied  on  page  M) 
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Agencies  knock  N.Y.  Post 
giveaway  food  ad  program 


By  Michael  M.  Murphy 

Media  directors  and  space  buyers  at 
major  New  York  advertising  agencies 
are  angry  with  the  New  York  Post’s  new 
free  advertising  program  for  supermar¬ 
kets,  instituted  last  month  by  publisher 
Rupert  Murdoch. 

Yet,  Post  advertising  director  Peter 
Anderson  says  the  free  space  program 
has  proven  succes  Jul  both  with  retailers 
and  national  advertisers. 

The  program  permits  food  chains  to 
run  full-page  and  double-truck  ads,  at  no 
charge,  each  week,  for  the  next  20 
weeks,  in  the  Post's  new  pull-out  food 
section  (see  E«&P,  May  20). 

Twenty  of  the  top  food  chains  in  New 
York,  including  A&P,  Pathmark  and 
Grand  Union,  are  taking  advantage  of 
the  giveaway  ad  program,  which  was  de¬ 
signed,  in  part,  to  help  the  Post  capture 
more  national  business.  National  adver¬ 
tisers  are  being  offered  a  259f  discount 
on  any  ads  they  run  in  the  special  Wed¬ 
nesday  food  section  and  the  Post  hopes 
that,  with  20  food  retailers  advertising  in 
the  section,  package  goods  advertisers 
will  be  motivated  to  tie-in  with  their  own 
coupon  ads. 

If  the  reaction  to  the  program  by  media 
people  at  some  of  New  York's  major  ad 
agencies  is  any  indication,  however,  the 
Post  may  have  a  difficult  time  recruiting 
any  significant  new  national  advertiser 


business. 

“This  program  is  just  another  Mur¬ 
doch  boondoggle,  and,  from  a  national 
advertiser’s  point  of  view,  it  stinks," 
said  Robert  Berg,  an  associate  media  di¬ 
rector  at  Bozell  &  Jacobs,  the  agency 
which  handles  the  advertising  for  Wise 
Potato  Chips  and  Drake  Cakes,  both 
Borden  food  products,  and  Old  London 
Melba  Toast,  among  others. 

“They're  giving  away  all  that  free 
space  to  retailers,”  Berg  continued, 
“well,  why  can't  1  get  free  space  for 
Borden's?”  Berg  stated  that  he  and  other 
agency  people  are  dismayed  that  national 
advertisers  pay  premium  rates  for  news¬ 
paper  advertising,  while  supermarkets 
get  20  weeks  of  2-page  spreads  free  in  the 
Post. 

Joseph  H.  Newman,  media  director  at 
Marsteller,  agrees  with  Berg,  but  stated 
that  the  new  Post  ad  program  bothers 
him  for  another  reason.  “Offering 
supermarkets  20  weeks  of  free  advertis¬ 
ing  is  like  giving  away  the  store,  New¬ 
man  said.  “I  don't  like  free  giveaways; 
they're  a  sign  of  weakness.  That’s  what 
The  Trib  was  doing  and  look  what  hap¬ 
pened  to  it.” 

Jack  Cohen,  director  of  print  and  out¬ 
door  buying  for  Doyle  Dane  Bernbach, 
the  agency  which  handles  the  Ore-lda 
frozen  foods  line,  Clairol  beauty  prod¬ 
ucts  and  selected  Procter  &  Gamble 
items,  considers  the  Post  supermarket 


advertising  program  a  case  of  “overkill” 
and  a  major  gamble  for  Murdoch. 

“It  boggles  the  mind:  the  Post  is  prac¬ 
tically  giving  supermarket  advertisers  a 
half  year’s  advertising  for  nothing,  yet 
this  could  prove  to  be  a  self-defeating 
gesture,”  Cohen  said.  “A  lot  of  super¬ 
markets  will  advertise  with  them  for  the 
20  weeks,  and  then,  when  it’s  all  over, 
they'll  just  say  ‘Thanks  a  lot.'  ” 

Cohen,  also  feels  that  the  Post  givea¬ 
way  ad  program  is  ill-considered  in  re¬ 
gards  to  national  advertisers.  “The  Post 
is  giving  away  all  that  space  to  retailers, 
but  we’ll  (national  advertisers  and  their 
agencies)  get  hit  with  the  costs,”  he  said. 

Cohen's  views  on  the  Post  giveaway 
program  are  shared  by  other  agency 
people,  but  how  do  media  people  at 
agencies  handling  supermarket  accounts 
feel  about  all  that  free  space  they're  now 
getting  for  the  clients  from  the  Post? 

“We  can’t  turn  down  this  free  ad  pro¬ 
gram,”  said  one  such  media  planner,  but 
he  pointed  out  that  he  would  not  recom¬ 
mend  the  Post  under  normal  cir¬ 
cumstances. 

Anderson  disagrees  with  the  program’s 
critics.  “Prior  to  this  program,  three  or 
four  (package  goods  advertisers)  were 
running  with  us,  but  now  we’re  getting 
9  or  10.”  Anderson  said  Bounty  Towels, 
Uncle  Ben’s  Rice  and  Purina  Cat  Food, 
among  others,  are  new  Post  advertisers. 

Anderson  said  he  believes  the  Post 
free  retail  ad  program  is  a  valuable 
marketing  tool  for  retailers  and  national 
advertisers.  “We’re  trying  to  do  some¬ 
thing  for  advertisers  national  and  local,” 
he  said,  “by  offering  them  an  attractive 
new  marketplace.” 


Winter  Haven  daily 
buys  shopper 


AP-Dow  Jones  to  exchange 
news  with  W.  German  agency 


AP-Dow  Jones  has  signed  a  five-year 
cooperation  agreement  with  the  West 
German  economic  news  agency  Ver- 
einigte  Wirtschaftadientste  GMBH 
(VWD). 

The  agreement,  signed  in  Frankfurt  on 
May  31,  provides  for  an  exchange  of 
news  between  the  two  agencies.  As  part 
of  the  agreement,  VWD  takes  over  ex¬ 
clusive  rights  to  market  and  distribute 
AP-Dow  Jones  news  services  in  West 
Germany  and  West  Berlin.  The  agree¬ 
ment  takes  effect  January  I,  1979. 

AP-Dow  Jones,  which  distributes 
economic  and  financial  news  in  nearly  40 
countries  around  the  world,  is  a  joint 
venture  between  the  Associated  Press 
and  Dow  Jones  and  Co. 

In  making  the  announcement,  Keith 
Fuller,  president  and  general  manager  of 
AP,  said  the  agreement  “opens  the  way 
for  further  cooperation  between  VWD 
and  AP-Dow  Jones  in  related  fields  in  the 
years  to  come  and  recognizes  the  great 
importance  of  the  German  economy.” 
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VWD,  which  has  its  headquarters  in 
Eschborn  near  Frankfurt,  is  owned  by 
the  German  news  agency  DPA,  leading 
West  German  industrial  associations  and 
Reuters  News  Agency.  In  its  announce¬ 
ment  on  the  agreement,  VWD  said  the 
current  news  exchange  between  Reuters 
and  VWD  would  be  discontinued  by  the 
end  of  1979. 

Dodge  car  and  truck 
account  split  by  BBDO 

BBDO-Detroit,  largest  branch  of 
BBDO  International,  Inc.,  has  split  its 
operation  into  separate  divisions  to  ser¬ 
vice  Dodge  cars  and  Dodge  trucks  indi¬ 
vidually. 

“With  the  new  organization  employing 
separate  account,  creative,  media  and 
marketing  groups  for  car  and  truck,  we 
will  be  enabled  to  better  service  the 
Dodge  truck  business  as  a  first-class  citi¬ 
zen,”  a  BBDO  official  said. 


The  Shopping  Guide  of  Winter  Haven, 
Florida  has  been  sold  to  the  Winter 
Haven  News-Chief,  a  daily  newspaper, 
effective  June  1. 

Except  for  the  owners  Bee  and  Ed 
Proctor,  the  entire  staff  of  the  Shopping 
Guide  will  remain  including  Bill  Rerucka, 
vicepresident,  who  will  become  General 
Manager  of  the  Shopping  Guide.  The  two 
publications,  in  competition  with  one 
another  since  the  Shopping  Guide  was 
founded  by  the  Proctors  16  years  ago, 
will  continue  that  competition.  Jack  Ry- 
nerson,  publisher  of  the  News  Chief,  said. 

The  Shopping  Guide  will  be  operated 
as  a  fully  separate  division  of  the  com¬ 
pany  with  its  own  staff  and  plant  as  in  the 
past.  Rerucka  said  the  staff  will  be  ex¬ 
panded  with  the  addition  of  another  ad¬ 
vertising  sales  person. 

The  Shopping  Guide  now  has  a  circu¬ 
lation  of  over  22,000  weekly  and  is  dis¬ 
tributed  every  Wednesday  in  the  local 
area.  The  sale  was  handled  through  Beck- 
erman  Associates,  Madeira  Beach,  Fla., 
media  brokers. 
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Judge  orders  reporter 
to  surrender  notes 


A  New  York  Supreme  Court  judge  last 
week  ordered  a  New  York  Times  reporter 
to  surrender  all  his  notes  relating  to  his 
investigation  of  a  New  Jersey  doctor 
now  on  trial  for  murdering  five  patients. 

Acting  Justice  Harold  J.  Rothwax 
ruled  that  Times  reporter  M.  A.  Farber 
must  turn  over  to  Bergen  County  (N.J.) 
Court  Judge  William  Arnold  “all  state¬ 
ments,  pictures,  memoranda,  recordings 
and  notes  of  interviews  with  all  wit¬ 
nesses  for  the  defense  and  the  prosecution” 
in  the  case  of  Dr.  Mario  Jascalevich. 

Jascalevich  was  indicted  for  murdering 
five  of  his  patients  at  a  New  Jersey  hos¬ 
pital  in  1966.  Stories  by  Farber  on  the 
original  1966  prosecutor’s  office  investi¬ 
gation  into  the  deaths,  along  with  Farber 
producing  a  copy  of  a  1966  Jascalevich 
statement,  the  original  which  had  been 
missing  from  the  prosecutor’s  file,  led  to 
a  reopening  of  the  case. 

At  the  request  of  Jascalevich’s  defense 
attorney.  Judge  Arnold  issued  a  certifi¬ 
cate  of  necessity  which  enabled  him  to 
seek  from  the  New  York  court  the  right 
to  supoena  all  notes  and  documents  relat¬ 
ing  to  the  investigation  that  are  held  by 
Farber  and  the  Times. 

In  ruling  that  the  notes  and  documents 
can  be  supoenaed  into  New  Jersey  court. 
Judge  Rothwax  said,  “this  court  finds  no 
substantive  right,  constitutional  or 
statutory,  which  would  be  forfeited  were 


respondents  to  submit  to  New  Jersey 
jurisdiction.” 

He  also  said  that,  because  witnesses  in 
the  trial  had  already  testified  that  they 
had  discussed  the  case  with  Farber,  “the 
confidentiality  of  these  witnesses  as 
news  sources  has  been  abridged  and  no 
privilege  interest  survives  to  be  pro¬ 
tected.” 

Judge  Rothwax  did  say,  however,  that 
it  would  be  Judge  Arnold’s  decision  as  to 
whether  Farber’s  notes  should  be  turned 
over  to  Jascalevich  attorneys  once 
Farber  turns  them  over  to  the  New  Jer¬ 
sey  court. 

Farber  was  ordered  to  turn  over  the 
information  on  Monday  (June  5),  how¬ 
ever,  Times  attorneys  appealed  Judge 
Rothwax’s  decision  to  the  Appellate  Di¬ 
vision  of  the  Supreme  Court  of  New 
York  and  the  court  has  taken  the  appeal 
under  consideration. 

The  Appellate  Division,  after  question¬ 
ing  Jascalevich  attorneys,  learned  the 
trial  is  expected  to  continue  for  some 
time  and  saw  no  need  to  make  an  im¬ 
mediate  decision  on  the  appeal. 

Judge  Arnold  said  that  he  would  not 
hold  Farber  in  contempt  as  long  as  the 
matter  was  on  appeal  in  New  York.  He 
told  Jascalevich  attorneys  that  if  they 
wanted  to  seek  a  contempt  ruling,  they 
would  have  to  do  so  in  the  New  York 
courts. 


Wire  Service  Guiid 
to  vote  on  dues  hike 


The  longest  negotiation  in  the  history 
of  the  Wire  Service  Guild  has  left  it  in 
dire  financial  shape  and  as  a  result.  Guild 
leadership  is  asking  that  the  membership 
approve  an  increase  in  dues. 

An  editorial  in  the  WSG’s  monthly 
newsletter  Wireport  told  members,  “Our 
defense  fund  is  broke  and  our  general 
fund  is  seriously  depleted  from  using  it  to 
finance  the  defense  fund.”  The  editorial 
also  points  out  that  the  Guild  still  owes 
$20,000  in  loans  from  the  1974  strike 
against  UPI. 

Guild  leadership  wants  to  make  sure  it 
bolsters  its  general  and  defense  funds  by 
later  this  year  when  negotiations  begin 
with  the  Associated  Press. 

Wire  Service  Guild  members  will  vote 
in  a  nationwide  referendum  July  5-July 
20  on  whether  to  change  the  union’s 
bylaws  to  permit  emergency  raises  in 
dues  when  the  WSG  defense  fund  falls 
below  a  certain  level. 

A  favorable  vote  for  the  proposal 
would  raise  dues  another  1%  of  one 
week’s  base  pay  per  month  and  the 
money  raised  would  go  into  the  union’s 
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defense  fund. 

Any  time  the  defense  fund  dipped 
below  a  figure  equal  to  $100  per  member, 
the  levy  would  go  into  effect.  If  the  fund 
reached  an  amount  equal  to  or  greater 
than  $100  per  member,  the  levy  would 
end. 

The  additional  1%  dues  would  be  in 
addition  to  the  current  dues  of  5%  of  one 
week’s  base  pay  per  month. 

The  Wire  Service  Guild  currently  has 
the  lowest  dues  rate  of  any  local  of  The 
Newspaper  Guild,  despite  the  fact  that  it 
has  to  provide  service  for  staffers  in  all 
50  states.  Most  large  Newspaper  Guild 
locals  have  dues  rates  of  6%  or  higher. 

The  WSG  defense  fund,  which  pays 
for  contract  enforcement,  grievances, 
arbitrations,  strike  preparations  and 
strike  benefits,  has  been  exhausted 
primarily  because  of  the  UPI  contract 
negotiations  which  lasted  12  weeks. 

Following  those  negotiations,  the 
Guild  members  voted  by  a  337  to  305 
vote  to  accept  a  new  25  month  contract 
with  UPI  that  calls  for  a  wage  freeze 
throughout  1978  and  a  top-scale  news 


Court  restrains 
sheriffs  gag  order 

A  temporary  restraining  order  was  is¬ 
sued  last  month,  preventing  the  Marion 
County  (Ind.)  Sheriff  s  Department  from 
refusing  to  allow  the  media  access  to 
public  records. 

The  action  was  prompted  by  a  gag 
order  handed  down  by  an  Indianapolis 
acting  sheriff  after  he  lost  a  primary  race 
for  the  same  post.  He  told  reporters  after 
the  election  that  he  was  going  to  “get 
even”  with  them  during  his  last  eight 
months  in  office.  He  also  promised  to 
“taunt  the  hell  out  of  the  press.” 

He  issued  the  gag  order  May  4,  pro¬ 
hibiting  the  media  access  to  his  depart¬ 
ment’s  public  records  and  communica¬ 
tions  with  department  staff  members. 

Six  days  later  Indianapolis  Newspa¬ 
pers,  publishers  of  the  Indianapolis  Star 
and  Tribune,  filed  a  lawsuit  asking  for  an 
order  to  open  the  records. 

A  final  hearing  date  has  not  been  set. 

Abrams,  Wicker 
to  receive  awards 

Attorney  Floyd  Abrams,  who  rep¬ 
resented  the  New  York  Times  in  the  Pen¬ 
tagon  Papers  case,  and  Tom  Wicker,  as¬ 
sociate  editor  and  columnist  for  the 
Times,  will  be  among  four  persons  hon¬ 
ored  by  the  American  Jewish  Congress 
on  June  21. 

Abrams  and  Wicker  will  be  presented 
with  First  Amendment  Awards  for 
“championing  freedom  of  the  press.” 

salary  of  $427.07  by  1980.  UPl’s  top 
scale  for  reporters  is  currently  $392.07 
and  will  remain  at  that  until  next  January 
1. 

The  new  contract  was  accepted  by  the 
membership  against  the  unanimous 
recommendation  of  the  WSG  negotiating 
committee. 

The  wage  freeze,  however,  does  not 
affect  management. 

Former  reporter 
named  to  fed  post 

The  Senate  Agriculture  Committee 
voted  unanimously  recently  to  approve 
the  nomination  of  David  Gartner,  former 
Iowa  newspaper  reporter  and  top  aide  to 
the  late  Senator  Hubert  Humphrey 
(D-Minn.),  as  commissioner  of  the 
Commodity  Futures  Trading  Commis¬ 
sion. 

Gartner  was  President  Carter’s 
nominee  to  replace  John  Rainbolt  II  at 
the  CFTC.  Both  Humphrey  and  his  wife 
Muriel,  who  succeeded  him  in  the  Senate 
upon  his  death,  were  Agriculture  Com¬ 
mittee  members.  The  Agriculture  Com¬ 
mittee  has  oversight  authority  for  the 
CFTC. 
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Newsday  hires 
43%  women 
on  news  staff 

In  the  last  4  years,  43%  of  all  news- 
employees  hired  on  the  news  staff  of 
Newsday  have  been  women,  according 
to  an  affirmative  action  report  released 
by  the  Long  Island  (N.Y.)  newspaper. 
Newsday  has  more  than  1,700  full-time 
employees. 

The  report  presents  an  overview  of  10 
years  of  affirmative  action  at  Newsday 
and  gives  detailed  statistical  information 
of  progress  on  the  staff  of  female  and 
minority  employment  over  the  past  four 
years. 

The  affirmative  action  program,  which 
formalized  Newsday’s  policy  of  equality 
of  employment  for  qualified  women  and 
members  of  minority  groups,  is  directed 
by  Stanley  Asimov,  assistant  publisher 
and  equal  employment  opportunity  ad¬ 
ministrator  of  Newsday. 

Other  highlights  of  the  report: 

•  Over  the  past  nine  years,  37%  of  all 
new  hires  on  the  news  staff  have  been 
women. 

•  31.8%  of  all  editorial  management 
additions  over  the  past  four  years  have 
been  women. 

•  Since  1974,  women  have  rep¬ 
resented  41.1%  of  all  additions  to  adver¬ 
tising  management. 


•  As  of  1978,  26.3%  of  the  news  staff 
of  Newsday  are  women  and  5.8%  are 
minority  members. 

•  In  the  last  four  years,  8.3%  of  all 
new  hires  on  the  news  staff  have  been 
minority  members. 

Women  fill  positions  at  Newsday  that 
had,  in  the  past,  traditionally  been  oc¬ 
cupied  by  men.  Such  positions  include 
circulation  district  manager,  a  job  that 
requires  handling  heavy  bundles  of 
newspapers;  newsprint  handler,  which 
necessitates  working  with  rolls  of  news¬ 
print  weighing  nearly  a  ton,  and  truck 
driver’s  helper. 

Asimov  said  that  Newsday  now 
employs  more  women,  blacks  and  minor¬ 
ity  members  than  at  any  time  in  its  37- 
year  history.  He  added  that  "no  other 
newspaper  in  the  U.  S.  has  made  public 
such  detailed  and  comprehensive 
employment  information”  as  presented 
in  the  Newsday  affirmative  action  re¬ 
port. 

The  report  states  that  Newsday’s 
employment  goals  for  1978  are  as  fol¬ 
lows: 

1.  On  the  news  staff,  40%  of  all  per¬ 
sons  hired  should  be  women  and  10%  of 
all  persons  hired  should  be  minority 
members. 

2.  On  the  sports  staff,  one  of  the  next 
two  persons  hired  should  be  a  woman  and 
one  out  of  the  following  two  persons 
hired  should  be  a  woman.  One  out  of  the 
next  four  persons  hired  should  be  a 
minority  member. 


3.  In  the  photography  department,  one 
out  of  the  next  two  persons  hired  should 
be  a  woman  and  one  out  of  the  next  four 
persons  hired  should  be  a  minority 
member. 

4.  In  the  editorial  art  department,  one 
out  of  the  next  two  persons  hired  should 
be  a  woman  and  one  out  of  the  next  four 
persons  hired  should  be  a  minority 
member. 

5.  In  the  selection  of  editorial  writers, 
one  out  of  the  next  three  persons  chosen 
should  be  a  woman  and  one  out  of  the 
next  three  persons  chosen  should  be  a 
minority  member. 

6.  In  assignments  to  editorial  bureaus, 
one  out  of  the  next  three  persons  as¬ 
signed  should  be  a  woman  and  one  out  of 
the  next  two  persons  assigned  should  be 
a  minority  member. 

7.  In  outside  sales,  25%  of  all  persons 
hired  should  be  woman  and  10%  of  all 
persons  hired  should  be  minority  mem¬ 
bers. 

8.  In  the  circulation  department,  10% 
of  all  persons  hired  as  managers  should 
be  minority  members.  Wherever  possi¬ 
ble,  women  should  be  urged  to  submit 
applications  for  these  Jobs  and  be  given 
the  opportunity  to  become  district  mana¬ 
gers. 

9.  In  the  production  department,  the 
various  unions  are  urged  to  assist  News- 
day  in  seeking  out  women  and  minority 
members  to  fill  openings  whenever  they 
occur. 


California  assemblyman  fights 
to  strengthen  shield  law 


By  Barbara  Hartung 

California  Assemblyman  Jerry  Lewis, 
author  of  a  bill  to  change  the  California 
journalists’  shield  law  from  state  statute 
to  a  Constitutional  amendment,  said  he 
plans  to  bring  the  measure  before  the 
State  Senate  before  the  end  of  June  so 
the  measure  may  qualify  for  the 
November  ballot. 

The  proposed  change  of  the  law,  gen¬ 
erally  known  as  Evidence  Code  Section 
1070,  was  rejected  by  the  Senate  two 
weeks  ago  by  a  vote  of  23  yes  to  14  no, 
with  a  two-thirds  majority  required  for 
passage,  Lewis  said. 

He  told  a  meeting  of  the  San  Diego 
Sigma  Delta  Chi  chapter  Sunday  (June 
1 1)  he  now  feels  he  has  the  27  yes  votes 
needed  for  passage.  If  successful  in  the 
Senate,  the  measure  would  be  placed  be¬ 
fore  voters  and  would  not  need  the  ap¬ 
proval  of  the  governor,  he  told  the  jour¬ 
nalists. 

The  measure  was  passed  by  the  As¬ 
sembly  three  months  ago,  he  said,  and 
has  the  support  of  the  California  News¬ 
paper  Publishers  Association. 

"ACA  4  (Assembly  Constitutional 
Amendment  4)  in  its  simplest  form 
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would  take  Section  1070  of  the  Evidence 
Code,  which  is  known  as  the  newsman’s, 
shield  law  in  California,  and  elevate  it  to 
constitutional  status,  essentially  placing 
it  in  a  position  where  it  would  have  its 
own  base  of  independence,”  he  said. 

Lewis  said  some  newspersons  have 
raised  questions  about  the  measure.  He 
said  there  are  those  who  argue  that  the 
First  Amendment  ought  to  stand  by  itself 
in  protecting  freedom  of  speech  and  the 
press.  He  said  he  disagreed  with  this 
point  of  view  as  unrealistic. 

He  also  said  some  news  people  are 
afraid  the  voters  would  not  approve  the 
measure.  Lewis  said  he  has  been  looking 
at  “various  aspects  of  a  campaign  that 
might  be  involved  and  1  am  convinced  if 
such  an  item  gets  to  the  ballot  not  only 
could  we  have  a  very  healthy  public  dis¬ 
cussion  of  the  whole  question  of  the  Bill 
of  Rights,  but  I  am  personally  convinced 
that  we  will  win  that  election.”  He  said 
he  did  not  see  any  organized  opposition 
to  the  measure. 

He  does  feel,  he  said,  that  the  implica¬ 
tions  of  the  newsman’s  shield  law  are  not 
understood.  "Few  people,  indeed  few 
people  within  your  own  profession. 


really  have  any  sense  for  the  history  of 
that  conflict  and  the  pattern  we’ve  been 
following.  Very  few  people  that  1  can 
find  are  very  sensitive  about  or  under¬ 
stand  the  kind  of  crisis  that  may  be  be¬ 
fore  us  in  terms  of  the  First  Amendment 
and  particularly  as  that  amendment  and 
its  interpretations  apply  to  your  respon¬ 
sibilities  in  our  system.” 

Lewis,  who  headed  his  own  life  insur¬ 
ance  agency  before  his  election  to  the 
Assembly  10  years  ago,  indicated  his 
concern  over  recent  court  findings  relat¬ 
ing  to  newsman’s  confidentiality  of 
sources  and  warned  that  as  a  result, 
newsmen  may  find  sources  drying  up. 

The  43-year-old  Lewis  said  he  first  be¬ 
came  interested  in  the  shield  law  when 
William  Farr,  formerly  a  Los  Angeles 
Herald-Examiner  reporter,  was  jailed  for 
failing  to  reveal  sources  in  connection 
with  the  Manson  trial. 

“1  think  it  is  time  that  we  begin  to  ask 
people  like  yourselves  to  take  a  hard 
look  and  maybe  speak  out  from  time  to 
time  even  though  it  may  appear  you  are 
attempting  to  protect  your  own 
bailiwick,”  he  said. 

Lewis  warned  newspersons,  “If  you 
were  not  shaken  by  the  United  States 
Supreme  Court  decision  of  last  week  (re¬ 
garding  the  Stanford  Daily)  then  you’re 
not  in  the  business.  There  is  no  better 
time  to  discuss  freedom  of  information 
and  do  some  educating.” 
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Winship  raps  readers 
“almost  nonreaction” 


Printing  the  story  of  U.S.  Sen.  Edward 
W.  Brooke’s  alleged  false  statements  on 
his  personal  finances  was  the  hardest  de¬ 
cision  Boston  Globe  Editor  Thomas 
Winship  ever  faced.  Winship  told  Con¬ 
necticut  editors  and  reporters  a  week 
after  the  story  broke  May  26. 

Taking  on  “the  top  guy  of  the  black 
community  in  this  country  wasn't  any 
fun,”  said  Winship.  It  was  “a  great  emo¬ 
tional  wrench”  to  the  editors  and  report¬ 
ers  in  the  investigation,  he  told  a  June  3 
meeting  of  the  Connecticut  Editorial  As¬ 
sociation,  a  group  of  weekly  and  small 
daily  papers. 

The  Globe’s  Spotlight  team  reported 
that  Brooke  conceded  he  made  false 
statements  in  a  May  12.  1977  deposition 
regarding  $49,000  in  personal  loans  from 
a  Massachusetts  liquor  distributor.  The 
deposition  was  for  the  senator's  pending 
divorce  case.  Brooke  apparently  violated 
either  the  Senate  ethics  code  or  Mas¬ 
sachusetts  perjury  law,  said  The  Globe. 

The  Boston  editor  told  his  hosts  that 
while  walking  to  dinner  the  night  before 
in  the  “practically  empty’’  streets  of 
downtown  Hartford,  he  all  of  a  sudden 
felt  a  heavy  “whack  on  the  back  of  my 
head.”  The  next  thing  he  knew  he  was 
flat  on  his  face  on  the  sidewalk  with  a 


young  black  teenager  whizzing  by  on  his 
bicycle  laughing  loudly. 

When  Winship  realized  no  serious 
damage  had  been  done  he  was  first  “mad 
as  hell.”  Then  walking  back  to  his  hotel, 
“I  was  overcome  with  a  feeling  of  sad¬ 
ness  and  frustration”  over  a  week  begun 
with  the  Brooke  story  and  ended  with  a 
decking  from  a  young  black  kid. 

The  Globe  has  endorsed  Brooke  in  the 
past,  said  Winship,  and  the  fact  that  he  is 
“an  unusually  brave  and  progressive 
senator”  made  the  story  all  the  more  dif¬ 
ficult  to  go  after. 

He  told  the  Connecticut  group  during  a 
wide-ranging  panel  discussion  on  press 
responsibility  that  newspapers  “can 
wind  updoing  too  much  investigating”  at 
the  risk  of  turning  reporters  into  gum¬ 
shoes  and  producing  a  daily  product  that 
is  “too  negative”  and  “woefully  dull.” 

Despite  his  pre-publication  soul- 
searching,  the  57-year-old  editor  worried 
about  the  public’s  “almost  nonreaction” 
to  Brooke’s  apparent  misdeeds.  It  is 
“sort  of  ominous,”  said  Winship, 
“Readers  are  no  longer  shocked.” 

A  former  assistant  city  editor  at  the 
Washington  Post,  Winship  called  news¬ 
papers  “the  only  serious,  long-term  so¬ 
cial  reformers”  in  the  country. 


Architect  association 
aiiows  members  to  advertise 


The  American  Institute  of  Architects 
has  voted  to  liberalize  its  ban  on  adver¬ 
tising  and  allow  its  members  to  advertise 
in  accordance  with  Constitutional 
guidelines. 

AIA  delegates  attending  the  recent 
1978  convention  in  Dallas  passed  the 
proposed  changes  in  ethical  rules  on  ad¬ 
vertising  by  an  82  percent  margin. 

The  primary  rule  change  will  allow 
AIA  members  “to  purchase  dignified 
advertisement  and  listing  in  newspapers, 
periodicals,  directories  or  other  publica¬ 
tions,  indicating  firm  name,  address, 
telephone  number,  staff,  descriptions  of 
fields  of  practice,  availability  and  cost  of 
basic  services.”  Testimonials,  photo¬ 
graphs  and  comparative  references  to 
other  architects  will  not  be  allowed. 

A  supporting  rule  states  that  members 
shall  not  make  exaggerated,  misleading, 
deceptive  or  false  statements  or  claims 
about  their  professional  qualifications, 
experience  or  performance  in  their 
brochures,  correspondence,  listings,  ad¬ 
vertisements  or  other  communications. 

After  the  1976  AIA  convention  re¬ 
jected  a  proposal  to  lift  the  ban  on  adver¬ 
tisement,  the  AIA  Ethics  Task  Force 
found  little  support  for  a  change  during 
1976-77,  but  did  recommend  in  March. 
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1978,  that  three  alternatives  be  placed 
before  the  1978  national  convention  in 
Dallas. 

In  June,  1977,  the  Supreme  Court 
ruled  in  the  case  of  Bates  and  O’Steen 
that  commercial  speech  which  serves 
“to  inform  the  public  of  the  availability, 
nature  and  prices  of  products  and  ser¬ 
vices”  is  entitled  to  some  First  Amend¬ 
ment  protection.  Following  the  Court 
decision,  the  AIA  Board  of  Directors  ex¬ 
panded  its  proposals  in  support  of  the 
Supreme  Court  rulings. 

After  today’s  vote,  Robert  M.  Law¬ 
rence,  FAIA,  secretary  of  the  Institute 
and  chairman  of  the  AIA  Ethics  Task 
Force,  said  the  vote  fully  supported  the 
Supreme  Court  decision. 

Buy  Arizona  station 

Sandusky  Newspaper  Inc.  of  Ohio  has 
asked  the  Federal  Communications 
Commission  to  approve  its  acquisition  of 
KDKB  AM  and  FM  radio  station  in 
Mesa-Phoenix,  Arizona. 

The  price  paid  to  Dwight-Karma 
Broadcasting  Co.  is  given  as  $4  million. 
Principals  in  the  Sandusky  firm,  which 
owns  four  daily  newspapers,  are  Dudley 
A.  White  and  members  of  the  family. 


He  advocated  “aggressive,  crusading 
— I’m  not  afraid  of  that  word — news¬ 
papers,”  and  said  “I  don’t  see  how  any¬ 
body  can  edit  a  newspaper  unless  you 
care  like  hell”  about  the  communities  the 
paper  covers. 

Strike  averted 
at  Toronto  Star 

A  strike  at  the  Toronto  Star  was  av¬ 
erted  last  week  when  employees  voted  in 
a  standing  ballot  to  accept  an  18  month 
contract  they  earlier  had  rejected. 

All  of  the  1 ,000  members  of  the  News¬ 
paper  Guild  at  the  meeting  voted  to  re¬ 
verse  an  earlier  decision  of  a  smaller 
meeting  to  call  a  strike  if  an  improved 
offer  was  not  proposed  by  the  Star. 

At  the  original  meeting,  about  600 
union  members  voted  297  to  279  to  reject 
the  18  month  contract  proposal.  The 
eventual  vote  to  ratify  was  474  to  265. 

According  to  John  Bryant,  executive 
secretary  of  the  Guild’s  Local  87,  the 
contract  calls  for  a  salary  increase  of  6% 
to  a  maximum  of  $22  the  first  year  and 
3%  or  $12  in  the  next  six  months.  The 
present  top  rate  is  $383  per  week  for  a 
reporter  with  five  years  experience. 

Paddock  to  start 
Sunday  edition 

Paddock  Publications  of  Arlington 
Heights,  111.  will  hit  the  newsstands  with 
a  Sunday  edition  Oct.  I 

Tagged  the  Sunday  Herald,  the  new 
edition  has  been  under  consideration  for 
several  years,  Stuart  R.  Paddock  Jr., 
president  and  publisher,  said.  Active 
planning  began  about  six  months  ago. 

The  company  currently  publishes  1 1 
editions  of  the  Daily  Herald  in  the 
Northwest  suburbs  of  Chicago.  Monday 
through  Saturday. 

“Readers  will  find  all  the  major  fea¬ 
tures  they  have  come  to  expect  in  a  Sun¬ 
day  newspaper,”  said  Daniel  E. 
Baumann,  vice  president  and  editor.  “In 
addition,  we  will  break  new  ground  in 
newspaper  design.” 

Sixteen  new  editorial  jobs  will  be 
created  for  the  Sunday  edition.  Baumann 
added.  The  Daily  Herald  currently  has 
an  editorial  staff  of  90,  with  bureaus  in 
Chicago  and  Springfield. 

The  Daily  Herald  sprang  from  a  106- 
year-old  suburban  weekly  operation  in 
1969  to  become  the  fourth  largest  circula¬ 
tion  daily  in  Illinois.  Editorial  improve¬ 
ments  launched  in  the  past  three  years 
have  been  credited  by  Paddock  for  the 
rapid  increase  in  circulation,  which  last 
year  amounted  to  17  per  cent.  Total  ad¬ 
vertising  linage  climbed  18.4  per  cent  in 
1977. 

Ten  of  its  editions  are  keyed  to  indi¬ 
vidual  suburban  communities;  the  1 1th  is 
a  regional  newsstand  edition.  In  addi¬ 
tion,  Paddock  also  publishes  six  week¬ 
lies. 
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Search  ruling 

(Continued  from  page  9) 


ful  in  their  communities  ...  1  would 
assume  anybody  contemplating  such  a 
move  would  realize  that.  The  Tribune  has 
expert  legal  council,  and  it  would  take 
rapid  legal  measure  to  block  that  sort  of 
thing.  We  don't  plan  to  meekly  accept  it." 
Tom  Winship,  editor,  Boston  Globe — 

“I  sometimes  think  that  the  print  press 
is  guilty  of  an  occasional  knee-jerk  reac¬ 
tion  to  another  punch  in  the  ribs  by  the 
judiciary.  But  this  latest  decision  from  the 
high  court  is  a  gravely  serious  matter,  the 
implications  of  which  are  impossible  to 
exaggerate. 

"I  don’t  think  anyone  is  hysterical  to 
view  it  as  a  first  step  toward  a  police  state. 
This  hurts  the  American  people  more 
than  it  does  the  press." 

Felicity  Barringer,  who  was  the  student 
editor  on  the  Stanford  Daily  at  the  time  of 
the  police  search  which  triggered  the  long 
trial  through  the  courts  to  the  final  deci¬ 
sion,  is  now  assistant  Maryland  editor  at 
the  Washington  Post. 

Barringer  left  Stanford  two  months 
later,  married  writer  Phil  Taubman, 
moved  to  Boston  and  then  worked  for  two 
and  one-half  years  on  the  Bergen  Record, 
Hackensack,  N.J.  The  past  two  years  she 
has  been  with  the  Post. 

Now',  Felicity  Barringer  is  wrestling 
with  mixed  emotions  over  the  final  deci¬ 
sion  in  the  case.  Intellectually,  she  thinks 
she  did  what  had  to  be  done — but  now  she 
feels  "some  guilt"  over  the  decision 
which  “hurts  a  lot  of  people. 

“It’s  a  difficult  thing  to  balance,  a  dif¬ 
ficult  thing  to  feel  responsible  for.” 
Speaking  of  herself  and  others  on  the 
student  statT,  “We  shared  the  lower  court 
victory;  so  we  must  share  the  ultimate 
defeat." 

Among  other  statements  issued  by  pro¬ 
fessional  societies  and;  is  that  of  Scott 
Aiken,  chairman  of  the  freedom  of  infor¬ 
mation  committee  of  the  Society  of  Pro¬ 
fessional  Journalists.  Sigma  Delta  Chi. 
Aiken  is  business  and  finance  editor  of 
the  Cincinnati  Enquirer. 

Aiken  stated  in  part: 

“In  its  Stanford  Daily  decision  the  Su¬ 
preme  Court  today  crippled  the  American 
press — printed  and  electronic. 

“By  giving  the  police  a  new  privilege  to 
seize  unpublished  and  unbroadcast  mate¬ 
rial  from  newspaper,  radio  and  television 
files,  the  Court  has  rewritten  the  First 
Amendment  .  .  . 

“It  is  perhaps  not  neat  and  orderly  that 
the  press  in  American  society  should  be 
more  protected  from  search  and  seizure 
than  is  the  individual  citizen.  But  free  and 
democratic  societies  do  not  have  an  au¬ 
thoritarian  neatness  to  them.  The  .Ameri¬ 
can  press — printed  and  electronic — is  a 
guardian  of  democracy  for  all  citizens  and 
a  protector  of  individual  citizens’  rights.” 


Elie  Abel,  dean  of  the  Graduate 
School  of  Journalism  at  Columbia  Uni¬ 
versity  since  1969,  confirmed  to  Editor 
&  Publisher  Thursday  that  he  had  re¬ 
ceived  an  offer  from  Stanford  Univer¬ 
sity  in  California  to  become  the  first 
Harry  and  Norman  Chandler  profes¬ 
sor,  a  chair  being  established  by  the 
Chandler  family  and  Times  Mirror  Co. 

The  appointment,  on  the  agenda  for 
approval  by  the  board  of  trustees  Fri¬ 
day,  June  16,  would  be  for  the  next 
academic  year  with  Abel  leaving  Co¬ 
lumbia  the  end  of  May,  1979. 

He  told  E&P  that  for  the  past  9  years 
he  has  spent  the  bulk  of  his  time  rais¬ 
ing  money  and  in  administration  and 
has  long  had  the  feeling  nobody 
should  stay  in  such  administration  for 
more  than  10  years.  He  has  been 
wanting  time  to  teach  and  write,  and 
"there  is  no  time  in  this  situation." 
Abel  says  he  has  had  "happy  associa¬ 
tion"  with  that  part  of  the  country  and 
that  the  offer  pleased  him. 


Professor  Gerald  Gunther  of  the  Stan¬ 
ford  University  Law  School  in  cautioning 
against  overreaction  by  the  press  to  the 
May  31  decision  of  the  Supreme  Court 
said,  in  part: 

“I’m  not  surprised  at  the  decision. 

“Establishing  this  new  immunity  for 
the  press  was  an  uphill  fight.  The  recent 
performance  of  the  Court  hasn’t  given  too 
much  encouragement  to  recognizing  spe¬ 
cial  privileges  for  the  press.  1  happen  to 
agree  w'ith  the  lower  court  decision,  but  I 
recognize  that  it  was  an  imaginative, 
novel,  and  difficult  decision  to  maintain. 
This  is  not  a  surprising  decision  although  I 
think  it  is  regrettable. 

Julian  Goodman.  National  Broadcast¬ 
ing  Company  board  chairman,  called  on 
Congressional  leadership  for  protection 
of  the  press  from  unannounced  search 
and  seizure.  In  a  letter  to  Congressional 
leaders,  he  wrote,  in  part,  that  the  Stan¬ 
ford  Daily  ruling  “substitutes  force — 
police  force  and  unannounced  search  and 
seizure — for  what  has  been  a  more 
reasoned  approach:  the  opportunity  for 
law  enforcement  and  press  to  have  the 
judiciary  determine  what  must,  after  all, 
be  produced.” 


N.Y.  News  strike 

(Continued  from  page  8} 


would  shut  down. 

As  of  Thursday  (June  15)  the  News 
had  not  requested  any  “special  support" 
from  either  the  Times  or  the  Post,  al¬ 
though  both  papers  said  they  were  pre¬ 
pared  to  oblige  such  a  request  by  the 
News. 

Wages  were  not  the  major  issue  that 
triggered  the  breakdown  in  negotiations. 
The  team  from  the  Federal  Mediation  & 
Conciliation  Service,  headed  by  John 
Zancanaro,  had  recommended  a  wage 
increase  of  S23  per  year  for  the  first  two 
years  and  $22  for  the  third  year  of  a 
three-year  contract.  That  would  boost 
the  top  minimum  salary  for  News  Guild 
employes  to  $525.28  over  three  years. 
News  management  was  prepared  to  go 
along  with  that. 

The  problem  is  that  the  Guild  is  seek¬ 
ing  to  keep  many  provisions  of  the  old 
contract  which  News  management  wants 
to  change.  Harry  Fisdell,  executive 
vicepresident  of  the  Guild  said  the  strike 
came  about  because  “about  20  retro¬ 
gressions”  sought  by  the  News  were  still 
on  the  bargaining  table. 

News  management  has  refused  to 
budge  on  three  main  points.  Manage¬ 
ment  wants  to  redefine  managerial  and 
supervisory  jobs  (which  would  reduce 
Guild  membership.)  The  News  also 
wants  to  include  a  “grandfather  clause" 
in  the  contract.  This  would  preserve 
benefits  for  present  employes  but  reduce 
salary  minimums  for  future  employes. 
The  News  also  wants  to  distribute  the 
wage  package  in  a  manner  that  the  Guild 
has  found  unacceptable. 

The  last  New  York  City  newspaper 
strike  was  a  45  minute  Guild  walkout  at 
the  New  York  Post  on  May  20,  1976. 


Wash.  Star  names 
editor,  publisher 

George  Hoyt,  who  recently  left  his  posi¬ 
tion  as  president  of  Pioneer  Press  to  become 
general  manager  of  the  Washington  Star,  has 
been  named  publisher  of  the  Star. 

At  the  same  time,  Murray  J.  Gart  has  been 
named  editor  of  the  Star.  Gart  previously 
worked  on  the  Honolulu  Star-Bulletin  and 
the  Wichita  (Kans.)  Eagle  &  Beacon.  He  is 
also  a  former  assistant  managing  editor  for 
both  Fortune  Magazine  and  Time  Magazine. 
'  He  joined  Time,  which  recently  acquired  the 
Star  from  Joseph  Allbritton,  in  1955. 


Media  director 

Marcella  Rosen  has  been  appointed 
media  director  of  N  W  Ayer  ABH  Inter¬ 
national,  New  York,  replacing  Howard 
Lelchuk. 
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Cites  need  for  circulation 
computerization  study 


By  Gerald  B.  Healey 

Despite  various  problems,  there  is 
much  to  be  gained  by  publishers  invest¬ 
ing  in  industry-wide  support  for  circula¬ 
tion  computerization. 

This  was  emphasized  last  week  by 
Ken  Todd,  circulation  director  of  the  In¬ 
dianapolis  Star  and  News,  when  he  told 
the  ANPA/RI  Conference  in  St.  Louis, 
Mo.: 

“ANPA-Rl  has  done  a  miraculous  job 
of  providing  leadership  and  support  for 
the  editorial  and  production  departments 
technological  revolution.  1  suggest  we,  in 
the  circulation  field,  need  this  kind  of 
help  too.  ICMA  (International  Circula¬ 
tion  Managers  Association)  recently 
created  a  computerization  committee  to 
work  in  this  area,  but  its  task  is  monu¬ 
mental  and  resources  too  limited.” 

Concerning  the  problems,  Todd  said 
there  is  very  little  circulation  software 
available.  Even  less  information  is  avail¬ 
able  to  tell  which  newspapers  have  al¬ 
ready  solved  the  problems  of  particular 
applications  other  newspapers  are  cur¬ 
rently  trying  to  computerize.  The  chief 
limitation  is  that  circulation  departments 
many  times  have  had  to  re-invent  the 
wheel  in  developing  systems. 

Circulation  is  an  extremely  difficult 
field  to  approach  on  an  industry-wide 
basis,  said  Todd,  as  he  pointed  out  the 
vast  differences  in  basic  circulation 
operating  styles  which  call  for  different 
data  requirements.  The  top  priority  data 
processing  objective  at  one  newspaper, 
for  instance,  may  be  totally  irrelevant  at 
the  next.  In  Todd’s  view: 

•  Mountains  of  data  handled  by  most 
circulation  departments  are  ideal  for 
computerization.  There  are  potential 
manpower  savings. 

•  The  main  payoff  is  in  better  cus¬ 
tomer  and  carrier  retention. 

•  Everytime  we  make  an  error  in  bun¬ 
dle  distribution,  overcharge  a  carrier,  or 
misroute  a  customer’s  service  request, 
we  stand  a  chance  of  losing  customers 
and  carriers.  Computers  can’t  sell,  but 
they  surely  could  help  us  save  customers 
and  carriers. 

Todd  addressed  a  marketing/packag¬ 
ing/distribution  session  on  the  confer¬ 
ence  as  did  Harry  F.  Woldt,  metro 
circulation  manager  of  the  Chicago 
Tribune  and  Fred  Loskamp,  director  of 
operations  of  the  Washington  Star,  and 
Ron  Anderson,  Rochester  (N.Y.)  Demo¬ 
crat  &  Chronicle  and  Times- Union  circu¬ 
lation  manager. 

Addressing  himself  to  Zoned  Editions 
for  News  and  Advertising  in  the  Metro 
Market,  Woldt  traced  a  survey  of  the 
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Newspaper  Advertising  Bureau  which 
showed  32  newspapers  in  the  U.S.  with 
zoned  editions.  Of  these,  30  are  metro 
dailies  and  2  are  national  dailies.  The 
New  York  News  has  23  zoned  editions; 
Los  Angeles  Times  18;  Chicago  Tribune 
10,  and  its  subsidiary,  the  Suburban 
Trib,  has  9  more. 

Using  the  Tribune  as  an  example  of  the 
effectiveness  of  zoning,  Woldt  said  this 
system  has  brought  national  attention. 

The  system  includes  standard  metro 
zoning,  plus  special-interest  sections, 
and  the  Suburban  Trib  publication. 
Woldt  said  he  thinks  the  system  stands 
as  an  example  of  the  many  possibilities 
open  to  newspapers  that  want  to  adopt 
zoning  to  build  and  stabilize  readership. 

The  Tribune’s  standard  metro  zoning 
includes  city  and  suburban  zones  both  on 
daily  and  Sunday,  which  are  separate 
from  full  run  circulation.  Further,  there 
are  North,  West  and  South  city  and  sub¬ 
urban  zones  on  Saturday  and  Sunday, 
plus  North  and  West  zones  on  Thursday. 

This  type  of  zoning  allows  for  specific 
editorial  coverage  of  metro  area  news 
and  target  marketing  advantages  for  the 
local  advertiser  within  his  immediate 
metro  area,  Woldt  said. 

Loskamp  talked  about  on-line  pre¬ 
print  inserting  which  became  a  reality  at 
the  Washington  Star,  and  the  attendant 
carrier  delivery  problems  surrounding 
pre-printed  inserts. 

In  order  to  garner  a  larger  share  of  the 
insert  market,  Loskamp  said,  the  news¬ 
paper  has  to  be  able  to  guarantee  deliv¬ 
ery  of  the  insert.  The  best  way  to  do  that 
is  to  put  it  into  the  newspaper  rather  than 
depend  upon  the  carrier  boy  to  do  it  for 
you. 

The  potential  inherent  in  on-line  insert¬ 
ing  goes  far  beyond  this,  he  continued. 
Once  the  pre-printed  insert  is  handled, 
“we  can  begin  looking  at  extremely  nar¬ 
row  distribution  of  pre-printed  inserts  to 
routes  adjacent  to,  or  within  a  given  dis¬ 
tance  from,  the  retailers’  place  of  busi¬ 
ness.” 

Discussing  the  mechanics  of  the  situa¬ 
tion  and  talking  about  the  concept  of  on¬ 
line  inserting  itself,  Loskamp  said,  “The 
concept  does  work  and  the  Star  delivers 
inserted  papers  at  press  speeds.  How¬ 
ever,  mailroom  waste  is  increased  as  a 


result  of  on-line  inserting,  what  with  all 
of  the  extra  handling  and  conveying  of 
the  product.” 

The  Star’s  experience  shows  that  there 
will  be  an  additional  2,000  waste  copies 
on  an  insert  day  out  of  a  total  run  of 
approximately  360,000  ( 1  of  1  per  cent). 

The  “good  news”  is  that  on-line  in¬ 
serting  to  actually  increase  press  capac¬ 
ity,  Loskamp  said,  adding,  “With  the 
ability  to  pre-run  sections  and  drop  them 
back  into  the  headsheet,  you  can  avoid 
those  huge  collect  runs  and  run  straight. 
Also,  you  don’t  have  to  worry  about 
pre-run  sections  not  being  delivered;  de¬ 
livered  too  soon;  stolen  or  lost  from 
trucks  that  are  loaded  early,  etc.” 

This  system  allows  for  pre-printing 
zoned  editions  of  varying  sizes  and 
dropping  them  into  the  headsheet  on  the 
date  of  publication. 

UPl  offers  Spanish 
language  tape  news 

United  Press  International  has  intro¬ 
duced  a  Spanish  language  tape  news  ser- 
vce  for  Latin  American  newspapers. 

The  system  features  an  upper-and- 
lower  case,  Spanish-punctuated  mode 
ready-for-use  by  automatic  composition 
equipment  and/or  computerized  editorial 
and  production  systems. 

The  UPl  technique  inserts  special 
codes  in  ordinary  all-caps  teletype 
transmissions.  Newspapers  receive  the 
transmissions  on  standard  all-caps  tele¬ 
type  receivers  or  through  a  UPI- 
developed  code  converter.  The  conver¬ 
ter,  recognizing  the  special  codes,  out¬ 
puts  signals  which  activate  automatic 
composition  equipment  or  which  can  be 
stored  in  newspaper  computers  for  elec¬ 
tronic  editing.  The  output  is  properly 
capitalized  and  contains  all  the  punctua¬ 
tion  marks  peculiar  to  the  Spanish  lan¬ 
guage. 

It  also  contains  simple  typesetting 
commands  such  as  those  necessary  to 
produce  flush  left  lines,  paragraph  in¬ 
dentations,  centered  lines,  bold  face,  etc. 

With  this  development,  Spanish  lan¬ 
guage  newspaper  publishers  can,  for  the 
first  time,  take  advantage  of  the  speed 
and  economies  inherent  in  automatic 
composition  equipment  for  handling 
news  service  copy.  Previously,  the  ina¬ 
bility  of  news  services  to  provide 
Spanish  punctuation  and  both  all-caps 
and  upper-and-lower  case  copy  over  a 
single  circuit  prevented  this. 

Mannos  named 
media  director 

Thomas  Mannos  has  been  named 
vicepresident  and  media  director  of 
Catalano  &  Gornick,  Inc.,  a  New  York 
based  advertising  agency. 


15 


Fiction  writer  offers  newswriting  advice 


By  Carla  Marie  Rupp 

When  Gregory  Mcdonald,  author  of 
those  ‘notorious’  “Irwin  M.  Fletch” 
novels  about  an  unconventional  reporter 
on  the  News-Tribune  wakes  at  odd  inter¬ 
vals.  often  at  3:30  a.m.  at  his  Shrewsbury, 
Mass.,  home,  he's  a  little  frustrated.  “I 
say.  ‘damn,  the  paper’s  coming  out:  I 
haven’t  filed,  and  I  don’t  have  anything  in 
it.’  ’’ 

Journalism  was  “marvelously  seduc¬ 
tive  fun’’  in  7  years  for  this  former  Bos¬ 
ton  Globe  arts  and  humanities  editor  and 
critic-at-large  columnist,  he  says  now. 
But  never  once — while  he  was  reporting 
on  the  New  Left,  civil  rights,  Indian 
mystics,  Richard  Nixon,  Gloria  Swan¬ 
son,  and  being  nominated  by  the  Globe  5 
times  for  a  Pulitzer  Prize  and  sharing  a 
UPl  award — was  he  able  to  write  a  line 
of  fiction. 

“I  couldn’t  write  a  line  of  fiction  while 
working  for  a  newspaper  because  I  was 
always  too  excited  about  the  next  story 
or  the  next  column.  1  knew  guys  who 
were  working  o'n  a  newspaper  and  a 
novel  simultaneously,  and  1  never  under¬ 
stood  how  they  did  it.  Better  to  be  a 
doctor,  a  subway  conductor  or  a 
mathematician.” 

Now  that  Mcdonald  has  achieved 
status  as  a  novelist,  with  the  journalist  as 
his  central  character,  he  can  look  a  bit 
more  objectively  at  newspapering,  which 
he  left  in  April  1973,  and  offer  some  ad¬ 
vice: 

— “Set  the  scene  quickly. 

— Point  the  finger  at  the  subject. 

— The  journalist  should  then  be  re¬ 
moved  from  scene,  and  let  the  story  hap¬ 
pen.” 

These  words  of  wisdom  Mcdonald  of¬ 
fers  to  newspapers:  “You  walk  the 
reader  in  .  .  .  and  then  you  leave  the 
reader  standing  there  in  the  story. 

“There  isn’t  enough  room  in  a  story 
when  newspapers  are  competing  with  the 
visual  medium,  for  the  facts,  situation, 
characters— -and  also  the  writer.  Jour¬ 
nalists  should  get  themselves  out  of  the 
story.  The  good  ones  always  did  this.” 

Mcdonald’s  three  Fletch  novels — 
Fletch,  published  by  Avon  Books,  a  di¬ 
vision  of  the  Hearst  Corp.,  in  1974,  Con¬ 
fess,  Fletch,  his  second,  and  F letch's 
Fortune,  forthcoming  by  Avon — will  all 
be  contained  in  one  hardback  cover 
when  published  by  the  Mystery  Guild  in 
July  1978.  It’s  unusual  for  any  writer  to 
win  two  Edgar  Allen  Poe  awards  in  a  row 
as  Mcdonald  did  for  the  first  two 
“Fletch”  books.  And.  to  have  three 
books,  the  Forever  Fletch  anthology, 
Fletch’s  Fortune,  plus  Love  Anionfi  the 
Mashed  Potatoes,  his  latest  creation, 
come  out  in  the  same  month,  July. 

Fletch  was  the  winner  of  the  1975 


Gregory  Mcdonald 


Edgar  award  for  the  Best  First  Mystery 
Novel,  and  Confess  Fletch  won  the  1977 
Edgar  award  for  the  Best  Soft-Cover 
Original  from  the  Mystery  Writers  of 
America.  Another  novel,  Flynn,  was 
published  in  October,  1977. 

Mashed  Potatoes  is  about  a  40-year- 
old  man  given  the  job  of  advice  colum¬ 
nist  on  a  newspaper.  While  dishing  out 
advice  to  his  readers  about  sex,  morals, 
drugs  and  getting  along  with  wives  and 
girlfriends,  his  own  life  is  a  great,  funny 
mess.  Thomas  Congdon/E.  P.  Dutton  is 
publishing  this  one.  One  statement 
Mcdonald  makes  in  Mashed  Potatoes  is 
that  the  headline-writer  is  “going 
through  the  exact  process  as  is  the 
poet.” 

Mcdonald  says  he  owes  a  great  deal  of 
his  success  as  a  novelist  to  having  writ¬ 
ten  newspaper  articles  first.  He  said  that 
although  Boston  is  still  a  two-newspaper 
town,  he  realized  his  real  competition  as 
a  journalist  was  television. 

“In  competition  with  television,  1  had 
to  bring  in  an  immediacy,  a  ‘graphicness' 
to  the  writing.  1  think  that’s  why  people 
say  1  am  a  particularly  graphic  writer. 
TV  is  the  competition  for  the  print  jour¬ 
nalist.  He  has  to  write  better  than  tv  can 
show.  1  think  it’s  okay  for  the  writer  to 
put  himself  in  the  story  at  the  beginning 
to  set  the  scene,  but  then  to  disappear 
and  let  the  story  speak  for  itself.” 
Mcdonald  illustrated  by  citing  a  soap 
opera  story  he  did.  “1  established  myself 
as  sick  on  the  couch  in  front  of  the 
‘tube.’  Here  was  a  30-year-old  man  who 
had  never  before  seen  soap  operas  blow¬ 
ing  his  nose;  then  I  described  the  action 
on  tv  .  .  .” 

When  he  was  23  years  of  age, 
Mcdonald  had  wvitlen  Runninf>  Scared,  a 
novel  adapted  by  Paramount-Universal, 
directed  by  David  Hemmings  and  pub¬ 
lished  in  1977  for  the  fourth  time.  At  21, 
in  London.  Mcdonald  had  a  play  ac¬ 
cepted  for  production  by  a  prestigious 
theatre  group.  “When  the  Lord  High 


Chancellor  refused  to  permit  its  more 
positive  counterpart  to  be  produced 
simultaneously.  I  refused  permission  to 
have  either  play  produced.”  .  .  . 

“I  left  the  Globe  with  fear  and  trem¬ 
bling,”  Mcdonald  remembers,  as  we  vis¬ 
ited  over  shrimp  tempura  at  Gin  Ray  in 
Manhattan,  with  his  publicist,  Michael 
Beinner,  of  Localmedia.  515  Madison 
Avenue.  Mcdonald  had  flown  in  for  the 
day.  Beinner  had  formerly  been  with 
Paramount  Pictures  and  used  to  call  on 
Mcdonald  when  he  was  with  the  arts 
pages  in  Boston.  Three  years  after  leav¬ 
ing  the  Globe  and  after  his  first  Fletch 
had  come  out,  Mcdonald  was  invited  to 
speak  at  the  Boston  Globe  book  festival. 
“I  walked  in  not  knowing  what  their 
reaction  would  be.  A  guy,  50,  grulT,  a 
brilliant  police  reporter,  saw  me  and  ran 
up  to  give  me  (I’m  6'1)  a  big  bear  hug. 
Everybody  cheered,  laughed  and  con¬ 
gratulated  me.  It  was  a  nice  moment.” 

Some  newspapers,  Mcdonald  said, 
have  adopted  “a  policy  of  telling  their 
readers  what  to  think.  Their  simplest 
reporting,  on  the  front  page  has  a  high 
editorial  content.  Editorializing  is  ob¬ 
jectionable  and  wrong,  and  is  no  way 
to  compete  with  the  electronic  medium. 
What  newspapers  do  better  is  to  dis¬ 
cover,  stress  and  develop  human  inter¬ 
est — the  human  factor,  the  human  side 
of  a  story. 

“In  the  ‘Fletch’  books  you  don’t  see 
editorializing:  you  will  see  the  characters 
living  with  institutions,  mechanical  de¬ 
vices  like  telephones,  for  example.  But, 
you  won’t  ever  catch  Gregory  Mcdonald 
writing  a  line,  ‘Telephones  don’t  work.’  I 
want  to  stress  that  newspapers  should 
not  say  the  obvious.  Let  the  characters 
speak  for  themselves. 

“The  print  media  can  do  people  better 
than  tv.  Just  let  the  people  speak  for 
themselves  in  the  stories.  Now  tv  can 
show  the  man  after  he  is  indicted  making 
a  statement,  but  then  the  print  media  can 
report  the  essential  facts  about  that  man 
and  his  statement.  And  you  can  add 
facts,  like  how  old  he  is,  that  tv  doesn’t. 

“Everywhere  1  go.  when  I  speak  with 
groups  of  newspaper  people,  I  hear  that 
newspaper  readership  is  declining. 

“May  1  say  that  newspapers  are  not 
doing  much  to  increase  newspaper  read¬ 
ership.  They  might  think  they  are.  For 
example,  the  original  purpose  of  running 
comics  for  newspapers  was  to  give 
young  people  the  habit  of  reading  a  daily 
newspaper.  Comics  now,  except  for 
some  rare  exceptions,  are  no  longer  writ¬ 
ten  for  kids,”  Mcdonald  said.  He  said 
the  jokes  are  based  on  “politics,  liquor 
and  divorce,  which  are  not  appealing  to 
youngsters.”  His  kids  don’t  relate  to 
“Andy  Capp  coming  home  with  a  hang- 

(Continued  on  page  29) 
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Ad  scene 


By  Dan  Lionel 


Solicitors  must  learn  how  to  pitch 


David  Greene,  account  supervisor  at 
Miller  Advertising  Agency,  New  York, 
winces  a  bit  when  most  classified  space 
purveyers  come  in  to  pitch  him  for  a 
portion  of  the  $1  million  plus  billing  he 
handles. 

“1  find  myself  doing  most  of  the  talk¬ 
ing,”  he  told  this  reporter,  “because 
these  chaps  and  gals  can  rattle  off  their 
circulation  and  their  demographics  as 
well  as  their  rates.  Too  frequently  they 
do  not  know  the  rates  of  their  competing 
media  so  they  can’t  very  well  give  me 
dollar  and  cents  advantages  of  a  schedule 
in  their  paper  over  other  media  we  may 
be  using. 

“Their  main  failing  is  that  while  they 
know  their  newspaper  they  know  pre¬ 
cious  little  about  the  problems  of  the  re¬ 
cruitment  advertisers  or  the  home  build¬ 
ers  or  real  estate  brokers  who  are  my 
primary  accounts.  And  unless  they  relate 
their  circulation,  age  groups,  income  fac¬ 
tors  to  the  advertisers’  needs  they  are 
wasting  my  time.  I  can  find  virtually 
everything  they  are  telling  me  in  Stan¬ 
dard  Rate  &  Data. 

Greene  said  he  finds  himself  “teaching 
them  how  to  pitch  me,  which  I  don’t 
mind  doing,  but  I  can’t  help  wondering 
why  they  aren’t  given  better  training  in 
their  own  shops.  I  suspect  it’s  the  man¬ 


ifestation  of  the  Peter  principle  where 
their  bosses  may  have  been  raised  to  a 
level  of  incompetence.  There  are  impor¬ 
tant  exceptions,”  he  noted,  “but  they 
are  few  and  far  between.” 

(With  the  rising  popularity  of  real  es¬ 
tate  broker  franchises  such  as  Century 
21 ,  Gallery  of  Homes,  etc.  media  such  as 
radio,  TV  and  weekly  real  estate  sup¬ 
plements  are  in  the  testing  stage  with 
franchising  headquarters  sending  mem¬ 
bers  a  constant  stream  of  advertising 
suggestions,  including  sample  commer¬ 
cials.  Under  the  circumstances,  the  job 
of  the  classified  ad  sales  person  must  rise 
to  a  degree  of  higher  sophistication. 
Even  in  markets  where  there  are  no 
competing  newspapers — true  of  most  of 
the  country,  competition  for  the  real  es¬ 
tate  broker’s  and  builder’s  ad  dollars  is 
abundant. 

Greene  rates  newspaper  classified  as 
an  unqualified  leader  in  reader  response 
and  he  sees  little  danger  of  other  media 
making  serious  inroads.  “Yet,”  he  says, 
“this  is  not  the  time  for  complacency.” 

Recruitment  advertising  which  has  ac¬ 
counted  for  the  giant  portion  of  clas¬ 
sified’s  spectacular  gains  in  the  last  few 
years  is  being  seriously  challenged  for 
the  lucrative  professional  and  technical 
advertising  by  trade  Journals.  “From 


these  sources,”  Greene  said,  “come 
highly  intelligent  and  graphically  pre¬ 
sented  solicitations.  Furthermore,  they 
produce  good  response  at  acceptable 
costs  per  hiring.  While  technical  Journals 
have  long  been  an  accepted  media  for 
recruitment  advertising,”  he  said,  “they 
have  become  increasingly  aggressive  in 
this  area.” 

Greene,  a  graduate  of  N.Y.U.  with  a 
marketing  major,  remembers  when  New 
York  City  had  1 1  newspapers.  He  likes 
the  new  technology,  particularly  the 
Delta  System  instituted  by  the  JVew  York 
Times  where  his  own  shop  types  the 
copy  that  a  Times’  scanner  picks  up  and 
sets  in  type.  He  would  like  to  see  a  single 
system  such  as  this  adopted  by  all  news¬ 
papers. 

“While  it’s  true,  that  we’re  responsi¬ 
ble  for  errors  we  make,  at  least  we  have 
control  over  our  own  copy  and  get  a 
break  in  deadlines  with  this  system.” 

Schlitz  taps 
new  ad  agencies 

Joseph  Schlitz  Brewing  Company  has 
appointed  J.  Walter  Thompson  Company 
to  handle  its  Schlitz  Beer  advertising 
campaign  and  Benton  &  Bowles  to 
handle  its  Schlitz  Malt  Liquor  advertis¬ 
ing. 

Leo  Burnett  Company  had  been  the 
agency  for  both  brands. 

Cunningham  &  Walsh  continues  as  the 
agency  for  two  other  Schlitz  products. 


N.  Y.  Times  to  open 
Houston  ad  office 

New  York  Times  will  open  an  advertis¬ 
ing  sales  office  for  the  first  time  in  Hous¬ 
ton  to  cover  a  region  including  all  of 
Texas  as  well  as  Oklahoma,  Arkansas 
and  Louisiana. 

The  new  office  will  be  headed  by 
Christian  E.  Wignes  as  Southwest  adver¬ 
tising  manager  of  the  Times.  Wignes  will 
take  over  his  new  duties  in  early  July, 
after  three  years  as  alcoholic  beverage  ad 
manager  in  New  York. 

“The  Southwest  is  an  ideal  place  for 
The  Times  to  be  selling  vigorously,”  said 
Fred  Thompson,  vicepresident  for  ad¬ 
vertising.  “It  has  one  of  the  most  robust 
economies  in  the  country.  It’s  a  leading 
area  in  growth  of  personal  income,  non- 
agricultural  employment  and  capital  ex¬ 
penditures  for  manufacturing.  We  hope 
to  grow  along  with  the  area.” 

Wignes,  who  holds  a  bachelor  of  arts 
degree  in  business  from  Adelphi  Univer¬ 
sity,  Joined  The  Times  in  1958  as  a  sales 
representative  in  the  school  and  college 
department.  He  has  held  a  variety  of  po¬ 
sitions  in  the  circulation,  education  and 
advertising  sales  areas  since  then  and  is 
credited  with  much  of  the  responsibility 
for  the  climb  of  the  New  York  Times 
Magazine  into  the  top  position  among 
consumer  publications  in  alcoholic  bev¬ 
erage  advertising  pages. 


The  Daily  News 


JUNE  24,  1978 


BATAVIA,  N.Y. 


CENTENNIAL  EDITION 

1878  ^  1978 


Founding  a  newspaper  was  a 
precarious  business  on  June  25,  1878 
when  Malcolm  D.  and  Samuel  P.  Mix 
and  William  H.  Bradish  put  out  the 
first  edition  of  a  morning  paper  they 
called  The  Daily  News. 

Not  long  afterward  it  switched  to 
afternoon  publication  and  on  Aug.  15, 
1881  two  enterprising  young  men, 
Gerrit  S.  Griswold  and  Andrew  J. 
McWain,  assumed  ownership  and 
operation  of  a  publication  with  520 
circulation. 

Their  hard  work  soon  sent  Daily 
News  circulation  on  an  upward  spiral 
which  has  never  stopped.  Their 
successors  today  publish  The  Daily 


News  under  the  corporate  name  of 
Griswold  &  McWain,  Inc. 

For  a  century  that  began  with 
Indian  wars  in  the  West  and  continues 
into  space  shuttle  exploits.  The  Daily 
News  has  reported  the  good  and  the 
bad,  the  victories  and  the  losses,  the 
gains  and  the  setbacks  of  thousands  of 
people  through  everything  that  makes 
news  plus  their  births,  weddings  and 
obituaries  too. 

And  through  The  News, 
agriculture  and  business  and  industry 
have  benefitted  from  a  fine 
partnership  over  ten  decades.  And 
now  they  look  to  a  second  century 
together. 
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Cross-ownership 

(Continued  from  page  7) 


a  rational  basis  for  its  twin  decisions  but 
the  high  court  said  it  believed  limited 
divestiture  “reflects  a  rational  weighing 
of  competing  policies.’’ 

As  for  widespread  divestiture,  the  Su¬ 
preme  Court  agreed  with  the  FCC  rather 
than  the  appellate  court  on  grounds  that 
forcing  newspapers  to  give  up  their 
broadcasting  outlets  would  cause  disrup¬ 
tion  for  the  industry  and  hardship  to  in¬ 
dividual  owners,  both  of  which  would 
result  in  harm  to  the  public  interest. 

The  court  recalled  that  the  FCC  had 
decided  across-the-board  divestiture  was 
not  warranted  in  light  of  the  fact  that  the 
number  of  co-located  newspaper- 
broadcast  combinations  was  already  on 
the  decline  and  would  decline  further  as 
a  result  of  the  prospective  rules.  The 
FCC,  the  court  noted,  also  cited  these 
specific  respects  in  which  the  public 
interest  would  or  might  be  harmed  if  a 
sweeping  divestiture  was  ordered:  the 
stability  and  continuity  of  meritorious 
service  provided  by  the  newspaper  own¬ 
ers  as  a  group  would  be  lost;  owners  who 

Boise  Cascade  gets 
new  credit  iine 

Boise  Cascade  Corporation  has  com¬ 
pleted  arrangements  for  $200  million  in 
bank  credits. 

Five  major  U.S.  banks  have  commit¬ 
ted  $100  million  for  a  four- year  revolving 
credit.  At  the  end  of  four  years,  Boise 
Cascade  has  the  option  to  convert  the 
credit  into  a  three-year  term  loan. 

Eleven  U.S.  banks  have  also  commit¬ 
ted  $50  million  in  seasonal  lines  of  credit 
and  five  international  banks  committed 
$50  million  in  Eurodollar  credit  on  a  re¬ 
volving  basis  for  five  years. 

The  $200  million  commitment  replaces 
existing  credit  arrangements  of  $125  mil¬ 
lion,  consisting  of  $100  million  in  domes¬ 
tic  seasonal  lines  of  credit,  and  a  $2.' 
million  Eurodollar  financing. 


had  provided  meritorious  service  would 
unfairly  be  denied  the  opportunity  to 
continue  in  operation;  economic  disloca¬ 
tions  might  prevent  new  owners  from  ob- 
taining  sufficient  working  capital  to 
maintain  the  quality  of  local  program¬ 
ming  and  local  ownership  of  broadcast 
stations  would  probably  decrease. 

“We  cannot  say  that  the  commission 
acted  irrationally  in  concluding  that 
these  public  interest  harms  outweighed 
the  potential  gains  that  would  follow 
from  increasing  diversification  of  owner¬ 
ship,’’  the  High  Court  declared. 

The  court  cited  undisputed  estimates 
that  roughly  75  per  cent  of  the  existing 
co-located  newspaper-television  combi¬ 
nations  are  locally  owned  .  .  .  “These 

owners’  knowledge  of  their  local  com¬ 
munities  and  concern  for  local  affairs, 
bui’  over  a  period  of  years,  would  be 
lost  if  they  were  replaced  with  outside 
interests,’’  the  Court  noted. 

The  16  newspaper-broadcasting  com¬ 
binations  that  will  be  required  to  split 
under  the  ruling  are  in  Albany,  Ga.; 
Anniston,  Ala.;  Bluefield,  W.  Va.;  Mer¬ 
idian,  Miss.;  Texarkana,  Tex.;  Arkansas 
City,  Kan.;  Watertown,  N.Y.;  Dubois, 
Pa.;  Effingham,  Ill.;  Findlay,  Ohio; 
Hope,  Ark.;  Janesville,  Wis.;  Macomb, 
111.;  Norfolk,  Neb.;  Owosso,  Mich.,  and 
Mason  City,  Iowa. 

Harte-Hanks  to  buy 
NBC-tv  affiliate 

Harte-Hanks  Communications,  Inc. 
has  signed  definitive  contracts  for  its  re¬ 
cently  announced  proposed  acquisition 
of  Springfield  Television,  Inc.,  which 
operates  KYTV,  the  NBC  affiliate  in 
Springfield,  Missouri. 

The  purchase  price  for  the  stock  of 
KYTV  will  be  $20,000,000  cash.  Closing 
of  the  transaction  is  subject  to  Federal 
Communications  Commission  approval 
for  the  assignment  of  the  license  from  the 
licensee  corporation. 

KYTV  will  become  part  of  the 
Harte-Hanks  Television  Group. 


U.S.  journalists 
harassed  in  U.S.S.R. 

The  United  States  Embassy  has  ex¬ 
pressed  concern  to  the  Soviet  foreign 
ministry  over  recent  police  harassment 
of  U.S.  journalists  stationed  in  the  Soviet 
Union. 

Many  of  the  22  American  reporters 
stationed  in  Moscow  have  been  subject 
to  harassment  in  the  past  few  weeks 
while  covering  a  sensitive  dissident  trial, 
a  dissident  demonstration,  and  a  shoot¬ 
ing  incident.  Police  have  confiscated  or 
exposed  film  and  tried  to  prevent  contact 
with  the  dissidents. 

UPl  newsman  Doug  Stranglin,  while 
taking  photographs  of  a  Finnair  office 
several  hours  after  an  armed  man  had 
held  two  hostages  briefly,  had  his  camera 
yanked  from  his  neck,  breaking  the 
strap,  and  while  Stranglin  gave  up  his 
identification  card,  another  policeman 
removed  the  camera  film  and  exposed  it. 
Camera,  card,  broken  strap,  and  ex¬ 
posed  film  were  returned  to  Stranglin. 
UPI  protested  that  incident. 

During  the  trial  of  dissident  leader 
Yuri  Orlov,  police  tried  to  prevent 
Stranglin  from  taking  pictures  and  twice 
grabbed  a  tape  recorder  microphone 
from  his  hands.  Plainclothes  policemen 
took  videotape  pictures  and  still  shots  of 
the  reporters  at  the  scene  and  after  one 
session,  trailed  Washington  Post's 
Kevin  Klose,  who  was  driving  to  his 
apartment  in  the  Post’s  Volvo  with  Or¬ 
lov’s  wife  and  other  Western  reporters. 
Police  had  refused  to  allow  interviews 
with  Mrs.  Orlov  at  the  trial  scene. 

Also  during  the  trial,  London  Tele¬ 
graph's  Richard  Beeston  was  threatened 
by  4  unidentified  men  in  a  parking  lot  and 
when  he  complained  to  a  nearby  police¬ 
man,  the  man  said  he  saw  nothing. 

May  23,  police  demanded  identifica¬ 
tion  from  Klose,  UPl  reporter  Peggy 
Polk  and  Ebba  Savborg,  a  correspondent 
for  Scandanavian  news  agencies,  as  they 
covered  a  protest  by  dissidents.  Police 
searched  Polk’s  purse  and  tried  to  drag 
Klose  into  a  nearby  car,  claiming  he  was 
witness  to  a  crime.  Klose  was  released 
when  he  told  the  other  correspondents  to 
inform  the  U.S.  Embassy  he  was  being 
arrested. 

At  the  Finnair  office  incident,  the  film 
footage  by  Bernard  Redmont  of  CBS 
News  was  confiscated  as  police  claimed 
Soviet  law  forbade  the  filming  of  crowds. 

The  incidents  involve  apparent  viola¬ 
tion  of  the  1975  Helsinki  accords,  which 
guaranteed  improved  working  conditions 
for  journalists  living  in  foreign  countries. 
The  foreign  journalists  felt  the  recent 
harassment  was  a  warning  to  dissidents 
not  to  talk  to  Western  journalists  and 
also  was  an  attempt  to  keep  journalists 
from  covering  events  that  put  the  Soviet 
Union  in  a  bad  light. 
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Estlow  to  head 
fund-raising  drive 

Edward  W.  Estlow,  president  of  the 
E.W.  Scripps  Co.,  parent  company  of 
Scripps-Howard  Newspapers,  has  been 
named  national  Foundations  Major  Gifts 
Division  chairman  of  THE  DENVER 
DESIGN,  the  University  of  Denver’s  $50 
million  capital  campaign. 

Estlow,  who  was  business  manager  of 
Denver’s  Rocky  Mountain  News  prior  to 
joining  the  Scripps-Howard  executive 
ranks  in  New  York  City  in  1970,  will 
work  closely  with  Louis  Menk,  national 
campaign  chairman,  to  identify,  cultivate 
and  solicit  foundation  prospects.  Menk  is 
president  of  Burlington  Northern. 

Working  in  tandem  with  J.  William 
Sorensen,  Denver/Colorado  chairman  of 
the  Foundations  Major  Gifts  Division  of 

Panax  shifts 
editorial  director 
to  Washington 

Panax  Newspapers,  which  publishes  6 
daily  and  46  weekly  newspapers  in  7 
states,  has  moved  its  editorial  director  to 
Washington,  D.C. 

James  Whelan,  the  company’s  vice¬ 
president/editorial  director,  in  addition 
to  his  other  duties  will  become  publisher 
of  Panax’s  Washington  Weekly,  a  journal 
of  political  opinion. 

“We  believe  strongly  that  it  is  our  duty 
and  responsibility  to  monitor  closely  the 
conduct  of  public  affairs,  especially  in 
these  times  of  confusion  in  Washing¬ 
ton,’’  said  Panax  president  John 
McGoff  in  explaining  the  move. 
“Through  the  monitoring  of  events  we 
can  and  will  make  our  voice  heard  .  .  . 
through  the  medium  of  our  newspa¬ 
pers.’’ 

McGoff  said  Panax  News  Service, 
headed  by  managing  editor  Ron  Cordray, 
will  continue  to  be  based  in  East  Lans¬ 
ing,  Michigan,  although  it  will  remain 
under  the  overall  direction  of  Whelan. 

Watkins  new  head 
of  New  York  NASA 

O.T.  Watkins  of  Gannett  was  recently 
elected  president  of  the  New  York  Chap¬ 
ter  of  the  Newspaper  Advertising  Sales 
Association. 

Other  officers  include:  John  Boster, 
Cresmer,  Woodward,  O’Mara  & 
Ormsbee,  vicepresident;  P.  Joseph 
Bogner,  Landon  Associates,  treasurer; 
and  Richard  Stockton,  New  York  Times, 
secretary. 

New  directors  elected  include:  John 
Picano,  Sawyer  Ferguson  &  Walker; 
Robert  Hill,  Million  Market  Newspa¬ 
pers;  and  Roger  Saunders,  Chicago 
Tribune. 

EDITOR  &  PUBLISHER  for  June  17. 1978 


THE  DENVER  DESIGN,  Estlow  will 
enlist  a  committee  to  help  in  cultivating 
foundation  prospects,  and  w'ill  also  enlist 
leadership  for  later  phases  of  the  cam¬ 
paign.  They  will  personally  call  on  a  lim¬ 
ited  number  of  prospects  as  well. 

One-millionth 
classified  ad 

The  Denver  (Colo.)  Rocky  Mountain 
News  published  its  one-millionth  clas¬ 
sified  ad  on  June  3,  23  days  ahead  of  last 
year’s  record  pace. 

In  1977  the  News  published  more  than 
two  million  classified  ads,  the  first  time 
ever. 


Moffitt  Group 
acquires  fourth  daily 

The  Moffitt  Newspaper  Group  has  ac¬ 
quired  its  fourth  daily  newspaper  with 
the  purchase  of  the  Hinton  (W.  Va.) 
Daily  News. 

The  purchase  brings  to  10  the  total 
number  of  newspaper  properties  owned 
by  the  group,  which  consists  of  newspa¬ 
pers  in  West  Virginia  and  Virginia. 

Other  dailies  owned  by  the  organiza¬ 
tion  are  the  West  Virginia  Daily  News  in 
Lewisburg,  W.  Va.;  the  Welch  (W.  Va.) 
Daily  News  and  the  Daily  Review  in  Clif¬ 
ton  Forge,  Va. 


Think  About  It! 

Why  Did  28 
Publishers 
Switch  To 
International 
Graphics 
In  1977? 


There  are  four  good  reasons.  Take  your 
choice. 

Some  made  the  change  because  In¬ 
ternational  Graphics  delivers  the  highest 
quality  full  color  lithography  on  our  ad¬ 
vanced  six-color  Miller  perfecting  presses. 

Some  switched  because  International 
Graphics  has  very  competitive  publication 
printing  prices.  Because  we've  got  the 
finest  equipment  money  can  buy  for 
publication  printing.  And  because  we're 
located  in  one  of  the  country's  last  low- 
cost  labor  areas. 

Some  came  on  over  because  our 
computerized  scheduling  puts  an  end  to 
delivery  nightmares.  When  IGI  says  an 
issue  will  be  ready  on  time,  it's  ready  on 
time. 


Some  moved  in  because  IGI  offers  a 
complete  publication  printing  package 
under  our  big  88,000  sq.  ft.  roof. 
Typesetting,  art  design,  platemaking, 
printing,  binding  and  mailing. 

So  take  your  choice.  But,  more  than 
likely, the  28  made  the  change  for  all  four 
reasons.  .  .a  perfect  mix  of  high  quality 
printing,  lower  prices,  complete  facilities 
and  dependable  production  scheduling. 

Why  not  get  all  the  facts  about  your 
periodical  or  directory?  Call  Bob  Leth¬ 
bridge,  Vice  President,  Marketing  and 
Sales,  today! 


International  Graphics 

2901  Simms  St.,  Hollywood,  Florida  33022 — (305)  920-3100 


19 


40Q 

clasnfuBd  ads 
per  issue... 

. . .  positive  proof  that 
EDITOR  &  PUBLISHER  is  the  bible 
of  the  world  of  newspapers 


WEEK  AFTER  WEEK  classified  ads . . .  hundreds  of  them  . . .  occupy  the 
back  pages  of  EDITOR  &  PUBLISHER.  And  oh,  how  they  pull  results  for 
advertisers!  In  a  single  year,  21,255  people  responded  to  the  approximate  2,000 
ads  that  used  E&P  box  numbers  for  replies ...  an  average  of  525  replies  a  week! 

Everyone  concerned  with  newspapers  has  learned  to  depend  on  EDITOR  & 
PUBLISHER  for  classified  ads . . .  from  help  wanted  to  newspapers  for  sale . . . 
for  equipment  sales,  syndicated  features.  They  all  know  that  they’ll  get  results. 

It’s  unusual  for  a  business  publication  to  carry  E&P’s  volume  of  classified 
advertising  continually,  week  after  week.  But  EDITOR  &  PUBLISHER  is  an 
unusual  type  of  news  reporter.  That’s  why  everyone  from  newspaper  executives 
to  advertising  and  public  relations  people . . .  know  that  their  advertising  — 
classified  or  display  —  gets  top  readership  and  RESULTS. 

You  can  harness  this  intense,  loyal  reader  interest  for  your  advertising,  too, 
classified  or  display . . .  when  you  place  it  in  the  pages  of  EDITOR  &  PUBLISHER, 
where  readership  is  assured. 


Editor  &  Publisher 

The  Total  Promotion  Medium  for  Newspapers 
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Newspeople  in  the  news 


John  M.  Jones,  Jr.  editor  of  the  Green¬ 
ville  (Tenn.)  Sun — taking  an  indefinite 
leave  of  absence  to  pursue  a  longtime 
interest  in  Christian-related  work.  Alex 
S.  Jones,  now  managing  editor  of  the 
Athens  (Tenn.)  Post-Athenian,  will  suc¬ 
ceed  his  brother  as  the  Sun’s  editor.  John 
M.  Jones,  Sr.  publisher  of  the  Sun,  said 
the  transition  will  be  made  in  July  and 
that  Alex  Jones  will  retain  his  position  as 
publisher  of  the  weekly  Sweetwater  Val¬ 
ley  News. 

*  9lC  * 

Dennis  Anstine,  magazine  editor  of  the 
Olympia  (Wash).  Daily  Olympian — 
promoted  to  city  editor.  He  joined  the 
staff  2  years  ago. 

*  *  ♦ 

Lou  Pappas — named  editor  of  the  new 
food  section,  “Peninsula  Kitchen”  for 
Peninsula  Newspapers,  Palo  Alto,  Calif. 
She  has  taught  at  the  college  and  has 
been  Western  food  consultant  for  Sun¬ 
set  magazine. 

♦  «  )ie 

G.  Wayne  Smith,  assistant  to  the  clas¬ 
sified  advertising  manager  of  the  London 
(Ont.)  Free  Press — promoted  to  man¬ 
ager. 

R.  J.  Demchuk,  marketing  planner — 
promoted  to  marketing  services  super¬ 
visor,  a  new  position. 
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Peter  P.  Monter.a — named  circulation 
director  of  the  Palm  Springs  (Calif.) 
Desert  Sun.  Montera  was  formerly  the  cir¬ 
culation  and  operations  coordinator  of 
the  New  York  Daily  News. 

♦  *  ♦ 

Verne  Tanner — named  director  of  op¬ 
erations  of  the  Des  Moines  Register  and 
Tribune  from  director  of  data  processing 
for  the  newspapers.  Tanner  joined  the 
newspaper  in  1976  from  the  state  control¬ 
ler’s  office,  where  he  was  director  of 
data  processing  10  years.  Tanner  re¬ 
places  Jim  Hopson,  now  circulation  direc¬ 
tor. 

♦  ♦  * 

Richard  Singer — appointed  managing 
editor  of  the  Whittier  (Calif.)  Daily 
News,  succeeding  DonaldChapman,  who 
resigned  to  make  his  home  at  Laguna 
Beach,  Calif.  Singer  has  been  on  the  staff 
since  1964  and  will  continue  to  write  the 
consumer  column. 

*  ♦  * 

Samuel  B.  Rogers — former  acting  city 
editor  for  the  Harrisburg  (Pa.)  Patriot — 
named  travel  information  writer  for  the 
Pennsylvania  State  Department  of 
Commerce  at  $19,400  a  year.  He  is  a 
former  news  editor  of  the  Steubenville 
(Ohio)  Herald-Star. 

9k  ♦  ^ 

Steven  A.  Townsley — named  sales 
manager,  commercial  printing  division, 
Morristown  (N.J.)  Daily  Record.  He  has 
been  with  the  Atlantic  City  Press  as  ad¬ 
vertising  account  executive  for  major  ac¬ 
counts. 

*  *  * 

Geraldine  E.  Wiest — named  assistant 
purchasing  agent  of  the  Harrisburg  (Pa.) 
Patriot-News. 

9k  9k  9iC 

Robert  Bendiner,  formerly  of  the 
editorial  board  of  the  New  York 
Times — named  a  contributing  editor  of 
Atlas  World  Press  Review,  with  special 
responsibility  for  conducting  surveys  of 
foreign  editors’  views  on  current  issues. 
Bendiner  is  the  author  of  5  books. 


management 
consultants 
specializing 
in  executive 
recruitment 


Veteran  Associated  Press  news 
executive  Ben  Brown  has  been  ap¬ 
pointed  chief  of  bureau  at  Los  Angeles 
and  Charles  J.  Lewis  of  the  Washing¬ 
ton  news  staff  will  be  his  assistant. 
They  succeed  John  Armstrong,  bureau 
chief  since  early  1977,  and  Chris 
Pederson,  assistant  chief  of  bureau 
since  1976.  The  appointments  are  ef¬ 
fective  July  1.  Armstrong  is  resigning 
to  become  general  manager  of  the  Es¬ 
condido  (Calif.)  Times-Advocate,  and 
Pederson  is  transferring  to  New  York 
as  technology  administrative  assistant 
to  Louis  D.  Boccardi,  vicepresident 
and  executive  editor. 

Joyce  Everhart,  formerly  family  living 
editor  of  the  Montgomery  County  (Tex.) 
Daily  Courier,  Conroe — to  the  reporting 
staff  of  the  paper. 

*  *  * 

Donna  Abbott,  Waco  (Tex.)  Tribune- 
Herald — promoted  to  dispatch  depart¬ 
ment  manager  replacing  Phil  Kinsey,  re¬ 
tired. 

9k  9k  9k 

Ed  Livermore,  of  the  Sapulpa  (Okla.) 
Daily  Herald — named  president  of  the 
board  of  regents  of  Oklahoma  Colleges. 
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Pidgeon  Fesperman 

Tom  Fesperman,  a  former  managing 
editor  and  columnist  of  the  Charlotte 
(N.C.)  Observer  and  recently  editor  of 
the  Island  Packet,  Hilton  Head  Island, 
S.C.,  is  the  new  editorial  page  editor  of 
the  Santa  Barbara  (Calif.)  News-Press. 
Fesperman  succeeds  Larry  Pidgeon, 
who  has  retired  after  33  years  with  the 
newspaper. 

Pidgeon  had  been  a  copy  editor,  fea¬ 
ture  writer  and  editorial  writer  during  his 
long  association  with  the  News-Press. 

Fesperman  resigned  from  the  Ob¬ 
server  in  1973  and  spent  the  past  five 
years  traveling  throughout  the  country 
with  his  wife  “to  discover  the  middle 
Americans."  He  was  based  in  Santa 
Barbara  for  18  months  of  that  time  and 
writes  3  nationally  syndicated  columns 
a  week  for  Enterprise  Features. 

Sam  Fosoick — named  metro  editor  of 
the  New  Jersey  Eveninff  and  Sunday 
Philadelphia  Bulletin.  Before  joining  the 
Bulletin,  Fosdick  was  city  editor  of  the 
New  Brunswick  (N.J.)  Home  News. 

*  *  ♦ 

Geri  Nikolai — promoted  to  managing 
editor  of  the  Wausau-Merrill  (Wise.) 
Daily  Herald,  and  Jim  Lee — to  city 
editor.  Nikolai  has  been  with  the  Herald 
since  l%9,  being  named  city  editor  in 
1977.  Lee  has  been  with  the  paper  since 
l%8  as  outdoor  editor  and  continues  in 
that  capacity. 

♦  *  ♦ 

Daniel  C.  Riker — appointed  United 
Press  International  regional  executive 
for  Virginia,  Delaware  and  the  District  of 
Columbia.  He  will  be  based  in  Washing¬ 
ton  and  replaces  Dolglas  A.  Gripe,  who 
has  been  named  general  executive  for  the 
Middle  Atlantic  region.  Riker  was  a  re¬ 
gional  executive  in  Maryland  and  Dela¬ 
ware  for  2  years  and  became  news  editor 
for  Virginia,  Maryland,  Delaware,  and 
the  District  of  Columbia  in  1972. 

*  ♦  * 

Ann  E.  Weioman — promoted  to  assis¬ 
tant  editor  of  Westfield  (N.Y.)  Republi¬ 
can  Group  Newspapers.  She  joined  the 
Westfield  Republican,  a  weekly,  in  1974, 
as  a  staff  reporter. 

*  *  ♦ 

Edwin  R. Worth,  advertising  director 
of  Springfield  Massachusetts  Newspa¬ 
pers — named  display  advertising  mana¬ 
ger  of  the  Cleveland  Press. 


Howard  Collins,  former  editor  of  the 
Lexinfiton  (Ky.)  Leader — to  editorial  di¬ 
rector  of  the  Pasadena  (Calif.)  Star- 
News  and  its  Foothill  Intercity  Publica¬ 
tions,  and  w  'll  assume  his  new  duties  in 
July. 

*  *  * 

Edward  Grii  i  ith — named  zone  sales 
manager  in  the  circulation  department  of 
the  Boston  Herald  American.  Griffith 
was  city  sales  development  manager  of 
the  Chicaf>o  Tribune. 

♦  *  * 

Robert  Hughes,  former  head  of 
makeup  and  dispatch  departments  of  the 
Buffalo  (N.Y.)  Courier  E.xpress — 
promoted  to  production  operations 
manager. 

♦  *  * 

Bob  Ryan — from  assistant  editor  of  the 
Tallahassee  (Fla.)  Democrat  to  the 
Knight-Ridder  Newspapers'  Washington 
bureau. 

♦  *  * 

Jesse  Snyder,  Royal  Oak  (Mich.)  Daily 
Tribune  reporter — awarded  the  $700  first 
prize  in  the  Automobile  Club  of  Michi¬ 
gan's  8th  annual  Steering  Wheel  Awards 
for  a  series  on  a  fatal  school  bus  crash 
and  government  studies  of  school  bus 
safety. 

Bill  McMillan,  news  editor  of  the 
Brifihton  Argus,  won  the  $400  second 
prize  for  a  feature  on  drunk  drivers  and 
how  they  are  handled  by  police  and 
courts. 

♦  *  * 

Jay  P.  Goldman,  former  sports  editor 
of  the  Bryn  Mawr-Haverford  (Pa.)  Col¬ 
leges  News  and  sports  rewrite  man  for 
the  Philadelphia  Bulletin — to  the  Syra¬ 
cuse  (N.Y.)  He  raid- Journal  as  a  general 
assignment  reporter. 

Donald  Sapatkin,  former  managing 
editor  of  the  News — joined  the  Trenton 
(N.J.)  Times  as  a  reporter.  Sapatkin  was 
a  Newspaper  Fund  winner  last  summer 
and  worked  for  the  Atlanta  bureau  of  the 
Wall  Street  Journal. 

Paui.  Tuchman,  former  editor-in-chief 
of  the  News — to  the  Jewish  Federation  in 
Washington,  D.C.  as  a  communications 
assistant  on  the  monthly  newspaper. 

Hfi  ^ 

Don  Agreli.a,  first  assistant  city  editor 
of  the  Chicago  Tribune — named  as¬ 
sociate  city  editor.  Agrella  has  been  with 
the  paper  29  years. 
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Bowes  Cochran 

Two  newsmen  have  been  named  to  new 
executive  assignments  at  the  Cincinnati 
Post.  David  B.  Sowes,  former  columnist 
and  editorial  page  editor,  becomes  the 
newspaper's  associate  editor,  a  new  ti¬ 
tle,  and  Randy  Cochran,  former 
graphics  director  at  the  Kentucky  Post, 
Covington,  joins  the  Cincinnati  staff  as 
an  assistant  managing  editor  for 
graphics. 

Cochran  will  be  in  charge  of  photog¬ 
raphers  and  artists  and  also  will  re¬ 
main  as  graphics  consultant  for  the 
Kentucky  Post.  Bowles  will  continue  to 
have  charge  of  the  editorial  page  and 
its  commentary  sections. 

Harvey  D.  Medearis,  III,  treasurer  of 
the  Times  Printing  Company,  publisher 
of  the  Chattanooga  (Tenn.)  Times — 
awarded  a  Certified  Administrative 
Manager  (C.A.M.)  professional  designa¬ 
tion  by  the  Administrative  Management 
Society.  Medearis  serves  on  the  board  of 
the  Institute  of  Newspaper  Controllers 
and  Finance  Officers. 


Kenneth  Smart,  a  former  Da//«.v  Times 
Herald  associate  editor  and  more  re¬ 
cently  editor-publisher  of  the  White 
Rocker  in  Dallas — named  associate  pub¬ 
lisher  of  the  Kilgore  (Tex.)  News  Herald. 

(Continued  on  page  24) 
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Newspeople  in  the  news 


Jamfs  Smart,  former  Philadelphia  Bid- 
letin  columnist — to  editor  and  publisher 
of  Bnitdinf’  &  Realty  Record,  a  monthly 
business  tabloid  in  Philadelphia.  Smart 
bought  the  Record  from  Joseph  H.  Ball, 
president  of  American  Advertising  Ser¬ 
vices,  Philadelphia.  Smart  has  conducted 
his  own  writing  and  public  relations  bus¬ 
iness  in  Philadelphia  for  the  past  3  years. 

♦  ♦  ♦ 

Ronald  M.  Spurr — named  business 
manager  of  the  Ventura  County  (Calif.) 
Star-Free  Press  from  production  man¬ 
ager.  He  joined  the  newspaper  in  1973 
from  the  St.  Cloud  (Minn.)  Times,  where 
he  held  a  similar  post  for  4  years. 

*  *  * 

Arthur  G.  Hki.ms — appointed  manag¬ 
ing  editor  of  the  Stamford  (Conn.)  AJi’o- 
cate.  Helms  will  be  succeeded  in  his  city 
editor  post  by  Scoit  W.  Brinckerhokf, 
formerly  night  city  editor.  Also,  Thomas 
J.  Wallacf — named  night  city  editor  and 
Thomas  D.  Kra/it — to  suburban  editor; 
and  Thomas  P.  Lyndon —  named  assis¬ 
tant  city  editor. 

♦  *  ♦ 

Urban  L.  Bergeron,  president,  trea¬ 
surer  and  director  of  the  Burlington 
( Vt.)  Tree- /^re.v.s- McClure  Newspapers — 
received  an  honorary  doctorate  from  St. 
Michael’s  College,  Winooski  Park,  Vt. 


for  his  “foresight,  distinctive  service 
.  .  .  and  his  professional,  civic  and  so¬ 
cial  achievements.”  Bergeron,  former 
Free  Press  publisher,  is  president  of  the 
Burlington  Free  Press  Foundation  and  a 
governor  of  the  New  England  Daily 
Newspapers  Association. 

*  *  * 

Gerard  E.  Sherry — from  editor  of  the 
Monitor,  San  Francisco  Catholic  Arch¬ 
diocese  newspaper,  to  editor  of  the 
Voice  in  the  Miami  Archdiocese.  Early 
in  his  career  he  was  editor  of  the  Mor¬ 
gantown  (W.  Va.)  Dominion  News.  At 
the  Voice  he  succeeds  George  Monahan, 
who  becomes  editor  of  special  publica¬ 
tions  for  the  Catholic  Church.  He  is  a 
former  Associated  Press  and  INS  report¬ 
er. 

*  ♦  * 

Richard  Proctor,  sports  writer  for  the 
Toronto  Globe  and  Mail — accepted  ap¬ 
pointment  as  press  secretary  to  Premier 
Allan  Blakeney  of  Saskatchewan  at 
$20,000  a  year. 

♦  ♦  ♦ 

Richard  P.  Powers — from  the  Southam 
national  sales  force  to  advertising  sales 
manager  of  the  Hamilton  (Ont.)  Spec¬ 
tator.  Michael  M.  Ziegler — from  the 
Brantford  Expositor  to  the  Spectator  as 
national  advertising  manager. 


Michael  O'Brien  of  the  Miami  News 
(left)  and  Peter  Silva,  now  with  the  Au¬ 
stin  (Tex.)  American-Statesmen,  meet 
as  co-winners  of  the  Robert  F.  Ken¬ 
nedy  Journalism  Awards  $1000  first 
prize  at  the  presentation  ceremony 
held  at  the  home  of  Mrs.  Kennedy  in 
McLean,  Virginia.  O'Brien  won  for  a 
photo  essay  on  Culmer,  an  inner  city 
area  of  Miami,  and  Silva  for  his  photos 
on  health  care  in  rural  South  Texas. 
Those  photos  appeared  in  the  Corpus 
Christ/  Caller. 

Jeff  Samfield,  former  reporter  and  as¬ 
sistant  copy  editor  for  the  Galveston 
Daily  News — appointed  assistant  news 
editor. 

9fC  9|C  9fC 


^  ^ 

Jean  Gerlach,  executive  editor.  Sun 
Newspapers,  Cleveland — appointed  to  a 
three-year  term  on  the  board  of  directors 
of  Suburban  Newspapers  of  America. 
She  is  the  first  woman  to  serve  on  the 
SNA  board. 

*  ♦  ♦ 

Josei’h  M.  Chapman — appointed  news 
editor  for  the  Middle  Atlantic  Region  of 
United  Press  International  and  will 
supervise  coverage  of  Maryland,  Vir¬ 
ginia.  Delaware  and  the  District  of  Co¬ 
lumbia.  He  succeeds  Daniel  C.  Riker, 
who  has  been  appointed  regional  execu¬ 
tive  for  the  same  region. 

^  ^  ^ 

Jerry  Hall — named  circulation  man¬ 
ager  of  the  Norfolk  (Va.)  Ledger-Star. 
He  joined  the  paper  in  1972  as  a  circula¬ 
tion  district  supervisor  and  before  that 
was  a  commander  in  the  United  States 
Navy  submarine  force. 
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John  M.  Roberts  of  the  Victoria  (Tex.) 
Advocate — elected  president  of  the  South 
Texas  Press  Association;  others  named 
to  officer  positions;  John  King,  George- 
tow'n  Sun;  Mary  Judson,  Refugio  County 
Press;  Chester  Evans,  Edna  Herald; 
Paul  Busch,  Trinity  University;  Mrs. 
Chester  K.  Mick,  Smithville  Times. 

Otto  Wick,  San  Antonio  Light — 
promoted  to  assistant  to  the  publisher. 
Other  promotions:  William  C. 
Thoma.s — to  advertising/marketing  direc¬ 
tor;  William  B.  Green — to  advertising 
manager;  Wayne  E.  Kuhn — to  classified 
ad  director. 
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Circulation 
ads  tackle 
public  issues 

A  series  of  advertisements  designed 
for  the  use  of  individual  newspapers  in 
building  readership  and  circulation 
among  all  age  groups,  but  particularly 
among  young  people,  is  available  from 
the  Newspaper  Advertising  Bureau,  Inc. 

The  campaign  is  keyed  to  the  theme: 
“Don’t  You  Hate  Not  Knowing?”  There 
are  9  ads  in  the  series,  dealing  with  such 
public  issues  as  birth  control,  marijuana, 
new  ideas  about  marriage, nuclear 


DONT  VOU  HATE  NOT  KNOWING? 


energy,  capital  punishment,  environmen¬ 
tal  problems,  gun  control,  equal  rights 
and  the  costs  versus  the  values  of  a  col¬ 
lege  education. 

Each  ad  outlines  pros  and  cons  of  the 
issue  it  covers,  and  points  out  the  role  of 
the  newspaper  in  helping  individuals 
make  up  their  own  minds.  An  accom¬ 
panying  brochure  suggests  ways  in 
which  newspapers  can  adapt  ads  to  their 
own  local  markets. 

This  is  the  second  promotion  cam¬ 
paign  produced  by  the  Newspaper  Ad¬ 
vertising  Bureau  on  behalf  of  the  News¬ 
paper  Readership  Project  which  is  spon¬ 
sored  by  an  industry-wide  Newspaper 
Readership  Council  made  up  of  rep¬ 


DONT  VOU  HATE  NOT  KNOWING? 


resentatives  from  16  national  newspaper 
organizations.  The  first  campaign  with 
the  theme,  “We  help  you  cope,”  was 
introduced  earlier  this  year  This  latest 
series  of  readership  promotion  ads  is 
jointly  funded  by  the  Newspaper  Read¬ 
ership  Project  and  Harte-Hanks  Com¬ 
munications,  Inc.  Harte-Hanks  had  pre¬ 
viously  underwritten  a  series  of  Bureau 
produced  ads  stressing  the  diversity  and 
range  of  news  and  information  in  news¬ 
papers. 

The  ready-torun  1,000  line  ads  in  the 
public  issues  campaign  are  available  to 
all  newspapers  for  $50  from  the  Creative 
Department,  Newspaper  Advertising 
Bureau,  Inc.  485  Lexington  Avenue, 
New  York,  N.Y.  10017. 
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Study  says  VDT  radiation 
doesn’t  cause  cataracts 


A  government  study  has  found  radia¬ 
tion  from  video  display  terminals  cannot 
be  blamed  for  complaints  of  eyestrain, 
cataracts  and  other  health  problems  by 
persons  operating  the  computerized 
machines  now  in  use  in  newsrooms. 

The  government’s  National  Institute 
for  Occupational  Safety  and  Health  said 
it  conducted  a  lengthy  survey  of  the 
machines  after  receiving  requests  from 
the  Newspaper  Guild  and  “a  prominent 
newpaper  facility,”  which  sources  iden¬ 
tified  as  the  New  York  Times. 

The  two  organizations  asked  for  the 
study  after  two  men  under  age  35  de¬ 
veloped  cataracts  while  working  with  the 
machines. 

“The  cataracts  found  in  the  two 
employees  are  compatible  with  those  re¬ 
ported  from  exposure  to  radiant  energy, 
but  they  are  also  compatible  with  those 
seen  congenitally  or  those  associated 
with  other  etiologies  (causes),  such  as 
EDITOR  &  PUBLISHER  for  June  17, 1978 


diabetes  or  steroids,”  the  institute  said  in 
a  report  of  its  survey  made  public  re¬ 
cently. 

But  it  added  that  the  survey  of  several 
types  of  video  display  terminals  and 
cathode  ray  tubes  (CRTs)  “did  not  indi¬ 
cate  any  significant  occupation  electro¬ 
magnetic  radiation  levels.” 

The  workers’  medical  records  gave  no 
clues  either,  and  the  study  concluded 
that  the  origin  of  the  cataracts  “remains 
undetermined.” 

“Many  VDT  operators  complain  of 
such  symptoms  as  eyestrain,  visual  de¬ 
terioration,  headaches,  changes  in  nor¬ 
mal  visual  acuity  and,  in  some  cases, 
changes  in  color  perception,  dulling  of 
sensation  in  fingertips,  nausea,  tempera¬ 
ture  and  noise  discomfort  from  equip¬ 
ment  and  general  fatigue,”  the  report 
said. 

But  investigators  found  that  x-ray,  ul¬ 
traviolet,  visible  infra-red  and  radio¬ 


frequency  radiation,  “were  considerably 
below”  current  safety  standards  or 
limits,  and  in  some  cases,  could  not  be 
detected  at  all. 

The  institute  said  its  own  and  other 
studies  have  been  unable  to  document 
cases  in  which  the  machines  could  be 
proved  to  have  caused  health  problems 
such  as  eyestrain. 


/K73F-/ KB?  TYING  MACHINE 

THE  TROUBLE-FREE  TVER  BUILT 
BETTER  THAN  BUNN' 

•  TIES  FASTER 

•  TIES  TIGHTER 

•  TIES  TALLER 

•  PRICED  LOWERI 


COMPARE  uBEiuu. 

WITH  A  FREE  TRIALI  TRADE  ME 


A  CROSSWRAP  TVER 


MAILERS  EQUIPMENT  COMPANY 
40  West  1  5fh  Street,  N.Y.,  N.Y.  1 001  1 
(212)  675-1555 
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197B  1977 

Full  RUN  PART  RUN  FUll  RUN  PART  RUN 


ABERDEEN,  S.D. 

American  News-e  .  711,467  23,744  761,711  16,224 

fAmericen  News-S  .  505,410  2,496  353,731  17,544 

Grand  lotol  .  1,216,877  26,240  1,115,442  33,768 

AKRON,  OHIO 

Beacon  Journol-e  .  2,451,876  74,416  2,621,523  100,848 

•Beocon  Journal-5  .  U82,985  110,328  1,179,832  89,096 

Grand  Total  .  4,034,861  184,744  3,801,355  189,944 

NOTE:  Beacon  iournal-eB5  changed  from  eight  to  sii-column  June  2, 
1975 

ATLANTA,  GA. 

Constitution-m  .  2,849,698  2,856,726 

Journol-e  .  3,747,710  117,797  3,565,690  215,469 

Journol  t  Constitution-S  .  2,199,754  1,664,057  42,456 

Grond  Totol  .  8,797,162  117,797  8,086,473  257,925 


NOTE:  Constitution-m  ond  Journol-e  have  a  combined  sot.  edition;  the 
bnage  is  only  shown  in  the  Journol-e. 


BALTIMORE,  MD. 


'News  Americon-5  .  842,063  329,944  623,547  106,904 

News  Americon-e  .  1,246,641  101,460  1,350,503  61,516 

Sun-m  .  1,725,702  12,240  1,844,560  12,320 

Sun-e  .  2,146,839  17,232  2,080,571  7,392 

5un-5  .  2,639,982  218,912  2,023,511  14,400 

Grond  Totol  .  8,601,227  679,788  7,922,692  202,532 


NOTE:  5un-m-oAS  chongod  from  eight  to  nine-column  5opt.  6, 1976.  Nows 
Amoricon-oB5  changed  from  oight  to  nino-column  Oct.  25, 1976. 


BERGEN  COUNTY,  N.J. 

Record-e  .  2,324,729  279,774  2,337,933  359,174 

'Record-5  1,768,174  367,792  1,135,234  274,769 

Grand  Total  .  4,092,903  647,566  3,473,167  633,943 

NOTE:  Record-etS  changed  from  eight  to  nine-column  Jon.  1,  1977. 

BOCA  RATON,  FLA. 

News-e  .  700,005  9,979  678,029 

tNews-5  .  590,563  367,795 

Grand  Total  .  1,290,568  9,979  1,045,824 

NOTE:  News-e  pubbshed  5  days  a  weeb  only. 

BOSTON,  IWASS. 

Herald  Americon-m  ....  918,953  182,837  1,216,788  61,785 

Herald  American-5  .  742,427  488,921  725,724  296,842 

Globe-e  .  1,791,036  128,560  1,847,955  20,232 

Globe-m  .  2,292,225  169,456  2,330,021  20,232 

'Globe-5  .  2,975,278  442,536  2,126,431  355,672 

Grond  Total  .  8,719,919  1,412,310  8,246,919  754,763 


NOTE:  Globe-e  pubbshed  5  days  a  weeb  only. 

NOTE:  Herald  American-m&S  chongod  from  eight  to  nine-column  Oct.  18, 
1976.  Globe  effective  Feb.  27,  1977. 


BOULDER,  COLO. 

Comero-e  .  1.786,847  1,614,260 

Comero-5  .  671,719  45,712  509,010 

Grand  Total  .  2,458,566  45,712  2,123,270 

BRADENTON,  FLA. 

Herald-e  .  1,032,490  1,006,466 

tHerold-5  .  644,790  475,086 

Grond  Totol  .  1,677,280  1,481,552 

BUFFALO,  N.V. 

Courier  Eipress-m  .  892,487  48,970  720.549  27,760 

'Courier  E>press-5  .  1,468,897  41,816  973,380  12,380 

News-e  .  2,725,283  132,496  2,903,234  147,328 

News-5  .  370,480  7,776 

Grond  Total  .  5,457,147  231,058  4,597,163  187,468 

NOTE:  News-5  first  pubbcation  Nov.  13,  1977. 

CAMDEN,  N.J. 

Courier  Post-e  .  2,898,503  332,008  2,665,124  92,796 

NOTE:  Courier  Post-e  chonged  from  eight  to  sii-column  Dec.  1,  1975. 

CHARLOTTE,  N.C. 

News-e  .  1,817,352  28,480  1,821,856  15,200 

Observer-m  .  2,155,387  106,424  2,001,843  72,512 

'Observer-5  .  1,144,973  151,220  850,558  129,248 

Grand  Totol  .  5,117,712  286,124  4,674,257  216,960 


NOTE:  Observer-mBS  ond  News-e  changed  from  eight  to  sii-column  June 
2,  1975 


CHICAGO,  ILL. 

Tribune-m  .  3,610,179  3,234,269  3,539,649  2,921,466 

Ttibune-5  .  3,270,935  1,455,300  2,164,013  967,858 

News-e  .  1,665,321  463,969 

5un  Times-m  .  2,994,101  426,764  2,738,950  429,542 

•5on  Times-5  .  1,392,576  818,907  1,030,619  547,698 

Grand  Total  .  11,267,791  5,935,24011,138,552  5,330,533 

NOTE:  Tribune-m&S  changed  from  eight  to  nine-column  July  1,  1975. 


Tribune  bgures  above  reflect  octuol  nine-column  meosurements. 
NOTE:  News  ceosed  pubbcation  Morch  4,  1978. 

CINCINNATI,  OHIO 


Enguirer-m  .  3,039,870  3,093,403  9,856 

Enquirer-5  .  2,368,618  1,781,364  9,856 

Post-e  .  2,008,131  122,464  2,207,896  124,959 

Grand  Totol  .  7,416,619  122,464  7,082,663  144,671 


NOTE:  Post-o  June  2,  1975  and  Enquirer-mB5  effectivo  June  3,  1975, 
changed  from  oight  to  nino-column. 
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1978  1977 

FUll  RUN  PART  RUN  FUll  RUN  PART  RUN 


CLCVELANOp 

OHIO 

Plain  D«oiar-m  . 

3,349,590 

364,328 

3,247,892 

256,194 

Ploin  Dto)tr-S  . 

.  . .  2,632,196 

102,722 

1,746,531 

33,985 

Pr«s$-a  . 

.  . .  1,850,979 

501,955 

2,014,746 

598,472 

Grond  Totol  . 

.  . .  7,832,765 

969,005 

7,009,169 

888,651 

NOTC:  Efftctivo  Sopt.  1, 

1976,  the  Plain  Deoler-m&S  chongod  from  eight  to 

nino-column.  Pro$s*o  chongod  from  oight  to  nin 

le-column. 

COLUMBUS 

,  GA. 

Enguiror  (sto  note) 

...  1,262,804 

13,623 

1,332,217 

18,420 

‘ltdgor  Enquirer-S 

. .  .  761,434 

12,516 

528,107 

Grond  Totol  . 

.  .  2,024,238 

26,139 

1,860,324 

18,420 

NOTE:  Enquiror-m  and  lodgor-o  sold  in  combination;  linogo  of  ono  edition. 

Enquirtr-m  is  shoom 

COLUMI  U$F 

OHIO 

Dispotch-o  . 

2,589.y25 

112,230 

2,802,311 

74,611 

Dispotch-S  . 

.  . .  2,244,388 

93,696 

1,773,435 

37444 

Citiion  Journol-m  .  .  . 

.  1,179,964 

1,244434 

Grond  Totol  . 

...  6,014,277 

205,926 

5,820,280 

111,955 

NOIE:  Dispotch-o&b  ond  Citizon  Journol 

-m  chonged  from  eight  to  nine- 

column  ion.  13,  1976. 

OAlLASp  TEXAS 

News-m  . 

...  4,207,854 

252,384 

3,869,020 

258,760 

Hews-5  . 

...  2,197,500 

436,351 

1,461,639 

80,074 

Times  Herald-e  . 

. .  .  3,899,799 

206,638 

3,455,951 

78,007 

*Times  Herold-S  .  . . . 

...  2,240,998 

145,368 

1,502,699 

56,084 

Grond  Totol  . 

.  . .  12,546,151 

1,040,741  10,289,309 

472,925 

NUTE:  News-mftb  changed  from  eight  to  i 

line-column  Dec.  29, 1975.  Times 

Herold-e&S  changed  from  eight  to  n 

ine-column  Dec.  29,  1975. 

DAYTON,  OHIO 

Journal  Herald-m  .  . . 

...  2,004,016 

141,542 

2,264,633 

123,139 

News-e  . 

...  2,083,432 

141,238 

2,286,209 

158,290 

*News-S  . 

1,362,882 

15,840 

986,969 

Grond  Totol  .  5,450,330  298,620  5,537,811  281,429 

NOTE:  Journal  Herald-m  and  News-e&S  changed  from  oight  to  nino- 
column  Oct.  6,  1975. 


DULUTH,  MINN. 


Herold-e  .  964,503  982,835 

News  Tribune-m  .  1,031,001  1,014,736 

'News  Tribune-5  .  909,497  89,768  659,458  8,448 

Grand  Total  .  2,905,001  89,768  2,657,029  8,448 


NOTE:  Herald-e  pubbshed  5  days  a  weeb  only. 

NOTE:  News  Tribune-mB5  and  Herald-a  changed  from  oight  to  sii-column 
Moy  5,  1975. 

ERIE,  PA. 

Times  (see  note)  .  1,551,258  14,400  1,456,387 

'Times  News-5  .  1,042,266  22,688  815,176 

Grand  Total  .  2,593424  37,088  2,271,563 

NOTE:  Timos-e  ond  Nows-m  sold  in  combinotion;  linoge  of  one  edition 

Timos-o  is  shown. 

FORT  LAUDERDALE,  FLA. 

News-o  .  3482,174  259,797  3,545,022  173422 

'News  t  5un-5enlinel-S  2,046,928  158,768  1  422,102 

News  I  Sun-Senlinel-sot  1478,223  1  429,527 

Grand  Total  .  7,207,325  ~  418,565  6,596,651  173,822 

NOTE:  News-e  pubbshed  5  days  o  week  only. 

NOTE:  News-e,SBsat  chonged  from  eight  to  sii-column  Moy  12,  1975. 

GARY,  IND. 

Post  Tribuno-o  .  1,732,476  287,364  1,600,365  245,723 

tPost  Tribune-5  .  1,235,628  871,984 

Grond  Total  .  2,968,104  287,364  2,472,349  245,723 

NOTE:  Post  Tribuno  is  o  nine-column  formot  end  is  meosured  accordingly. 

GRAND  FORKS,  N.D. 

Herald-e  .  856,161  2,640  871,439  20,616 

tHerold-5  .  626,560  42,044  489,939  6,840 

Grand  Total  .  1,482,721  44,684  1  461,378  27,456 

HARTFORD,  CONN. 

Couront-m  .  2,739,944  209,030  2,893,867  105,839 

'Couront-S  .  1,595404  532,288  1,293,051  382,396 

Grond  Total  .  4,335,448  741,318  4,186,918  488,235 


DENVER,  COLO. 


Rocky  Mt.  News-m  .  4,070.472  3,682.001 

'Rocky  Mt.  News.5  .  ...  1,257,496  802,702 

Post-e  .  3,532,563  100,900  3,271,661  129,120 

Posl-5  .  2,462,781  1,713,213 

Grand  Total  .  11,323,312  100,900  9,469,577  129,120 


NOTE:  Post-a&5  chongod  from  eight  to  nino-column  Oct.  6,  1975. 


DnROIT,  MICH. 
(Net*  lore  lietings) 


Free  Press-m  .  2,228.223  297,823  2,068,634  308,676 

'Free  Prets-5  .  1,054.406  307,088  749,214  244,363 

News-e  .  3,215,068  576,076  2,863498  554,782 

News-5  .  2,222,840  410,816  1,518,481  340,037 

Grond  Total  .  8,720,537  1,591,803  7,199,927  1,447,858 

NOTE:  News-e&5  changed  from  eight  to  nine-column  Dec.  29, 1975.  News 
figures  above  reflect  actual  nine-column  moosuromonts. 

Free  Press-m  .  2,228,223  297,823  2,068,634  308,676 

'Free  Press-5  .  1,054,406  307,088  749,214  244,363 

News-e  .  2,981,311  540,570  2,645,047  519,694 

News-5  .  2,112,165  400,486  1,437,436  335,302 

Grond  Totol  .  8,376,105  1,545,967  6,900,331  1,408,035 

NOTE:  News-e&5  changed  from  eight  to  nine-column  Dec.  29, 1975.  News 


figures  above  reflect  converted  eight-column  meosurements. 


HONOLULU,  HAWAII 


Advertiser-m  .  2,618,945  2,570,844 

5tar  Bulletin-e  .  2,613,220  2,669,993 

'5tor  Bulletin 

&  Adver1iter-5  .  1,401,887  1,119,054 

Grand  Total  .  6,634,052  6,359,891 

NOTE:  Advertisor-m,  5tar  Bullotin-e  and  5tar  Bullotin  and  Advertiser-5 
changed  fram  eight  to  nine-column  Moy  3,  1976. 

HOUSTON,  TEXAS 

Chroniclo-o  .  5,402,744  425,911  5,112,795  417,011 

Chronicle-5  .  3,899,270  337,424  2,445,912  216,204 

Post-m  .  4,535,931  412,038  4,196,067  324,987 

'Post-S  .  2,533,844  289,920  1,583,651  204,166 

Grond  Total  .  16,371,789  1,465,293 13,338,425  1,I62J68 

NOTE:  Chronicle-o&5  ond  Post-m&S  chonged  from  oight  to  nine-column 
July  1.  1975. 

LEXINGTON,  KY. 

Herald  (see  note)  .  1,982,549  113,676  1,866,413  147,664 

'Herald  leoder-S  .  1,360,475  81,040  1,039,945  9,600 

Grond  Total  .  3,343,024  194,716  2,906,358  157,264 


NOTE:  Herald-m  and  leoder-e  sold  in  combination;  linoge  of  ono  edition 
Horold-m  is  shown. 

NOTE:  Horold-m,  looder-e  ond  Herald  Leoder-5  changed  from  eight  to 
nine-column  ^pt.  20,  1976. 


Ad  Revenue  Trends 
April  1978 

A  suminai'y  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


Classifications 

1978 

(000) 

Omitted 

1977 

(000) 

Omitted 

Dollar  Change 
(000) 

Omitted  % 

Retail 

April  . 

.$  324,841 

257,456 

+  67,385 

+  26.2 

First  Four  Months  . 

.  1,114,717 

951,078 

+  163,639 

+  17.2 

Department  Stores 
(Included  in  Retail) 

April  . 

80,856 

64,911 

+  15,945 

+  24.6 

First  Four  Months 

271,2.39 

236,608 

+  34,631 

+  14.6 

General 

April  . 

84,433 

68,427 

+  16,006 

+  23.4 

First  Four  Months 

286,111 

253,357 

+  32,754 

+  12.9 

Automotive 

April  . 

14,398 

14,310 

+  88 

+  0.6 

First  Four  Months 

54,753 

52,625 

+  2,128 

+  4.0 

Financial 

April  . 

19,757 

13,715 

+  6,042 

+44.1 

First  Four  Months 

65,588 

49,665 

+  15,923 

+  .32.1 

Classified 

April  . . 

..  177,521 

131,876 

+  45,645 

+.34.6 

First  Four  Months 

602,046 

481,427 

+  120,619 

+25.1 

Total  -Advertising 

April  . 

. .  620,950 

485,784 

+  135,166 

+  27.8 

First  Four  Months 

2,123,215 

1,788,152 

+  335,063 

+  18.7 
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1978  1977 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


LITTli  ROCK,  ARK. 

Arkansas  Gazatta-m  ....  1,629,291  1,566,563 

‘Arkansas  Gazatta-5  . .  .  1,029,004  667,709 

Arkansas  Dansacrat-a  . .  .  558,483  124,699  633,746 

tArkansas  Damacrat-S  . .  430,912  13,040  334,256  6,000 

Grand  Tatal  .  3,647,690  138,539  3,202,274  6,000 

LONG  BIACH,  CALIF. 

IndapandanI  (saa  not#)  .  2,304,647  385,701  2,218,619  587,199 

‘Indapandnnt  Prass 

Tala«ram-5  .  974,233  78,672  698,856  49,792 

Grand  Talal  .  3,278,880  464,373  2,917,475  636,991 

NOTE:  Indopandant-m  and  Prass  Talagram-n  said  in  cambinalian;  linage  af 
ana  oditian  Indtpandant-m  is  shaom. 

LONG  ISLAND,  N.Y. 

Nawsday-t  .  2,551,391  723,848  2,558,101  703,828 

Ntmday-5  .  1,488,473  293,705  809,420  323,085 

Grand  Tatal  .  4,039,864  1,017,553  3,367421  1,026,913 

LOS  ANGCLiS,  CALIF. 

Timas-m  .  5485,462  2,625,847  4,860,020  2466,118 

Timas-5  .  3,794,006  1,681417  2,317,729  972,927 

Herald  Examiner-a  .  983,729  19,115  676,282 

Herald  Ezafflinar'5  .  337,242  _  169470  _ 

Grand  Tatal  .  10,500,439  4,326,179  8,023401  3,339,045 

MACON,  GA. 

TeUgraph  (sea  nete)  . . .  1,156431  79405  1,202,895 

•Tilegraph  8  News-S  . .  710,865  34,368  508,267 

Grand  Tatal  .  1467,196  113,873  1,711,162 

NOTE:  Teltgraph-m  and  News-t  said  in  cambinatien;  linage  af  ana  editien 
Talagraph'tn  is  shewn  in  1976.  For  lost  yeor  News-e  figures  ore  shown. 

MANCHISTiR,  N.H. 

Union  loodar-d  .  1,267,881  1,256,561 

fNow  Hampshire  Nows-S  925,223  645,088 

Grand  Total  .  2,193,104  1,901,649 

MiMPHIS  TENNa 

Cammtrcial  Apptal-m  . . .  2429,959  48,720  2,463,934  46,528 

Commercial  Appaal-5  ...  1,414,826  83,016  1,068,055  50,640 

Prass-5cimitor-a  .  1,738,086  116439  1,651,163  85,108 

Grand  Total  .  5482,871  248,275  5,183,152  182,276 

NOTE:  Not  moosurad  by  Medio  Records  in  1976. 

NOTE:  Commercial  Appaol-m&5  ond  Press  5cimitor-a  changed  from  eight 
to  nine-column  July  1,  1975. 


MIAMI,  FLA. 


Horold-m  . 

.  3,746,851 

828,441 

3,879,337 

593,315 

Horold-S  . 

.  2,395,682 

703,361 

2,138,310 

225,720 

Nfws-o  . 

.  1,660,901 

1,728,156 

36,317 

Grand  Totol 

.  7,803,434 

1,531,802 

7,745,803 

855,352 

NOTE:  Harotd-m&S  and  Ntws-t  chongod  from  tight  to  sii-column  Mor.  3. 

1975. 

MILWAUKEE, 

Wise. 

Sontinol'm  . 

.  1,778,958 

10400 

1,790,161 

4420 

Journol't  . 

.  3,232,055 

565,397 

3,152,378 

462,026 

Journol'S  . 

.  2,753,744 

608,970 

1,838,132 

339,887 

Grand  Totol 

.  7,764,757 

1,184,567 

6,780,671 

806,433 

1978  1977 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


PBORlAg 

ILL. 

Journal  Stor-d  .  . . 

.  1,980,464 

62,460 

1,861,171 

37,308 

*Journol  btor>S 

.  1,070,906 

86,468 

731,869 

67,800 

Grond  Totol 

.  3,051,370 

148,928 

2,593,040 

105,108 

PHILADILPHlAp  PAe 

Bullftin-f  . 

.  1,990,999 

743.844 

1,958,054 

789,276 

*Bullttin>S  . 

.  939,285 

393,530 

710,715 

425,484 

Inquirtr*m  . 

.  2,145,114 

202,973 

2,070,149 

205,004 

Inquirtr^S  . 

.  2,421,635 

754,362 

1,704,857 

485,165 

Niws-t  . 

.  997,124 

12,240 

959,875 

Grand  Total  .  8,494,157  2,106,949  7,403.650  1,904,929 


NOTE:  8ullatin-at5  chongod  from  eight  to  sii-celumn  May  19,  1975. 
Inguiror-mtS  chongod  from  eight  to  sii-column  Moy  19, 1975.  Nows-o 
chongod  from  six  to  five-column  Moy  19,  1975.  The  dota  in  this  report 
covering  the  Nows-o  reflects  the  converted  knogo  to  six-column  formot. 


PITTSBURGH,  PA. 

Post  GozaHo-m  .  1,175,583  211,108  1,111,097 

Pross-o  .  2,168,401  306,351  2,046,608  98,555 

*Prtst-5  .  2,548,530  1,829,521 

Grand  Total  .  5,892,514  517,459  4,987,226  98,555 

NOTE:  Post  GaioNo-m  ond  Prass-a85  chongod  from  eight  to  nine-column 
5tpt.  1,  1975. 

PROVIDINCi,  R.l. 

8ullatin-a  .  1,749,084  425,842  1,721,534  329,407 

Journol-m  .  1,488,333  338,118  1,437,346 

Journal-5  .  1,822,704  244,528  1,287,914  145,540 

Grond  Total  .  5,060,121  1,008,488  4,446,794  474,947 


NOTE:  8ullotin-a  ond  Journol-m  hove  o  combined  sot.  edition;  the  linoge  is 
only  shown  in  the  8ulletin-e. 

NOTE:  8uRetin-e  &  Journal-mB5  changed  from  eight  to  nine-colum  July  1, 
1977. 


ROCHESTER, 

N.Y. 

Dtmocrot  i  Chronicit 

-m  1,805,819 

186,148 

1,851,972 

136,164 

Dtmocrot  &  Chronicit-S  .  1.375,910 

185,604 

1,138,942 

148,968 

Timts  Union*t  .... 

....  1,819,588 

131,304 

i 

3 

123,708 

Grond  Totol  .... 

....  5,001,317 

503,056 

4,854,423 

408,840 

NOTE:  Dtmocrot  &  ChronicIt-m&S  and  Timts  Union- 

t  chongtd  from  tight 

to  nint-column  Oct.  20.  1975. 

SACRAMENTO 

,  CALIF. 

Btt-t  . 

.  .  . .  2,685,270 

506,400 

2,723,905 

491,184 

*Btt-S  . 

. .  . .  1,305,231 

420,628 

993,435 

155,736 

Union-m  . 

. .  . .  1,987,445 

255,184 

1,894,763 

230,672 

fUnion-S  . 

.  581,211 

12,460 

318,988 

Grond  Total  .... 

.  ..  6,559,157 

1,194,672 

5.931,091 

877,592 

NOTE:  Btt-t&b  ond  Union-m&5  chongtd  from  tight  to  nint-column  Sopt. 

1,  1975. 

ST.  LOUIS, 

MO. 

Globt  Dtmocrot-m  . 

....  1,446,109 

185,364 

1,335,705 

222,355 

Globt  Domocrot-wo 

. ...  1,121,862 

5,744 

730,597 

11,520 

Post  Dispotch-t  .  . . 

. ...  2,030,611 

62,429 

1,832,640 

61,146 

*Post  Dispotch-S 

....  2,292,207 

53,480 

1,753,714 

55,044 

Grond  Totol  . . . . 

....  6,890,789 

307,017 

5,652,656 

350,065 

NOTE:  Globt  Dtmocrot-m  publishtd  5  doys  o  wttk  only. 

NOTE:  Post  Dispotch-t&S  and  Globt  Dtmocrot-m  ond  wttktnd  chongtd 

from  tight  to  nint 

■column  Apr.  5,  1976. 

STe  PAUL,  MINN. 

Pionttr  Prtss-m  .  .  . 

.  1,193,886 

1,408,936 

*Pionttr  Prtss-S 

.  1,987,999 

1,353,069 

Dispotch-t  . 

.  2,130,672 

292,986 

1,989,687 

358,639 

Grond  Totol  . . . . 

.  5,312,557 

292,986 

4,751,692 

358,639 

NOTE:  Pioneer  Press-m&5  ond  Dispotch-e  chongod  from  eight  to  six- 
column  May  5,  1975. 

NOTE:  Pioneer  Press-m  and  Dispotch-e  hove  o  combined  sot.  edition 
effective  5ept.  10,  1977;  the  linage  is  only  shown  in  the  Oispotch-e. 

ST.  PITIRSBURG,  FLA. 


Indtptndtnf-t  . . . 

.  2,387,583 

54,960  2,435,958 

17,272 

Timti-m  . 

.  3,067,996 

764,279  3,083,866 

860,114 

*Timt$-S  . 

.  1,647,360 

533,113  1,279,821 

349,757 

Grond  Totol  .  . 

.  7,102,939 

1,352,352  6,799,645 

1,227,143 

SAN  ANTONIO 

,  TIXAS 

Eiprtss-m  . 

.  2,155,077 

182,448  2,098,395 

148,200 

fEiprtss-S  . 

.  1,398,667 

123,384  1,067,970 

36,944 

Exprtss-Ntws-sot. 

.  633,071 

540,036 

News-e  . 

.  2,040,619 

152,040  1,922,272 

107,360 

light-t  . 

.  2,281,548 

65,723  2,329,665 

48,799 

*light-S  . 

.  1,628,749 

1,212,375 

Light-sot . 

.  481,371 

401.188 

Grond  Totol 

. 10,619,102 

523,595  9471,901 

341,303 

NOTE:  Express-m,  News-e  and  Light-e  published  5  doys  o  week  only. 
NOTE:  Express-m,  Express  News-5ftsat.,  News-e  8  Light-e  Sunday  &  sot. 
chongod  from  eight  to  nine-column  Jon.  19,  1977,  News  Jon.  18, 1977  & 
Light  effective  June  15,  1976. 


SAN  DIIGO,  CALIF. 

Union-m  .  3,1090,708  76,596  3,107,831  175,080 

*Union-5  .  1,805,002  1,250,419 

Tribune-e  .  3,402,157  76,476  3,418,595  163,238 

Grond  Totol  .  8,316,867  153,072  7,776,845  338,318 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  .  2,000,479  583,343  2,020,755  581,352 

Exominer-e  .  1,982,918  572,952  2,032,217  581,352 

Exominer  & 

Chronicle-5  .  1,627,390  276,640  1,052,478  _ 

Grand  Total  .  5,610,787  1,432,935  5,105,450  1,162,704 

SAN  JOSI,  CALIF. 

Mercury-m  .  5,174,683  186,732  4,627,960  200,161 

News-e  .  4,235,093  179,063  3,916,380  200,175 

*Mercury-News-5  .  2,466,191  8,928  1,585,977  _ 

Grond  Totol  .  11,875,967  374,72310,130,317  400,336 

NOTE:  Mercury-m  and  News-e  hove  o  combined  sot.  editien;  the  linage  is 
only  shown  in  the  Mercury-m. 

SCHENECTADY,  N.Y. 

Goiette-m  .  2,489,884 


NOTE:  Not  meosured  hy  Medio  Records  in  1977. 


ALBANY  N.Y. 

Times-Union-m  .  1,661,258  *  1,661,184 

Knickerbocker  News-e  . .  1,192,216  1,223,889 

Times-Union-5  .  ^765^9M  835,860 

Grond  Total  .  3,619,458  3,720,933 

ANAHEIM,  CALIF. 

Bulletin-e  .  1,373,456  1,022,918 

BANGOR,  AAAINE 

News-m  .  1,414,361  1,285,760 

BIRMINGHAM,  ALA. 

News-e  .  2,569,448  2,478,322 

News-5  .  1,639,106  1,276,492 

Post  Herold-m  .  1,688,176  1,530,788 

Grond  Totol  .  5,896,730  5,285,602 

BURLINGTON,  VT. 

Free  Press-mS  .  2,145,738  2,188,774 

CASPER,  WYO. 

5tor-Tribune-m5  .  1,697,6^  1,420,356 

NOTE:  Includes  preprints.133,378  lines  in  1978;  120,022  lines  in  1977. 
Family  Weekly  not  included:  80,920  lines  in  April  1978. 

COLUMBUS,  NEB. 

Telegrom-e  .  857,948'  815,038 

DAVENPORT,  IOWA 

Quod-City  Times-e/m  .  . .  3,235,848  3,018,176 

Quod-City  Times-5  .  986,048  __687j8W 

Grond  Totol  .  4,221,896  3,706,066 

DES  MOINES,  IOWA 

Register-m .  836,061  258,105  808,952  253,751 

Tribune-e .  1,324,603  1,280,489 

Register-S  .  1,116,703  111,243  796,154  109,817 

Grond  Totol  .  3,277,367  369,348  2,885,595  363,568 


DOVER,  DELAWARE 

Oelowore  Stole  News-eBS  1,174,307  1,185,777 

NOTE:  Figures  shown  above  ore  on  8  column  basis. 


EDMONTON,  ALTA. 

Journol-e  .  5,060,379  4,895,541 

FORT  WAYNE,  IND. 

Journol-Gozette-m  .  2,053,226  1,745,912 

News-Senlinel-e  .  2,719,108  2,204,146 

Journal-GoieHe-S  .  1,032,458  787,052 

Grond  Totol  .  5,804,792  4,737,110 

NOTE:  1978  figures  reported  on  bosis  of  5-4-4  quarter.  1^7  figures  on  o 
monthly  bosis. 


MINNEAPOLIS,  MINN. 

Tribune-m  .  1,696,763  80,671  1,940,327  74,429 

Tribune-S  .  2,403,831  655,875  1,903,303  283,689 

Stor-e  .  2,597,747  471J80  2,471,969  492,644 

Grond  Totol  .  6,698,341  1,208,126  6,315,599  850,762 

NOTE:  Tribune-mSiS  and  Stor-o  chongod  from  eight  to  six-column  during 
yeor  1975. 

NOiTE:  Trihune-m  &  Stor-e  hove  o  combined  sot.  edition  effective  Aug.  27, 
1977;  the  linage  is  shown  in  the  Stor-e. 

IdASHVILLE,  TENN. 

Bonner-e  .  2,296,270  69,848  2,183,703  72,392 

Tennesseon-m  .  2,332,398  69,848  2,230,385  72,392 

‘Tennesseon-5  .  1,347,578  88,808  1,050,101  55,312 

Grond  Totol  .  5,976,246  228,504  5,464,189  200,096 

NOTE:  Bonner  &  Tennesseon  chongod  from  eight  to  nine-column  Jon.  2, 
1978. 

NEW  YORK,  N.Y. 

Times-m  .  2,866,787  75,600  3,082,300 

Times-S  .  3,687,636  1,449,175  2,794,356  1,159,972 

News-m  .  1,297,121  1,401,111  1,247,806  1,375,749 

News-S  .  974,999  1,585,497  702,347  1,176,898 

Posl-e  .  953,776  927,901 

Grond  Totol  .  9,780,319  4,il1,3B^  8,754,710  3,714,619 

NOTE:  Timts-m&S  chongtd  from  tight  to  nino-column  Sopt.  7,  1976. 
Nom-m&S  chongod  from  fivo  to  sii-column  Sopt.  6,  1976. 

NIWARK,  NJ. 

Storlodgorm  .  2.982,113  96,114  2.843.936  126,612 

•Stor  lodgor-S  .  2,610,793  149,760  1,800,088  84,512 

Grand  Totol  .  5,592,906  245,874  4,644,026  211,124 

NOTE:  Stor  Udgor-m&S  chongod  from  tight  to  nino*column  Sopt.  7, 1976. 


OAKLAND,  CALIFe 


Tribunt-t  . 

.  1,922427 

105,145 

*Tribunt-S  ... 

.  1,259,562 

104,120 

Grond  Totol 

.  3,182,089 

209,265 

NOTE:  Not  mtosu 

rod  by  Mteko  Rtcords 

in  1977. 

ORANGE  COUNTY,  CALIF 

Rtgisttr-t  ... 

.  4,969,131 

47,516 

Rtgisttr-S  . . . 

.  2,182,094 

Grond  Total 

.  7,151,225 

47,516 

NOTE:  Not  mtosurtd  by  Mtdio  Rtcords 

in  1977. 

PASADENA, 

CALIF. 

Stor  Ntws-d  . . 

.  1,135,489 

178,999 

1,077,227 

241,509 

*Stor  Ntws-S  . 

.  484,080 

7,170 

341,085 

56,041 

Grand  Total 

.  1,619,569 

186,169 

1,418,312 

297,550 

PASSAIC, 

N.J. 

Htrold  Ntws-t 

.  1,149,935 

189,791 

1,194,785 

382,050 

fHtrold  Ntws-S 

.  558,356 

135,909 

434,210 

Grond  Total 

.  1,708,291 

325,700 

1,628,995 

382,050 

NOTE:  Htrold  Ntws  chongtd  from  tight  to  nint-column  Oct. 

6.  1976. 

PATERSON. 

,  N.J. 

News-d  . 

.  1,222,228 

6,800 

1.066.743 

82,406 

NOTE:  Ntws  chongtd  from  tight  to  nint 

-colum  Sopt.  19  1977. 

EDITOR  &  PUBLISHER  for  June  17, 1978 


SHREVEPORT,  LA. 


Journol-e  .  1,612,456  39,472  1,623,774  25,208 

Times-m  .  2,298,775  77,400  2,347,660  38,896 

Times-S  .  1,100,628  51,984  930,691  9,120 

Grond  Totol  .  5,011,859  168,856  4,902,125  73,216 


NOTE:  Times-m&S  and  Journol-e  chonged  from  eight  to  nine-column  Jon. 
2,  1977. 


1978  1977 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


SYRACUSE,  N.Y. 

Harold  Journol-e  .  1,758,362  3,772  1,862,703  4,020 

‘Herold  Americon-S  ....  1,515,161  10,396  1,071,980  6,905 

Post  Slondord-m  .  I,092j27  35,479  1,103J39  16J05 

Grond  Totol  .  4,366,050  49,647  4,038,022  29,130 

NOTE:  Post  Stondord-m,  Herold  Journol-e  ond  Herold  Americon-S  chonged 
from  eight  to  nine-column  Sopt.  1,  1976. 

TALLAHASSEE,  FU. 

Democrot-e  .  1,580,139  1,519,143 

‘Democrol-S  .  820,824  575,671 

Grond  Totol  .  2,400,963  2,094,814 

NOfE:  Democrot-eBS  changed  from  eight  to  six-column  Aug.  1,  1976. 

TAMPA,  FLA. 

Tribune-m  .  2,764,998  687,958  2,828,786  532,772 

‘Tribune-S  .  1,627,133  67,304  1,254,896  69,520 

Times-e  .  1,904,246  1,975,663  _ 

Grond  Totol  .  6,296,377  755,262  6,059,345  602,292 

NOTE:  Tribune-mBS  ond  Timos-e  chongod  from  eight  to  nino-column  Oct. 
27,  1975. 

WASHINGTON,  D.C. 

Post-m  .  4,680,050  479,031  5,024,035  272,180 

‘Post-S  .  2,866495  486,161  2,027,783  352,852 

Slor-e  .  1,855447  451,064  2,266,169  344,703 

Slor-5  .  795,331  182,916  650,109  115,116 

Grond  Totol  .  10,197,623  1,599,172  9,968,096  1,084,851 

NOTE:  Post-mBS  and  Stor  oBS  chonged  from  eight  to  nine-column 
Aug.  2, 1976. 

WEST  PALM  BEACH,  FLA. 

Post-m  .  2,528,803  136,265  2,505,201  124,966 

Times-e  .  2,084,581  135,815  2,153,222  124,802 

‘Post  Times-5  .  1,773,917  76,220  1,333,984 

Grond  Totol  .  6,387,301  348,300  5,992,407  249,768 

NOTE:  Poit-m  ond  Times-e  hove  o  combined  sot.  edition;  the  linoge  it  only 
shown  in  the  Poit-m. 

NOTE:  Post-m,  Timet-e  and  Pott  Timet-5  changed  from  eight  to  six-column 
Oct.  1,  1975. 

WHITE  PLAINS,  N.Y. 


Reporier  Diipolch-e  ....  1,321,461  195,074  1,443,081  276,082 

tReporter  Dispotch-S  .  . .  586,666  77,304  305,713  31,296 

Grond  Totol  .  1,908,127  272,378  1,748,794  307,378 

WICHITA  KANSe 

Eogle-m  .  2,285,682  252,017  2,264,531  299,128 

Beocon-e  .  1,023,945  18,106  1,010,688  105,383 

‘Eagle  Beocon-S  .  979,355  238,525  706,722  63,712 

Grond  Total  .  4,288,982  508,648  3,981,941  468,223 


NOTE:  Eogle-m  ond  Beocon-e  hove  o  combined  sot.  edition;  the  linoge  it 
only  shown  in  the  Eogle-m. 

NOTE:  Eogle-m,  Beocon-e  ond  Eagle  Beocon-S  changed  from  eight  to 
six-column  Sept.  1,  1975. 


APRIL  I97B/1977 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHERS 


FORT  WORTH,  TEXAS 

Stor-TeUgrom-m  .  2,278,486  2,505,734 

Stor-Telegrom-e  .  2,847,670  2,551,584 

Stor-Telegrom-S  .  1,855,070  1,339,030 

Grond  Totol .  7,471,226  6,396448 


(Continued  on  page  28) 
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Linage — (Cont'd  fmm  page  27) 


1978 

1977 

FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

INDIANAPOUS 

,  IND. 

Stor-m  . 

2,798,631 

2,788,802 

Nt«vs-e  . 

. ..  2,178,561 

2,329,342 

Stor-S  . 

. ...  1,950,255 

1,545,997 

Gfofld  Total  .... 

.  . .  .  6,927,447 

6,664,141 

KANSAS  CITY, 

MO. 

Timts-m  . 

.  2,342,092 

2,244,575 

Stor-o  . . 

.  .  1,052,877 

72,604 

1,134,732  85,919 

Stor-S  . 

.  1,895,111 

1,334,672 

Grond  Total  .... 

. .  . .  5,290,080 

72,604 

4,713,979  85,919 

NOTE:  Stor  &  Times  chonged  from  8  column  to  6  column  format  June  8, 

1975.  The  sot.  evening  Stor  was  discontinued  Jon.  7,  1978. 

KITCHENER-WATERLOO,  ONT. 

Record-e  . 

.  2,759,950 

2,931,880 

inHBRIDGE,  ALTA. 

Herald-e  . 

1,542,612 

1,457,493 

LINCOLN,  NEB. 

Journol-Stor-d&S 

.  . .  2,357,992 

2,190,216 

NOTE:  includes  inserts 

— 329,574  lines  in 

1978,  246,512  lines  in  1977. 

LOUISVILLE, 

KY. 

Courier-Journol*m  .  . 

. .  . .  2,203,902 

2,278,143 

Louisville  Times-e  .  . 

....  2,540,203 

2,579,052 

Courier-iournol  &  Times/S  1,967,811 

1,404,760 

Grond  Totol . 

....  6,711,916 

6,261,955 

NOTE:  ROP  displov  linoge  published  on  6-column  basis  but  converted  to 

8-column  basis  obove.  Clossified  published  ond  r 

eported  on  10-column 

bosis. 

AAADISON,  Wise. 

Capitol  Times-e  .  .  . 

.  . .  .  2,304,438 

2,275,423 

State  Journol-m  .  .  . 

....  2,374,974 

2,070,589 

Stote  Journol-S  .  . . 

....  930,021 

800,824 

Grond  Totol  .  .  . . 

....  5,609,433 

5,146,836 

NOTE:  6-column  pogei 

1  converted  to  8'Column  bosis;  classified  9-column. 

State  Journol-S  includes  TV  Week. 

MERIDEN,  CONN. 

Record-Journol-m  .  . 

....  1,113,226 

1,110,648 

MONROE, 

LA. 

World-m  . 

....  1,738,842 

1,552,026 

News-Stor-e  . 

....  1,646,876 

1,441,090 

WorU-5  . 

....  799,946 

725,956 

Grond  Totol  .  . . . 

....  4,185,664 

3,719,072 

MONTREAL, 

QUE. 

Gozette-m  . 

.  .  1.407,994 

1,441,338 

Stor-e  . 

....  3,200,300 

3,265,421 

Le  Devoir-m  . 

.  1,294,658 

507,580 

le  Dimonche  Motin-S 

.  .  .  1,096,057 

528,681 

NOTE:  le  Dimonche  Motin  includes  perspectives  and  inserts — 333,915 

linos  in  1978;  80,974  linos  in  1977. 

NASHUA,  N.H. 

Telegroph-e  . 

.  1,557,276 

1,418,700 

NEWPORT  NEWS,  VA 

Ptoss-m  . 

.  2,090,634 

2,126,180 

Times-Herold-e  .  . . 

.  1,800,848 

1,888,712 

Press-S  . 

.  1,059,226 

1,494,780 

Grond  Totol  .  .  . 

.  4,950,708 

5,509,672 

NORFOLK, 

VA. 

Virginion  Pilot-m 

.  2,772,734 

2,690,446 

Ledger  Stor-e  .... 

.  2,675,993 

2,482,086 

Virginion  Pilot-S  .  . 

.  2,094,585 

2,096,249 

Grond  Totol  .  .  . 

.  7,543,312 

7,268,781 

NORTH  BAT, 

.  ONT. 

Nugget-e  . 

.  1,083,268 

1,106,263 

NORTH  PLATTE,  NEB. 

m  .  928,229  911,974 

NOTE:  Includn  Fomily  Weekly— 88,457  lines  in  1978;  90,324  lines  in 
1977. 


1978 

1977 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

OGDEN,  UTAH 

Stondord-Eiominer-e 

...  1,622,738 

1,584,814 

Stondord-Exominer-S 

. . .  831,094 

617,210 

Grond  Totol  . 

.  2,453,832 

2,202,024 

NOTE:  Sundoy  includes  Fomily  Weekly,  80,920  lines 

in  1978;  54,096  lints 

in  1977. 

OKLAHOMA  CITY,  OKLA. 

Oklohomon-m  . 

2,192,904  492,550 

2,131,233  505,568 

Times-e  . 

.  2,015,781  450,667 

1,948,571  358,943 

Uklohomon-S  . 

...  1,625,929 

1,141,053 

Grond  Totol . 

. . .  5,834,614  943,217 

5,220,857  864,511 

OMAHA,  NEB. 

World  Herold-m-e-S  . 

.  4,042,248 

3,461,850 

OTTAWA,  ONT. 

le  Droit-e  . 

2,173,839 

2,302,122 

PHOENIX  ARIZ. 

Repubke-m  . 

.  .  4,037,068 

3,994,340 

Gozette-e  . 

. ..  3,829,308 

3,880,296 

Repubke-S  . 

. ..  2,175,544 

1,548,064 

Grand  Totol  . 

. . .  10,041,920 

9,422,700 

PORTLAND  MAINE 

Press-Herold-m  ... 

.  .  1,455,247 

1,426,356 

Express-e 

1,386,992 

1,369,800 

Teiegrom-S  . 

....  1,001,050 

1,018,541 

Grond  Totol  . 

. .  3,843.289 

3,814,697 

PORTLAND,  ORE. 

Oregonion-m&S  ... 

. ...  5,692,722 

4,992,540 

Oregon  Journol-e  .  . 

.  ...  1,821,960 

1,562,456 

Grand  Totol  . 

. .  7,514,682 

6,554,996 

READING  PA. 

Times-m/Eogle-e  .  .  . 

...  1,582,643 

1,426,810 

Eogle-S  . 

. . . .  951,070 

714,183 

Grand  Totol  .... 

. ...  2,533,713 

2,140,993 

RICHMOND  VA. 

Times-Dispotch-m 

. ...  1,967,853 

1,967,199 

News-Leoder-e  .... 

. ...  1,726,590 

1,766,209 

Times  Dispotch-S 

....  U58,657 

1,260,951 

Grand  Totol  .... 

. ...  5,253,100 

4,994,359 

NOTE:  Port  run  and  comics  not  included. 

RIVERSIDE,  CALIF. 

Enterprise-m  . 

....  2,102,128 

2,016,966 

Press-e  . 

....  1,842,988 

1,753,290 

Press-Enterprise-S 

....  664,944 

420,294 

Grond  Total  . . . . 

....  4,610,060 

4,190,550 

NOTE:  Porode  knoge  < 

or  preprinted  inserts  not  included. 

SANTA  BARBARA,  CALIF. 

News-Press-e-S  .  . . 

.  .  2,569,797 

2,204,279 

NOTE:  Porode  iinooe  not  inrluHed 

SCOTTS  BLUFF,  NEB. 

Stor-Herold-m-S  . . . 

.  1,047,839 

868,814 

NOTE:  Includes  Fomily  Weekly — 79,024  lines  in  1978;  54,110  lines  in  1977. 

SEATTLE,  WASH. 

Post-Intelkgencer-m 

....  1,554,716 

1,568,991 

Post-Intelkgencer-S 

....  762,130 

496,502 

Grand  Totol  ... 

.  2,316,846 

2,065,493 

Times-e-S  . 

.  4,033,344 

3,424,918 

SOUTH  BAY  (TORRANCE),  i 

CALIF. 

South  Bov  Breeze-e 

....  3,577.994 

3,284,400 

SPOKANE,  WASH. 

Spokesmon  Review-m 

1  ...  1,573,181 

1,501,483 

Chronicle-e  . 

.  1,648,746 

1,638,929 

Spokesmon-Review-S 

...  1,110,866 

1,057,316 

Grand  Totol  .  . . 

.  4,332,793 

4,197,728 

NOTE:  Sunday  and  Grand  Tatal  includes  Parade  linage. 

TACOMA,  WASH. 

News  Tribune-e  and 

Tribune  &  ledger-S  ..  3,368,064  3,113,250 


1978  1977 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


TOLEDO,  OHIO 

8lade-e  .  2,056,788  2,136,306 

Blade-S  .  1,491,861  1,198,934 

Grand  Tatal  .  3,548,649  3,335,240 

NOTE:  Blade-eES  changed  from  8-column  to  9-column  Moy  1,  1976. 

TOPEKA,  KANS. 

Doily  CopHol-m  .  1,261,736  1,233,022 

State  Journol-e  .  816,984  1,026,088 

Copitol-Jaumal-S  .  653,352  412,804 

Grand  Totol  .  2,732,072  2,671,914 

NOTE:  Figures  are  bosed  on  6-coiumn  format. 

NOTE:  State  Journol-e  now  pubKshing  one  less  edition  per  week. 
TORONTO,  ONT. 

Star  e  .  4,747,460  4,877,547 

Sun-mBS  .  2,199J57  1,596,580 

TRENTON  NJ. 

Times-d  .  U40,660  1,151,787 

Times  Advertiser  s  .  1,032,820  790,578 

Grand  Total  .  2,373,480  1,942,365 

NOTE:  6-column  pages  converted  to  8  column  basis. 

TUCSON,  ARIZ. 

Stor-m  .  3,262,024  3,193,869 

Citizen-e  .  3,139,153  3,149,370 

Star-S  .  1,269,222  843,469 

Grond  Totol  .  7,670,399  7,186,708 

NOTE:  Sunday  includes  Porode  knage. 

TULSA,  OKLA. 

World-m  .  1,695,914  1,806,208 

Tribune-e  .  1,669,722  1,771,646 

World-S  .  954J40  755,175 

Grand  Total  .  4,319,976  4,333,029 

NOTE:  Figures  based  on  6-column  format  ond  9-column  classified. 
VANCOUVER,  B.C. 

Sun-e  .  4,172,717  4,544,490 

NOTE:  Includes  Weekend  Mogozine.  All  figures  on  6-calumn  format. 

WAUKEGAN,  ILL. 

News-5un-e  .  2,150,288  2,026,626 

WILKES-BARRE,  PA. 

Times-Leoder-News 

Record-All  Day  .  1,253,762  1,271,307 

Independent-S  .  618,257  458,349 

Grand  Total  .  1,872,019  1,729,656 


NOTE:  Sunday  includes  Parade— 68,605  lines  in  1978;  52,610  (nes  in  1977. 
Supplement  Advertising  for  April  1978  not  included — Times  Leader- 
News  Record  294,578  lines.  Measured  by  Advertising  Checking 


Bureou-Neustadt  Reports  Division. 

WILMINGTON  DELAWARE 

News/Journol 

(mte-mon  to  fri.)  ....  2,110,337  2,116,053 

News  Journol-S  .  475,045  284,126 

Grond  Total  .  2,585,382  2,400,179 

WILMINGTON,  N.C. 

5tar-m  .  1,227,884  1,084,300 

Slor-News-S  .  393,666  359,556 

Grand  Totol  .  1,621,550  1,443,856 

WINDSOR,  ONT. 

Stor  e  .  2,599,261  2,564,658 

WINNIPEG,  IWAN. 

Tribune-e  .  3,111,981  2,882,178 

FreePress-e  .  3,438,615  3,432,666 

WINSTON-SALEM  N.C. 

Journol-m  .  1,810,438  1,876,924 

Sentinel-e  .  1,441,510  1,407,812 

Journal  Sentinel-S  .  _984^298  816,620 

Grand  Total  .  4,236,246  4,101,356 

NOTE:  Port  run  ond  comics  not  included. 

WORCESTER,  MASS. 

Telegrom-m  .  980,203  954,921 

Gozette-e  .  1,091,321  1,054,410 

Telegrom-S  .  1,271,837  1,019,963 

Grond  Total  .  3,343,361  3,029,294 


Editorial  writers  oppose 
territorial  exclusivity 


Sixteen  editorial  writers  from  4  states 
went  on  record  May  28  opposing  exclu¬ 
sive  territorial  rights  to  supplemental 
news  services  and  syndicated  features. 

They  took  the  action  while  attending 
an  editorial  writers’  conference  spon¬ 
sored  by  Allied  Daily  Newspapers, 
which  has  members  in  Washington,  Ore¬ 
gon,  Idaho,  Montana  and  Alaska. 

A  resolution  introduced  by  Frank 
Wetzel,  editor  of  the  Bellevue  (Wash.) 
Daily  J ournal- American ,  said  that  ter¬ 
ritorial  exclusivity  is  contrary  to  the 
spirit  of  the  First  Amendment. 

“It’s  ironic  that  newspapers,  which 
are  in  the  business  of  disseminating  in¬ 
formation,  are  blocking  the  free  flow  of 
information  through  this  arrangement,’’ 
28 


Wetzel  said. 

He  argued  that  the  New  York  Times 
News  Service,  the  Washington  Post-Los 
Angeles  Times  service  and  others  should 
be  available  to  any  newspaper  able  to 
pay  a  fair  charge.  He  noted  that  the  AP, 
for  which  Wetzel  worked  for  23  years,  is 
available  on  such  a  basis,  and  so  is  UPl. 

“But  it’s  more  than  just  the  supple¬ 
ments,’’  Wetzel  said.  “If  a  paper  can’t 
buy  Dear  Abby  or  Peanuts  or  Doones- 
bury,  it  is  less  likely  to  attract  readers.  In 
that  way  the  exclusive  arrangements  are 
a  hindrance  to  getting  a  variety  of  ideas 
into  the  marketplace,  and  may  be  an  un¬ 
fair  restraint  of  trade.’’ 

Wetzel  said  the  Journal-American, 
which  began  daily  publication  21  months 


ago,  has  been  unable  to  buy  a  number  of 
popular  syndicated  features  because 
they  were  held  by  the  Seattle  Times  and 
Post-Intelligencer,  which  are  published 
nearby. 

SDX  to  honor  Hills 

The  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi,  will  honor  De¬ 
troit  Free  Press  publisher  Lee  Hills  as 
one  of  three  Sigma  Delta  Chi  Fellows 
selected  at  the  Society’s  national  con¬ 
vention  in  Detroit  last  November. 

He  will  be  presented  a  plaque  and  key 
from  national  SDX  President-Elect  Phil 
Dessauer,  Managing  Editor  of  the  Tnlsa 
World,  at  a  dinner  meeting  of  the  Detroit 
professional  chapter  in  Detroit  on  June 
21st. 

Other  recipients  picked  with  Hills 
were  Lowell  Thomas  and  former  NBC 
United  Nations  reporter  Pauline  Fred¬ 
erick. 
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Writing  news 

{CotUinued  from  pane  16) 


over,”  Mcdonald  said.  As  an  adult,  he 
said  he  used  to  like  “Doonesbury,”  but 
said  now  he  thinks  the  artist  is  "self- 
indulgent”  and  “playing  jokes  he  thinks 
are  funny.” 

“Photography  in  newspapers  has  im¬ 
proved  enormously  in  the  last  10  years, 
but  editors  have  to  continue  to  realize 
they’re  going  to  be  competing  with  ‘vid¬ 
eotape  machines.’  ”  The  sports  pages 
came  under  criticism.  “Sports  pages  of 
newspapers  are  so  full  of  sports  jargon 
that  the  casual  sports  reader  who  may 
want  to  read  about  the  baseball  game 
yesterday  absolutely  can’t  unless  he 
knows  the  current  sports  jargon.  He  is  so 
overcome  by  nicknames  and  jargon  he  or 
she  doesn’t  know  what  they’re  talking 
about.” 

As  far  as  critics  of  books,  music  and 
film,  Mcdonald  said  he  thinks  there 
ought  to  be  a  “bigger  reporting  element 
to  criticism.  The  critic  shouldn’t  be  al¬ 
lowed  to  remove  himself  from  the  job  of 
reporting  the  facts,  so  that  he  loses  his 
perspective  of  what  he  is  writing  about.” 
The  greatest  improvement  in  newspapers 
is  in  the  “women’s  pages,”  Mcdonald 
said.  “Men  are  now  reading  them.” 

Touching  on  the  use  of  fiction  and 
serializations  in  some  newspapers. 
Mcdonald  said,  “Every  newspaper  and 
every  reporter  has  to  remember  that  they 
too  are  in  the  entertainment  business. 
Ideally,  a  newspaper  should  give  the 
reader  what  he  wants  every  day.  Tradi¬ 
tionally,  the  preponderance  of  people 
who  read  a  newspaper  read  nothing  else 
that  day.” 

As  a  novelist,  Mcdonald  said  he  thinks 
the  only  people  in  the  world  who  make 
him  comfortable  are  journalists. 
“They’re  a  relaxing  bunch  to  be  with. 
Their  attitude  beats  all.  Even  if  the  world 
blows  up,  the  newsmen  would  have  the 
sanest  existential  attitude  of  all:  ‘What  a 
hellava  story,  do  I  get  to  write  it?’  ” 

Did  Mcdonald  model  Fletch  after  a 
particular  reporter  he  knew?  “No, 
Fletch  is  actually  a  composite  of  people  1 
have  known — plus  some  myths  that  em¬ 
body  the  wild,  high-spirited  aspect  of 
competitive  journalism.  He  comes  from 
stories  newspaper  reporters  trade  at  3 
a.m.  He  is  the  blithe  spirit  of  journalism 
what  nobody  is,  but  whom  everybody 
loves,  and  hates,  and  laughs  at.” 

The  character  of  Fletch  has  intrigued  a 
number  of  newsrooms  around  the  coun¬ 
try.  Mcdonald  recalls  practically  an  en¬ 
tire  newspaper  staff  on  a  little  paper  in 
Kansas  which  wanted  to  know  who 
made  up  Fletch.  “They  must  have  used 
‘Fletch’  methods  to  get  my  number.” 
He  was  talking  with  a  reporter;  all 
of  a  sudden  nine  extension  phones 
were  picked  up.  “We  had  a  happy  re- 
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union  of  conversation.  I  had  been  caught 
in  the  kitchen  with  a  sandwich  and  went 
right  on  eating  it  .  .  .”  Wouldn’t  Fletch 
make  a  great  tv  or  movie  character?  “Do 
I  need  them?  The  books  are  so  much  fun 
to  read.  Money?  I’m  not  greedy.  I’m 
making  a  few  cents  a  copy,  and  that’s 
enough  to  keep  my  boys,  Christopher 
and  Douglas,  in  ketchup.” 

Mcdonald  does  his  best  writing — in 
his  head — while  on  the  tennis  courts  and 
chopping  wood.  Now  41,  “and  danger¬ 
ous,”  he  says,  Mcdonald  is  happy  fic¬ 
tionalizing  about  newspaper  characters. 
Already  married  when  he  had  started  at 
the  Globe,  his  wife  Susi  Aiken — whom 
he  met  in  the  Peace  Corps  during  the 
first  year  of  its  existence — suggested 
after  a  number  of  years,  “Why  don’t 
you  go  back  to  being  a  novelist?  It’s  bet¬ 
ter  to  make  the  break  at  36,  rather  than 
46,  or  56,  or  .  .  .” 

“And  1  always  do  what  my  wife  tells 
me.”  His  wife  is  a  full-time  student  at 
Wellesley  College.  Mcdonald  begins  his 
writing  at  7:30  every  morning,  taking 
every  fourth  day  off.  He  is  represented 
by  the  William  Morris  Agency.  He  likes 
to  tell  how  he  got  into  journalism.  “My 
daddy  (the  late  Irving  T.  Mcdonald)  was 
a  news  analyst  for  CBS  radio  .  .  .  We 
used  to  have  people  like  Ambassador 
Joseph  P.  Kennedy,  Fred  Allen  and  Will 
Rogers  drop  by.  My  mom,  Mae.  was 
known  as  a  portrait  painter.” 


Dow  Jones  buys 
Japanese  presses 

Tokyo  Kikai  Seisakusho  of  Japan  has 
sold  two  high-speed  offset  newspaper 
presses  to  Dow  Jones  &  Co.  The  price 
was  not  disclosed. 

One  of  the  presses  will  be  installed  for 
testing  an  existing  DJ  facility  in  Den¬ 
ver.  The  second  press  will  be  installed 
at  the  Simhnry  (Pa.)  Item,  one  of  the  17 
dailies  published  by  Ottaway  Newspa¬ 
pers,  a  DJ  subsidiary. 

Ottaway  plans  to  build  a  new  printing 
plant  in  Sunbury  at  a  cost  of  about 
$500,000.  The  facility  will  house  the 
offset  press  from  Japan  and  will  be  lo¬ 
cated  about  four  blocks  from  the  present 
publishing  site  in  downtown  Sunbury. 

The  two  presses  are  expected  to  be 
delivered  within  a  year  and  DJ  has  an 
option  to  purchase  additional  presses. 

Buick  names 
pr  director 

Thomas  Pond  has  been  named  director 
of  public  relations  for  Buick  Motor  Divi¬ 
sion. 

Pond  currently  director  of  public  rela¬ 
tions  for  General  Motors  Overseas  Op¬ 
erations,  will  succeed  Gerald  Rideout, 
who  is  retiring. 


NOTICE  OF  CHANGE 
of  advertising  deadlines 
for  Editor  &  Publisher’s 
JULY  8  issue  .  .  . 

Due  to  the  July  4th  holiday,  closing 
dates  for  advertising  for  the  July  8 
issue  have  been  advanced  as  follows: 

DISPLAY  ADVERTISING: 


Space  reservations  . by  June  27 

Advertising  copy  . by  June  28 


CLASSIFIED  ADVERTISING 

Closing  for  all  classified  advertising  is  3:(X)  pm, 
Friday,  June  30. 
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Detroit  News’  bureaus 
get  VDT  terminals 


Detroit  News,  has  finished  installing 
customized  terminal-based  systems  in  its 
eight  remote  news  bureaus. 

Each  remote  bureau  has  between  one 
and  seven  terminals,  a  hardcopy  printer, 
a  cluster  controller  which  handles 
250,000-character  floppy  disks,  and  a 
Dataphone  for  linking  the  bureau  system 
to  The  News'  host  computer  in  Detroit. 

Ther  terminals  and  related  hardware 
and  software  were  built  to  order  for  the 
News  by  Delta  Data  Systems  Corp.  of 
Cornwells  Heights,  Pa.  Installation  of  a 
pilot  system  began  last  November  after 
six  months  of  developmental  work  and 
field  testing  by  Delta  Data  and  Detroit 
News  personnel. 

"We  feel  this  system  will  provide  sig¬ 
nificant  time  and  manpower  improve¬ 
ments  in  handling  remote  bureau  copy,” 
said  Michael  H.  Maharry,  supervisor  of 
editorial  telecommunications  at  the 
News  and  coordinator  of  the  project. 
"And  equally  important,  this  system  of¬ 
fers  the  most  sophisticated  array  of 
editorial  features  of  any  device  now 
available  for  use  in  a  remote  news 
bureau. 

“Our  bureau  reporters  will  have  virtu¬ 
ally  every  editing  feature  we  have  in  our 
main  newsroom  system,”  Maharry  con¬ 
tinued,  “and  those  features  have  been 
regarded  as  the  standard  of  the  industry 
since  we  developed  them  with  Hendrix 
Electronics  almost  five  years  ago.” 

The  remote  bureau  VDT’s  are  mod¬ 
ified  versions  of  the  Delta  Data  model 


4300E,  an  “intelligent”  terminal  which 
includes  text  editing  features  designed 
for  use  in  the  Associated  Press’  “Mighty 
Mouse”  bureau  systems.  Each  termi¬ 
nal’s  micro-processor  circuitry  allows 
reporters  to  move,  copy  or  erase  blocks 
of  text,  to  delete  characters,  words,  sen¬ 
tences,  or  paragraphs,  to  insert,  to  scroll 
up  and  down,  and  to  search  for  words  or 
phrases  and  have  the  terminal  delete 
them  or  replace  them  with  other  words 
or  phrases. 

In  addition  to  the  editing  features. 
News  officials  said  they  are  especially 
proud  of  the  system’s  flexibility  and 
fail-safe  design.  “Each  terminal  is  nor¬ 
mally  linked  to  the  floppy  disk  control¬ 
ler,”  said  News  Computer  Systems 
Manager  Thomas  H.  Redder,  “but  in 
case  of  a  controller  failure,  we  have  de¬ 
signed  and  built  a  switch  box  that  alIo\y<> 
each  terminal  to  serve  as  a  stand-alone 
unit  while  retaining  access  to  the  30- 
character-per-second  Extel  printer  and 
to  the  telephone  dataset.  That  gives  our 
bureaus  the  best  features  of  a  ‘cluster 
system’ — sharing  a  common  data  base — 
but  allows  for  the  fact  that  remote 
bureaus  are,  by  definition,  removed  from 
the  main  plant  where  technical  assist¬ 
ance  is  available.” 

Special  one-keystroke  function  keys 
were  added  to  the  terminal  to  help  News 
reporters  use  the  disk  controller. 

One  allows  the  reporter  to  display  a 
pre-formatted  header  (called  a  “slug”  at 
The  News)  at  the  top  of  his  screen.  The 
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terminal  is  programmed  to  “edit”  the 
slug  for  conformity  to  storage  and  trans¬ 
mission  code  requirements  and  syntax. 

Other  function  keys  give  reporters  the 
ability  to  call  up  a  directory  of  stories 
recorded  on  the  diskette,  to  display  indi¬ 
vidual  stories  from  the  directory,  to  kill 
stories,  to  order  printouts,  to  send  stories 
through  the  Dataphone  over  dial-up  tele¬ 
phone  lines  at  1,200  bits  per  second,  and 
to  write  multiple-take  stories  without 
having  to  fill  in  headers  for  subsequent 
takes. 

The  News  had  investigated  remote 
bureau  terminal  devices  for  more  than  18 
months  before  embarking  on  its  second 
pioneering  venture  with  a  computer 
company.  During  the  investigation, 
Maharry  spoke  on  the  subject  to  editorial 
and  production  officials  at  recent  meet¬ 
ings  of  the  American  Newspaper  Pub¬ 
lishers  Association’s  Research  Institute 
and  the  Associated  Press  Managing 
Editors  group. 

Poynter  to  receive 
honorary  doctorate 

Nelson  Poynter,  chairman  of  the  board 
of  the  St.  Petersburg  Times  and  Evening 
Independent  and  chairman  of  the  board 
of  the  Congressional  Quarterly  in 
Washington,  D.C.,  received  an  honor¬ 
ary  Doctorate  of  Humane  Letters  De¬ 
gree  from  the  University  of  Soutn 
Florida  during  its  June  11  commence¬ 
ment  exercises. 

Born  into  a  newspaper  family  in  Sulli¬ 
van,  Ind.,  Poynter  received  his 
bachelor’s  degree  from  Indiana  Univer¬ 
sity  in  1924  and  his  master’s  degree  from 
Yale  University  in  1927.  Following  a  de¬ 
cade  of  work  on  a  variety  of  newspapers 
such  as  the  Washington  Daily  News, 
Columbus  (Ohio)  Citizen,  Minneapolis 
Star  and  the  Scripps- Howard  organiza¬ 
tion,  Poynter  returned  to  St.  Petersburg 
in  1938,  Poynter’s  father,  Paul,  had 
purchased  the  St.  Petersburg  Times  in 
1912  and  Nelson  became  editor  in  1939. 

The  St.  Petersburg  Times  is  currently 
the  second  largest  daily  circulation 
newspaper  in  Florida. 

Long  a  supporter  of  the  University  of 
South  Florida,  Poynter  was  the  principal 
contributor  and  fund  raiser  to  get 
$250,000  to  begin  a  library  at  the  branch 
campus  in  St.  Petersburg.  Later,  when 
expansion  of  that  campus  became  a  real¬ 
ity,  his  authorization  of  $500,000  from 
the  Times  made  it  possible  for  the  City  of 
St.  Petersburg  to  accumulate  land  for 
that  purpose. 

Over  the  years  he  has  encouraged  the 
hiring  of  USF  students  as  part-time  staf¬ 
fers  and  enrollees  in  the  Times  Publish¬ 
ing  Company’s  intern  programs,  all  of 
which  has  led  to  the  hiring  of  many 
graduates  as  full-time  staff  members. 
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Syndicates 


By  Lenora  Williamson 


Kids  columnist  to  head  national  drive 


Shari  Lewis,  creator  of  the  Los 
Angeles  Times  Syndicate’s  "Kids-Only 
Club”  column,  will  be  chairperson  of  the 
American  Lung  Association’s  1978 
Christmas  Seal  campaign.  Last  year  she 
headed  the  Christmas  Seal  campaign  in 
California. 

Lewis  says  that  children’s  lung  dis¬ 
eases  and  discouraging  youngsters  from 
smoking  are  prime  concerns  of  the  lung 
association.  “The  association’s  punch  is 
directed  to  children — helping  them  un¬ 
derstand  and  respect  their  bodies — and 
to  prevent  the  introduction  of  other 
harmful  substances  into  their  bodies.” 

Lewis  and  her  popular  puppet  side- 
kick,  “Lamb  Chop”  have  made  many 
appearances  on  behalf  of  public  service 
causes. 

^  Hi  Hi 

A  young  Washington,  D.C.  internist 
and  cardiologist,  Michael  J.  Halberstam, 
is  a  prolific  writer  and  editor.  He  writes 
“Modern  Medicine”  as  a  3-a-week  col¬ 
umn  for  newspaper  syndication  by  New 
York  Times  Special  Features  and  is  a 
senior  editor  of  Modern  Medicine,  a  pro¬ 
fessional  journal  for  physicians.  And  he 
has  two  new  books  off  the  press. 

One  is  “A  Coronary  Event”,  co¬ 
authored  with  Stephan  Lesher,  the 
drama  of  a  heart  attack  from  the  point  of 
view  of  both  doctor  and  patient.  It  is 
published  in  paperback  from  Fawcett 
Popular  Library. 

Dr.  Halberstam’s  other  book  is  a  first 
novel,  “The  Wanting  of  Levine”,  a  story 
of  one  man’s  education  in  politics  and 
life.  An  earlier  book  in  1972  was  titled 
“The  Pills  of  your  Life.” 

Hi  Hi  Hi 

“A  Doonesbury  Special”,  a  half-hour 
animated  feature  film  highlighting  the 
transformation  of  “Doonesbury” 
characters  from  social  protesters,  and 
antiprotesters,  of  the  60s  to  more  passive 
observers  of  the  70s,  failed  to  win  an 
EDITOR  &  PUBLISHER  for  June  17.  1978 


Oscar  at  the  Academy  Awards.  But  it 
has  received  the  1978  Cannes  Film  Fes¬ 
tival  award  for  best  short  film  of  1977. 

Universal  Press  Syndicate  distributes 
“Doonesbury”  and  the  company’s  pub¬ 
lishing  arm,  Sheed  Andrews  and 
McMeel,  has  published  “A  Doonesbury 
Special:  A  Director’s  Notebook”,  as  a 
full-color  guide  through  the  film,  explain¬ 
ing  techniques  of  animation  and  record¬ 
ing  as  well  as  giving  cartoonist  Garry 
Trudeau’s  own  insight  into  the  charac¬ 
ters  and  theme  of  his  comic  strip. 

Hi  Hi 

When  “Popeye”  celebrates  his  50th 
birthday  come  the  New  Year,  January  1 1 
to  be  exact,  the  venerable  star  of  the 
comics,  radio  and  animated  cartoons  will 
be  riding  a  new  crest  as  an  entertainment 
celebrity  of  the  70s. 

His  Saturday  morning  animated  chil¬ 
dren’s  series,  “The  All  New  Popeye 
Hour”,  begins  on  CBS  September  9. 
Also,  plans  will  be  underway  for  a  live 
action  Paramount  Pictures  musical  under 
a  licensing  agreement  announced  by  J.  F. 
D’Angelo,  president  of  King  Features 
and  Lee  Polk,  vicepresident  of  King  Fea¬ 
tures  Television  Productions.  Jules  Feif- 
fer  is  writing  the  screenplay  to  star  Dus¬ 
tin  Hoffman  as  “Popeye.”  King  distrib¬ 
utes  “Popeye”  to  more  than  250  news¬ 
papers  around  the  world. 

Popeye’s  creator,  Elzie  Segar,  died  in 
19.38  and  the  strip  then  was  taken  over  by 
Forrest  C.  Sagendorf,  who  had  worked 
with  Segar  while  still  a  high  school  stu¬ 
dent.  “Popeye”  is  produced  these  days 
from  Sagendorf  s  studio  in  Connecticut. 

Hi  Hi  Hi 

Robin  Robinson,  a  columnist  for  the 
Cliicdf’o  Daily  News  from  1974  to  1978, 
specializing  in  an  enrichment  stories  for 
parents  to  read  aloud  to  their  children,  is 
now  represented  in  syndication  with 
“Robin’s  World”  from  Princeton  Fea¬ 
tures,  Princeton,  New  Jersey. 

The  feature,  written  for  children  aged 
2-12,  is  a  continuing,  illustrated  story  of 
Alexandra  and  her  friends  designed  to  be 
read  aloud  or  to  be  talked  about  between 
parents  and  children  old  enough  to  read 
the  column  themselves. 

Kay  Chorao,  artist  for  the  weekly 
column,  has  been  honored  for  her  work 
by  the  American  Library  Association, 
the  Children’s  Book  Council,  and  the 
American  Institute  of  Graphic  Arts. 

Robin  Robinson  lives  in  Chicago  with 
her  husband  and  3  children.  Chorao 
lives  with  her  husband  and  3  children 
in  New  York  City  so  the  collaborators 
have  immediate  marketing  research 
facilities  to  test  reaction  to  the  stories. 


TIME  OF  YOUR  LIFE 

Retirement  is  a  growth 
industry,  and  it  reaches  into 
pensions,  medicine,  travel, 
diet,  taxes,  and  real  estate. 
JACK  SMITH  writes  twice  a 
week  for  your  readers  who 
are  “going  like  sixty.” 

TIME  OF  YOUR  LIFE  is 
informative,  reassuring,  and 
good  reading. 

United  Feature  Syndicate 
200  Park  Avenue 
New  York,  New  York  10017 
(212  )  557  2333 


DR.  HERBERT  STEIN 

He  writes  with  wit, 
toughness,  and  rare 
expertise  on  the 
nation’s  economy. 

DR.  STEIN  is  a  former  Chairman 
of  the  President’s  Council 
of  Economic  Advisers;  Chief 
Economist,  Council  on  Economic 
Developement;  Senior  Fellow, 
Brookings  Institution. 

THE  ECONOMY  TODAY 
BY  DR.  HERBERT  STEIN 

weekly 

United  Feature  Syndicate 
200  Park  Avenue 
New  York,  New  York  10017 
(212  )  557  2333 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AGEING 

OLD  IS  BEAUTIFUL 

Gentle  25  word  "spoofs"  about  ageing, 
diets,  fitness,  etc.  Logo  included.  Free 
samples.  PIPER'S  FEATURES,  1149  E. 
Bradford,  Glendora,  CA  91740. 

AMERICANA  CARTOONS 

LEARN  A  LITTLE,  Laugh  a  little,  take 
pride  in  yourselves  AS  YOU  WERE:  1  or  2 
column  daily  cartoon  panel  for  editorial 
page,  classified,  comics,  wherever.  Fact, 
foibles,  fancies  of  Americans  throughout 
200  years.  Light,  bright  informative;  15 
years'  success.  Old-fashioned  rates, 
samples:  Pioneer  Press  Service  Inc.  Box 
149,  Worthington,  OH  43085. 

ANECDOTES 

LIL'  THOUGHTIES 

Sage  25  word  “truisms"  about  life  in 
general,  etc.  Logo  included.  Free  sam¬ 
ples.  PIPER'S  FEATURES,  1149  E. 
Bradford,  Glendora,  CA  91740. 

AUTOMOTIVE 

YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 

BUSINESS 

SMALL  BUSINESS  COLUMN:  Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-employed.  Featured  in 
Newsday,  Miami  Herald  and  other  fine 
newspapers.  Free  samples.  M.  Stevens, 
172  Mill  River  Rd.,  (Jhappaqua,  N.Y 
10514. 

DIET 

DIETER'S  CORNER  is  a  short  comment 
aimed  at  all  overweight  persons.  One 
column  wide  by  three  inches.  Camera- 
ready.  Daily  or  weekly.  Free  samples. 
Highway  Bookshop.  Cobalt.  Ontario, 
Canada  POJ  ICO. 

FILLERS 

35  CAMERA-READY  ARTICLES  and  car¬ 
toons,  Variety  of  subjects.  Available 
weekly.  Mail  $3.50  for  samples  to  Dan- 
ney  Ball  Productions.  147  N.  Franklin. 
Hemet,  CA  92343. 

FOOD 

ALL  ABOUT  IT— Ideas,  shopping  anc 
consumer  advice,  tips,  equipment, 
cookbook  reviews,  recipes.  VVriter  pub¬ 
lished  nationally.  $1,25  weekly.  Comara, 
P.O.  Box  26E,  Los  Angeles,  CA  90026. 

HEALTH 

DOCTOR  YOURSELF!  Weekly  500  word 
Question  and  Answer  column  on  preven¬ 
tive,  self-help,  healthcare  methods.  By 
medical  author/consultant.  Request 
samples:  S.  G.  House.  7315  Wisconsin 
Ave.,  Bethesda,  MD  20014. 

Feature  Your  Feature  In 
FEATURES  AVAILABLE 
And  Watch  Your 
Syndicate  Sales  Soar! 
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HORSES 


OF  COURSE,  A  HORSE  ...  who  says 
interest  limited?  Scored  highest  reader 
loyalty  of  metro  daily's  surveyed  col¬ 
umns.  Already  nation's  most  popular 
horse colummn.  TryAweeks free.  Copley 
News  Service.  P.O.  Box  190,  San  Diego, 
CA  92112. 


HUMAN  INTEREST 


COUNTRY  CLIPBOARD-Weekly  human 
interest,  variety  column.  Published  18 
states.  Proven  reader  response.  $1.00 
per  column.  Samples.  K.  M.  Head,  Box 
83,  Cumberland  Gap,  TN  37724. 


HUMOR 


SHE'S  BRIGHT,  she's  witty,  she's  wild 
.  .  .  and  her  "SUNNY  SIDE  UP"  columns 
are  the  talk  of  the  town.  She's  Marie 
Prestom.  Copy  pre-set  ready  to  paste  up. 
Free  samples  and  prices  on  request. 
NEW  ERA  ASSOC.,  14  Bay  26  Street, 
Brooklyn,  NY  11214. 


JOGGING 


SUPER  JOG  SEZ' 

Humorous  25  word  "observations" 
about  the  pains  and  joys  of  jogging.  Logo 
included.  Free  samples.  PIPER'S  FEA¬ 
TURES,  1149  E.  Bradford,  Glendora,  CA 
91740. 


LABOR 


TWICE  WEEKLY  column  on  labor  issues, 
union  politics.  Samples  and  rates.  Paul 
Fortney,  Jr.,  138  S.  Virginia  Ave.,  Falls 
Church,  VA  22046. 


MEDICINE 


WHAT'S  NEW  IN  MEDICINE? 

READ  MEDICAL  UP-DATE 
Fascinating  discoveries  are  being  made 
daily.  Weekly  column  spotlights  break¬ 
throughs  almost  as  soon  as  they  occur! 
1000  words.  $1.50  per  week.  Free  sam¬ 
ple.  A-M  Feature  Service,  Box  390552, 
Miami  Beach,  FL  33139. 


MONEY 


"MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate,  7  Charles 
Court,  Middletown,  NY  10940. 


MOVIES  78 

A  new  syndicated  column  of  film  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  or  every  major  re¬ 
lease.  Rates  available  on  request.  For 
FREE  SAMPLES  and  further  information 
contact:  Eleanor  Goldstein,  SIRS,  P.O. 
Box  2507,  Boca  Raton,  FL  33432. 


MUSIC 


NOTES  ON  MUSIC -Weekly  ROCK  col¬ 
umn  covering  record-concert-audio 
scene.  Free  samples— low  rates— new 
readership.  Write  Box  4840,  Editor  & 
Publisher. 


PUZZLES 


PUZZLE  prices  slashed  30%  for  popular 
Bonus-Words  and  Wiggly-Words,  tested 
reader-pleasers.  Into  50(1.  Dickson, 
17700  Western  69e,  Gardena,  CA 
90248. 


SPORTS 


HANG  IN  THERE  TUF' 

Sports  "one  liners"  about  competition, 
coaches,  Olympics,  etc.  Logo  included. 
Free  samples.  PIPER'S  FEATURES, 
1149  E,  Bradford,  Glendora,  CA  91740. 


SPORTS  NOSTALGIA  column  ideal  as 
copy  or  in  ad  package.  Relive  the  glory 
days  of  Walter  Hagen,  Babe  Ruth  and 
Gale  Sayers.  For  details  contact  V.  J. 
Barrie,  RR,  Kingston,  IL  60145. 


STAMPS 


STAMP  SCENE— Award-winning  column 
with  exclusive  news,  features.  Samples, 
rates:  News  World  Syndicate,  A 01  Fifth 
Ave.,  NY  10016. 


TRAVEL 


INCREASE  TRAVEL  LINAGE!  World  wide 
travel  column  now  in  its  5th  year. 
Weekly,  $1.25.  Write  for  free  samples. 
#  1  Easy  St.,  Aptos,  CA  95003. 


WHERE  IN  THL  WORLD  .  .  .  Weekly 
travel  column  written  by  widely  pub¬ 
lished  writer  and  teacher.  Practical  ad¬ 
vice,  ideas,  experience,  photo  tips.  Free 
sample.  Comara,  P.O.  Box  26E,  Los 
Angeles,  CA  90026. 


TRAVEL  CASE.  Solid  travel  column  of 
interesting,  unique  and  humorous  anec¬ 
dotes,  news  of  new  fares,  excursionsand 
plans,  information  on  trips,  tips,  rec¬ 
ommended  tours— as  items,  reports,  es¬ 
says,  interviews,  and  reviews.  Lively. 
Weekly.  Peter  Menkin,  1563  Lincoln 
Ave.,  San  Rafael,  CA  94901. 


WEEKLY 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


"How  to  start  Your  Own  Community  News¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says;  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing."  15-day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 


PUBLISHER  of  40-plus  travel  magazines 
seeking  local  associates  for  expansion  in 
selected  US  cities.  Excellent  profitability 
and  training  provided.  Investment  re¬ 
quired.  Contact  Roger  Thrailkill, 
TRAVELHOST,  6116  N.  Central  Express¬ 
way,  Suite  1020,  Dallas,  TX  75206,  (214) 
691-1163. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  (Jepreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


OLGA  KNOWS- 

CANCER  (June  21-July  22);  Happy 
Birthday,  Moonbaby!  You  are  kind,  sen¬ 
sitive,  imaginative,  tenacious,  shrewd 
and  thrifty.  You  are  also  touchy,  moody, 
unforgiving,  untidy  and  unstable.  But 
then,  nobody's  perfect.  Relationship 
with  loved  one  improves  this  year  if  to¬ 
lerance  is  highlighted.  July,  November 
significant  months  in  1978.  Clinging 
vine  turns  into  ramblin'  rose.  For  sam¬ 
ples:  Patsy  Milligan,  P.O.  Box  14,  Dun¬ 
dee,  IL  60118. 


SOUTHERN  EDITORS— FACING  SOUTH 
is  an  illustrated  human  interest  column, 
written  by  a  different  professional 
Southern  writer  each  week.  Appears  in 
over  100  Southern  Newspapers.  Free 
samples  and  rates.  Box  230,  (ihapel  Hill, 
NC  27514. 


WINE 


Join  America's  FASTEST  GROWING 
syndicated  wine  column.  During  the  past 
three  years,  Harold  Bearak's  byline  has 
appeared  in  THE  NEW  YORK  POST  and 
CUE  MAGAZINE,  as  well  as  in  numerous 
publications  from  coast  to  coast.  Now  is 
the  time  to  provide  your  wineloving 
readers  with  the  information  they  thirst 
for!  Samples  available.  Write:  Harold 
Bearak,  123  Robby  Lane,  Manhasset 
Hills,  NY  11040  or  call  collect  (212) 
268-9104. 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410  (912)  897-1348  or 
897-1346. 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 

W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant,  Ml  48858 
(517)  772-3261 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


PRESERVE  UTMOST  SECURITY  and  avoid 
sagging  in  your  newspaper  sale.  News¬ 
paper  Service  Co.,  Inc.,  P.O.  Dr.  12428. 
Panama  City,  Fla.  32401. 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277  Montclair,  Calif.  91763. 
(714)  626-6440. 
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ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr..  Cherry  Hill.  N.J.  08003.  (609)  795- 
6026. 


THE  COMPLETE  NEWSPAPER 
BROKERAGE  SERVICE 
for  weekly  publishers.  We  find  the  buyer, 
provide  the  necessary  legal  assistance,  if 
desired.  All  at  a  modest  fee. 

ROY  HOLDING  &  ASSOCIATES 
Box  212— Galva.  IL  61434 
(309)  932-2270  days.  932-2642  Evenings. 


NEWSPAPERS  FOR  SALE 


SUBURBAN  group  in  Midwest  competitive 
area  for  sale.  Volume  $400,000.  Price 
$300.0(X}  with  $40,000  down  payment 
and  10-year  payout.  Thriving,  prosperous 
area.  (3ood  living.  Prospective  purchasers 
must  detail  satisfactory  financial  qualifi¬ 
cations  in  first  letter  to  get  response.  Write 
Box  4609.  Editor  &  Publisher. 


NEWSPAPER  FOR  SALE 
Well  established  growth  area  Florida 
weekly  and  job  shop.  Consistent  profit 
maker  for  years.  Grossed  well  over 
$200,000  last  year.  Priced  at  $385.(X)0 
with  building.  25%  cash  required.  Write 
Box  4757.  Eriitor  &  Publisher.  Include  cred¬ 
it  references.  Would  consider  part  pay¬ 
ment  in  stock  of  good  newspaper  chain. 


ZONE  3  weekly  in  rapidly  expanding  tourist 
center.  $30.0(X)  gross.  Price  negotiable. 
Send  replys  to  Box  4852.  Editor  & 
Publisher. 


MOUNTAIN  STATE  exclusive  county  seat 
weekly.  $15.0<X)  down.  8-page  rotary  offset 
press  and  building  included.  Snyder 
Newspaper  Brokers.  P.O.  Box  308. 
Lindsay,  CA  93247. 


FLORIDA  Weekly  County  Seat  with  OS  and 
PS  Gross  150M  Annual.  Write  Box  4826, 
Editor  &  Publisher. 


POSITIONS  WANTED 

(Payment  must  accompany  order) 

Add  $1.50  for  box  service  and  count 
as  an  additional  line  in  your  copy. 


Add  $1.50  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


WOMAN'S  specialized  weekly  newspaper 
for  Central  Florida.  5  years  old.  Great  po¬ 
tential.  $40,000,  or  partnership— 
$25,0(X).  Box  4891,  Editor  &  Publisher. 


CALIFORNIA  WEEKLIES.  #1  tourist  and 
retirement  area.  (1)  senior's  weekly  since 
1962  paid  subscription  4,352  mailed 
weekly.  (2)  visitors  guide  with  10,000  cir¬ 
culation  to  hotel,  motel,  etc.  In  third  year. 
Includes  strong  print  business  and  new 
typesetting  equipment.  50%  to  100%  for 
sale.  Write:  Publisher,  17801  Kilkenny 
Rd.,  Los  Gatos,  CA  95003. 


SOUTHWEST  MICHIGAN  weekly.  Offset. 
3,000-plus  circulation.  Grossed  over 
$65,000  last  year.  Profitable.  Growing 
community  near  Metro  area.  Building  in¬ 
cluded.  Must  face  shopper  competition. 
Box  4889.  Editor  &  Publisher. 


BI-MONTHLY  Senior  Citizen  newspaper 
grossing  $90,000,  16,000  circulation. 
Zone  2.  $75,000  Terms.  Box  4818,  Editor 
&  Publisher. 


EXTRA!  EXTRA! 


Due  to  the  July  4th 
holiday,  the  closing 
date  for  the  July  8th 
issue  will  be  Friday, 
June  30th  at  3:00  p.m. 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


PREMIUM  PRICE  for  6  to  20  circulation 
daily  or  profitable  large  weekly.  Owner  may 
maintain  identity  with  paper.  Cash  or  year 
terms.  Write  Box  4766,  Editor  &  Publisher, 


WE  ARE  seeking  to  purchase  a  non-daily 
newspaper  with  a  long-term  record  of  prof¬ 
itability.  Preferably  with  more  than  5,000 
paid  circulation.  We  have  excellent  finan¬ 
cial  and  journalistic  credentials.  Please 
send  details,  copies  of  your  publication  to 
Box  3748,  Editor  &  Publisher. 


EX-WEEKLY  EDITOR  with  cash  is  looking 
for  profitable  weekly  with  shopper  or  pos¬ 
sibility  of  starting  one.  Prefer  Sunbelt.  Box 
4801,  Editor  &  Publisher. 


WELL-FINANCED  communications  group, 
practitioner  of  responsible  community 
journalism,  seeks  small  newspaper  groups, 
dailies,  strong  weeklies.  Cash  or  terms  fit¬ 
ted  to  seller's  tax  and  other  needs.  Reply  in 
confidence  to  Box  4908,  Editor  &  Pub¬ 
lisher. 


SMALL  weekly  or  shopper  or  speciality 
publication  in  Zone  1  or  2  wanted  by  ex¬ 
perienced  publisher.  Box  4882,  Editor  & 
Publisher. 


T-SHIRTS  FOR  SALE 


THE  DAILY  PLANET  T-shirts  now  avail¬ 
able.  Send  $4.50  plus  .50  postage  to:  Irish 
Runners,  P.O.  Box  288,  East  Walpole,  MA 
02032. 


EQUIPMENT  &  SUPPLIES 


BOOKS 


INDISPENSIBLE  Periodical  Index:  For 
Comprehensive  indexing  of  120  plus  pub¬ 
lications  including  MORE,  VILLAGE 
VOICE,  INQUIRY,  SPORTING  NEWS. 
MOTHER  JONES,  and  all  major  city 
magazines,  your  news  organization  should 
subscribe  to  ACCESS:  THE  SUPPLEMEN¬ 
TARY  INDEX  TO  PERIODICALS.  Published 
3  times  per  year  and  cumulated  in  a 
clothbound  book,  it  has  been  published 
since  1975  and  is  available  tor  $75  per 
year  from  Gaylord  Professional  Publica¬ 
tions,  P.O.  Box  4901,  Syracuse,  NY  13221. 
Sample  issue  and  brochure  available  from 
Mr.  E.  Vrooman. 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERaK  (213)  D^l-Zn<i 

Box  2798  Long  Beach,  Calif.  90801. 


COMPOSING  ROOM 


FOR  SALE 

POS-1  visual  graphics  process  camera'RC 
processor  and  PHOTOTYPOSITOR.  Perfect 
team  for  your  small  or  medium  weekly  to 
do  half  tones,  graphics,  ad  layout  and  job 
work.  Can  take  over  lease/purchase  pay¬ 
ments  of  $198  per  month  or  purchase  out¬ 
right.  Call  (301)  775-7584. 


MAILROOM 


CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write,  Edwin  Heisley,  P.O.  Box  22083,  Dal¬ 
las  TX.  75222.  (214)  357-0196. 


STA-HI  251  COUNTER  STACKER 
Available  immediately— very  good  condi¬ 
tion.  Box  3943,  Editor  &  Publisher. 


CHESHIRE,  Model  525  with  526  head, 
Pitney  Bowes  30  Bin  Rotogather  Collator, 
like  new,  will  sacrifice,  phone  (513)  793- 
9833.  C.E.I.,  11559  Grooms  Rd.,  Cincin¬ 
nati,  OH  45242. 


CUTLER  HAMMER  MARK  IV  COUNTER 
STACKER.  Excellent  condition.  Box  4536, 
Editor  &  Publisher. 


FOR  SALE— 2  new.  never  used.  Model 
4023  l(3AB  Wrapmaster  Shrinkwrap 
Machines.  More  energy  efficient  than 
older  models.  Can  be  purchased  for  a  sub¬ 
stantial  discount  off  list  price.  For  infor¬ 
mation  contact:  Wm.  A.  Heider,  Sr.,  Pro¬ 
duction  Manager.  Times  Publishing  Co., 
205  W.  12th  St.,  Erie,  PA,  16512.  Phone: 
(814)  456-8531. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


STEPPER  TY-MACHINE 
4  hoppers  and  the  main.  Daily  tyer  unit. 
Sunday  tyer  unit,  counter  and  bagger, 
conveyor,  card  throwing  attachment.  Extra 
Saxmeyer  tying  head  used  approximately 
650,0(j0  tyes.  Like  new  $14,500.  (415) 
758-5985  24  hour  tape. 

NOLAN-JAMPOL  90  transfer  table.  Excel¬ 
lent  condition.  Available  immediately. 
GRAPHIC  MANAGEMENT  ASSOCIATES. 
(Circulation  &  Mailroom  Division.  1 1  Main 
St.,  Southboro,  MA  01772,  (617)  481- 
8562. 

STA-HI  257  COUNTER  STACKER  com¬ 
plete  with  EDS  programming  keyboard  and 
bundle  display  indicator  for  odd  count  op¬ 
eration.  Complete  spares  included.  Excel¬ 
lent  condition.  3  years  old.  (GRAPHIC 
MANAGEMENT  ASSOCIATES,  Circulation 
&  Mailroom  Division,  11  Main  St..  South¬ 
boro,  MA  01772  (617)  481-8562. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS— All  sizes  bags  and  bundle 
wraps.  Send  specs  for  quote  to  PCE.  20  N. 
Howard.  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


NEWSPRINT-  ROLLS-  all  sizes.  BEHRENS 
Pulp  &  Paper  Co..  3305  W.  Warner,  Santa 
Ana.  CA  92704,  (714)  556-7013. 


PHOTOTYPESETTING 


COMPUGRAPHIC  4961,  single  lens,  with¬ 
out  wire  stripper,  single  font  strip  8.5  pt. 
8  set  News  Bold  and  5.5  pt.  6  set  Sans 
Heavy.  Series  #  19.  In  good  operating  con¬ 
dition.  $2,750.  Herald  Journal,  P.O.  Box 
487.  Logan.  UT  84321.  (801)  752-2121. 


HARRIS  TXT  II  One  or  two  for  sale  com¬ 
plete  with  16  type  faces  each  providing  5  ? 
to  72  |)Oint.  Both  machines  have  automa¬ 
tic  film  processors  and  considerable  spare 
parts  including  CPU's.  Call  Marion 
Shroyer,  Jackson  Citizen  Patriot.  (517) 
787-2300. 

CHEMCO  POWERMATIC  T-65  RAPID  AC¬ 
CESS  PROCESSOR  Unused  since  factory 
rebuilt.  Develops,  fixes,  washes  and  dries 
rapid-access  films  and  RC  papers.  Au¬ 
tomatic  replenishment  systems  with  vari¬ 
able  speed  control.  Two  individual  feeder 
trays  for  RC  papers  development.  Spare 
parts.  220V  60Hz  Cycles  AC  10  Amp  fused 
circuit.  $3,100.  Call  Mr.  German  (914) 
331-5(X)0  between  10  and  4:30. 


FOR  sale 

Compugraphic  Uniscan,  Unified  Com- 
(X)ser.  Videosetter  Universal,  and  5  Fonts. 
Also  a  compugraphic  ACM  9000.  Call  Ed 
Johnson  (612)  374-5880. 


2  MERGENTHALER  11  grid  iOslC's, 
*220,  221,  monitor  scopes,  excellent,  7 
months  on  line  small  daily.  Also  Photon 
Pacesetter  Model  89,  #  109  with  Continen¬ 
tal  Keyboard.  Mr.  Kunow,  (213)  698-2571. 

FOR  SALE— 2  Compugrapiiic  4961  Photo- 
typesetters;  3  Fairchild  Electroset  Per¬ 
forators  Model  430:  2  Photon  560  Typeset¬ 
ters:  1  Bruning  Model  14(X)  Electrostatic 
Proofer;  1  Baldwin  Squeeze  Belt  Conveyor, 
2  Station  Pressure  Message  Conveyor,  2 
Dian  Lister  Printers.  Series  DL;  2  Metal 
Proofreading  Tables.  For  information  call 
or  write:  W.  A.  Heider,  Sr.,  Production 
Manager,  Times  Publishing  Co..  205  W. 
12th  St„  Erie,  PA,  16512.  (814)  456-8531. 


IBM  Selectric  Magnetic  Tape  Composer: 
maintained  well.  Several  fonts  and  tapes. 
$7,0(10  or  best  offer.  (603)  352-4899  or 
write  Equinox,  Elliot  Hall,  Keene  State  Col¬ 
lege.  Keene.  NH  03431. 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Justo- 
writers.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


COMPLETE  HENDRIX  OCR  front  end  sys¬ 
tem.  Includes  1  OCR,  5700  controller,  2 
5700  terminals,  Decitek  tape  reader,  2 
Royal  typewriters.  Make  offer  to  Dave 
Hardy  or  George  Uhland,  (303)  275-2323. 
Daily  Record,  Box  111,  Canon  City,  CO 
81212. 


CLASSIFIED  ADVERTISING  RATES 


OTHER  CLASSIFICATIONS 


PREPAYMENT  REQUIRED  in  the  following  categories:  Features  Available  News¬ 
papers  for  Sale  Positions  Wanted. 

DISPLAY  CLASSIFIED:  The  use  of  borders,  boldface  type,  cuts  or  other  decora¬ 
tions,  changes  your  classified  ad  to  display.  The  rate  for  display-classified  is 
$4.75  per  agate  line—  $66.00  per  column  inch  minimum  space. 

Count  approximately  39  characters  and  or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

Classif  i«d  Contract  Ratos  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Editor  &  Publisher.  575  Lexington  Ave.,  NY,  NY  10022  (212)  752-7050 


Order  Blank 

Name 

Address 

City  State  Zip  _ 

Phone  _ 

Authorized  by  _  _ 

□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run:  Weeks  _  Till  Forbidden 

Classification  _  _ 

(Please  indicate  exact  classification  in  which  ad  is  to  appear) 

Copy:  Print  or  type  copy  on  separate  sheet  of  paper 
and  attach  to  this  order  blank. 

Mail  to:  editor  a  publisher  •  STS  Lexington  Ave.  •  New  York,  N  Y.  10022 
(212)  752-7050  ext.  307 


1  week 

2- weeks 

3- weeks 

4- weeks 


-  $1.90 

-  $1.75 

-  $1.55 

-  $1.40 


per  line 
per  line 
per  line 
per  line 


per  issue 
per  issue 
per  issue 


1- week  —  $2.60  per  line 

2- weeks  —  $2.50  per  line  per  issue 

3- weeks  —  $2.30  per  line  per  issue 

4- weeks  —  $2.10  per  line  per  issue 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


ACM  9000  High  Range,  6-72  pt.  Spare 
Parts  Kit.  Direct  Entry  Keyboard,  Guaran¬ 
teed,  $10,900  Excellent  Condition.  Call 
(215)  86^8248  ask  for  Doug. 

HARRIS  1 1(X)  editing  terminal  new  punch 
has  reader  tube  and  all  circuit  cards.  Good 
for  parts.  $2,000.  Stanton  Composing 
Equipment  Inc.  (603)  893-4361. 


PRESSES 


COTTRELL  VISA  UNITS 
New  1973.  JF-1  ’  ilder  with  upper  balloon 
former  and  845  ill  stands.  We  will  sell 
individual  components  or  complete  press. 
Contact:  IPEC,  Inc.,  401  N.  Leavitt  St., 
Chicago,  IL  60612.  (312)  738-1200.  Telex 
25-4388. 


GOSS  COMMUNITY  units  for  add-on,  1972 

Goss  Community  folders 

(jOSS  Suburban.  2  units 

Goss  Suburban.  6  units,  1966 

Goss  SU  folder 

Goss  Suburban  folder 

Goss  Suburban  presses  and  units 

(3oss  Suburban  S/C  combo  folder 

Color  King  2:1  folder,  Model  790 

Gregg  flying  imprinter  22V4' 

Urbanite  Vx  folder 

Color  King,  2  units  folder  1965 

Fincor  motor  and  control  40-60-75-100HP 

Baldwin  countoveyors  model  108 

2  Unit  V-15  Cottrell  with  Gear  Drive 

Goss  Urbanite  units,  1970 

Goss  Urbanite  3/c  unit 

Goss  Signature  23  9/ 16"  x  38",  5  unit,  1971 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


FOR  SALE  BY  OWNER 

GOSS  SUBURBAN  FOLDER  with  25  H  P. 
Drive,  Half  and  Quarter  Fold. 

GOSS  SUBURBAN  Roll  Stand,  Top  &  Bot¬ 
tom  Sections  only:  Very  reasonable 
price. 

GOSS  Twinning  Panel  for  connecting  two 
press  drives  together. 

GOSS  REWIND  MOTOR  for  mounting  on 
Roll  Stand. 

GOSS  SUBURBAN  Plate  Bender. 

COLE  DOUBLE-PARALLEL  FOLDER;  ex¬ 
cellent  condition,  hardly  used,  for 
web  press. 

BROWN  36"  X  46"  Mercury  Lamp  Plate 
Burner. 

JOMAC  44"  Roller  Washer 

Call  Ken  at  (219)  288-1411 


8  UNIT  2  Folders  Goss  Universal  pres¬ 
ently  twined  3  and  5 
12  WOOD  Auto  Pasters 
10  GOSS  Auto  Pasters 
4  UNIT  Hoe  Colormatic,  2IV2  cutoff 

4  UNIT  1.000  series  suburban 

6  UNIT  Goss  Mark  1  22^4  cutoff 

5  UNIT  Goss  Community  with  SC  folder 
Bramble  Professional  Press,  Inc. 

Rt.  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011 


2:3  Metro  Folders,  Goss  and  Wood,  22%" 
cutoff.  Contact:  IPEC,  Inc.,  401  North 
Leavitt  St.,  Chicago,  IL  60612.  (312)  738- 
1200.  Telex  25-4388. 


HARRIS  V-15 

3  Units,  folder  and  reel  stand.  Excellent 
condition— very  little  use.  Attractively 
priced  for  quick.sale.  Call  Sheldon  Eisen- 
man  or  Ken  Justice  (714)  831-1441. 


PUBLIC  AUCTION 

On  July  6th  in  New  York  City  we  will  sell  at 
PUBLIC  AUCTION,  a  newspaper  printing 
plant  with  complete  Printing,  Typesetting 
&  Composing  Room  facilities.  Included  is  a 
very  fine  MANN  “DUPLEX”  NEWSPAPER 
PRESS  70"  wide  in  exceptionally  fine  con¬ 
dition.  For  details  contact  the  auctioneers: 
Print-Art  Services,  Inc.,  277  Broadway, 
New  York,  NY  10007— (212)  %4-2350. 


FAIRCHILD  COLOR  KING 

7  Units  with  folder 
Like  new  condition 

All  extras,  including  reel  stand,  1(X)  HP 
motor,  glue  system,  counterveyor,  control 
panel,  spare  parts,  etc. 

Attractively  priced  for  quick  sale 
Call  Sheldon  Eisenman  or  Ken  Justice 
(714)  831-1441. 
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EQUIPMENT  &  SUPPLIES 

PRESSES 

URBANITE  FOLDER 

COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 

URBANITE  FOLDER  WITH  V4  AND  V2 
1970.  CONTACT  BOX  4272,  EDITOR  & 
PUBLISHER. 

GREGG  IMPRINTER  22%  inch  for  urbanite 
or  Cottrell  845.  No  reasonable  offer  re¬ 
fused.  Contact  IPEC  Inc.,  401  North 
Leavitt,  Chicago,  IL  60612.  (312)  738- 
1200.  Telex  25-4388. 

S/C  COMBINATION  (older  with  double 
parallel,  cross  perforating  V4  and  Vz,  an 
upper  balloon  former.  Contact: 

IPEC  INC. 

401  N.  Leavitt  St. 

Chicago,  IL  60612 

PH;  (312)  738-1200  Telex  25-4388 

GOSS  URBANITE  Folder  U-515,  with  3or  4 
black  units,  1  superimposed,  complete 
with  50  HP  motor,  mag  drive,  4  position 
roll  stand,  water  pump,  panel,  etc.;  Folder 
recently  re-worked,  with  quarter-fold. 
Available  as  unit  ready  to  go  mid-Septem¬ 
ber.  Call  Mike  Traynor,  (312)  824-1111  - 
|}es  Plaines,  Illinois. 

3  UNIT  COLOR  KING  available  immediate¬ 
ly.  60  day  warranty  parts  and  workman¬ 
ship. 

c(5ntinental  printing  machinery 

MAIN  OFFICE 

K.  W.  LANGLEY 

7432  Hadley 

Overland  Park,  KS  66204 
913-432-8276 

WANTED  TO  BUY 

SHERIDAN  24P  INSERTER 

Must  see  in  operation. 

Box  4050,  Editor  &  Publisher. 

MUELLER  227  INSERTER 
ih  very  good  condition. 

Box  4538,  Editor  &  Publisher 

SHERIDAN  72P  INSERTER 

Advise  price  and  availabiliN. 

Box  4499,  Editor  &  Publisher 

LATE  STYLE 

COTTRELL  V  22/25  AND  845 

BOX  273,  EDITOR  &  PUBLISHER 

SHERIDAN  48P  INSERTER 

Must  see  in  operation 

Box  4537,  Editor  &  Publisher 

STA-HI  251  OR  257 

COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 

GOSS  COMMUNITY  OIL  BATH  with  Sc 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 

NEED  1500  SERIES  GOSS  SUBURBAN 

4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 

COMPUGRAPHIC  7200-Any  condition. 
Write  American- Journal,  P.O.  Box  310, 
Westbrook,  ME  04092. 

WANTED:  Used  IBM  composition  equip¬ 
ment,  excellent  condition.  Send  info  air¬ 
mail  to  Apdo.  7-2730,  San  Jose,  Costa 
Rica. 

WANTED  TO  BUY: 

GENERAL  ELECTRIC  GROUP  DRIVE  100 
HP  SIMILAR  TO  THE  FOLLOWING 
SPECIFICATIONS: 

Model  5M  6324  BLl,  Type  M.  Frame 
6324Z,  208  Volts,  50/60  Cycles,  3 
Phase,  FL  Amp.  254/259,  FL  Speed  1170/ 
975,  sec  Volts  226,  sec  AMP  202,  Box 
4886,  Editor  &  Publisher. 

CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7^  A.M.S., 
1290  Central  Ave.,  Hillside,  NJ  07205. 

GOSS  Community  Oil  Bath— 1-4  units  plus 
Community  or  SC  Folder  as  is,  where  is. 
Condition,  availability,  price  important. 
(515)  792-5408  for  G.  Schrader,  Sr. 

WANTED  TO  BUY: 

10  Unit  HOE  Color  Convertible,  22%,  Se¬ 
rial  Number  between  3100  to  3200,  3:2 
Folder,  Upper  Formers,  hopefully  with  au¬ 
tomatic  RTP's.  Box  4899,  Editor  &  Pub¬ 
lisher. 


EQUIPMENT  &  SUPPLIES 

WANTED  TO  BUY 

2  URBANITE  press  units  suitable  for 

stacking.  197(5-71  or  later  model.  Box 

4718,  Editor  &  Publisher. 

INDUSTRY  SERVICES 

CIRCULATION  CONSULTANTS 

NEW! 

WEEKLIES' 

IDEA  SERVICE 

.  .  .  expecially  designed  for  community, 
suburban  and  weekly  newspapers! 

Every  two  months  you  will  receive  dozens 
of  ideas  that  you  can  put  to  use  right  at 
your  own  newspaper .  .  .  ways  to  increase 
revenue,  boost  circulation,  promote  ad 
space,  solve  distribution  problems,  oper¬ 
ate  more  efficiently .  . .  plus  a  special  sec¬ 
tion  of  original  ready-to-use  art  for  your 
ads  and  promotions. 

There  is  nothing  like  it!  Call  or  write  for 
details  including  our  Double  Guarantee  of 
satisfaction.  WEEKLIES'  IDEA  SERVICE, 
P.O.  BOX  6526,  Mobile,  Alabama  36606. 
Phone  (205)  476-6600. 

ENGINEERING 
&  INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re- 
tTK>val.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 

NEWSPAPER  CONSULTANTS 

WHEELER  ASSOCIATES,  INC. 
Management  Consultants 
Productivity  Improvements 

Cost  Analysis  and.f^ntrol 
Manpower  Utilization  Studies 

Labor  Negotiation  Assistance 
Preventive  Maintenance  Programs 
System  Design  and  Sophistication 
Four-Day  Workweek  Studiesand  Schedules 
Special  Programs  for  Smaller  Newspapers 
Nine  Central  Street-Lowell,  Mass.  01852 
(617)  457-7549 

PRESS  SERVICES 

PRESS  SERVICE,  folder  and  press  main¬ 
tenance,  repair,  overhaul,  press  erection. 
Hans  G.  Gross,  Press  Service,  97  Wel¬ 
lington  Ave.,  Middlesex,  NY  08846.  (201) 
469-9517. 

Help 

Wanted... 

ACADEMIC 

PUBLIC  INFORMATION  OFFICER 
Southern  Methodist  University's  Meadow's 
School  of  the  Arts  is  seeking  a  Public  In¬ 
formation  officer  with  some  background  in 
the  arts.  Develop  promotional  material  and 
compaigns,  media  contacts.  Appointment 
effective  August  1.  1978.  Send  resume 
and  names  of  3  references  to:  Dr.  Joe 
Stuessy,  Division  of  Music,  Southern 
Methodist  University,  Dallas,  TX  75275. 

DEPARTMENT  HEAD— Communication. 
Seven  member  Department  offering  major 
programs  in  Journalism  (print,  broadcast¬ 
ing,  advertising),  Radio/TV/Film,  Inteiper- 
sonal/Group/Public  Communication,  Gen¬ 
eral  Communication.  Department  has  re¬ 
sponsibility  for  5000  watt  FM  radio  station. 
Must  teach  in  the  journalism  sequence 
(newswriting  reporting,  editing,  mass 
communications).  PhD  plus  3  to  5  years 
professional  experience.  Administrative 
experience  desirable.  Begin  September  1, 
1978.  Send  application  with  resume, 
transcripts,  three  letters  of  recommenda¬ 
tion  by  July  10,  1978  to:  Dr.  Charles  M. 
Evans,  Dean,  College  of  Arts  and  Sciences, 
University  of  Evansville,  P.O.  Box  329, 
Evansville,  IN  47702.  An  Equal  Opportuni¬ 
ty/Affirmative  Action  Employer. 


HELP  WANTED 


ACADEMIC 


ASSOCIATE  OR 
FULL  PROFESSOR 
JOURNALISM  AND 
COMMUNICATIONS 

For  undergraduate  program.  Crea¬ 
tivity  challenge  in  development  of 
curriculum,  recruitment,  research. 
Candidates  must  have  PhD;  substan¬ 
tial  professional  experience  reputa¬ 
tion,  preferably  in  more  than  one 
media  area;  strong  evidence  of  teach¬ 
ing  ability,  leadership  qualities,  effec¬ 
tive  work  with  students  &  faculty. 
Please  send  resume  to;  Dr.  Carol 
B.  Gartner,  Chairman,  Div.  of  Arts  & 
Letters,  The  Collie  of  White  Plains 
of  Pace  University,  White  Plains, 
NY  10603 


OREGON  STATE  UNIVERSITY'S  Sea  Grant 
College  Program  is  seeking  an  Assistant  to 
the  Director  for  Communications.  Masters 
degree  required.  The  faculty  position  en¬ 
tails  overall  responsibility  for  conducting 
Sea  Grant's  public  information  program, 
managing  its  technical  report  series,  issu¬ 
ing  its  proposal  and  annual  report,  and 
supervising  a  staff  of  three  persons.  Ex¬ 
perience  in  technical  editing  or  science 
writing  preferred.  The  University  is  an  Af¬ 
firmative  Action  Employer;  applications 
from  females  and  minorities  are  encour¬ 
aged.  Application  deadline  is  July  7,  1978. 
For  application  materials,  contact  William 
Q.  Wick,  Sea  Grant  Director,  Oregon  State 
University,  Corvallis,  OR  97331,  (503) 
754-2714. 


DIRECTOR  OF  PUBLIC  INFORMATION 
LECTURER  IN  JOURNALISM 
This  position  is  scheduled  as  half-time  as¬ 
sistant  to  the  Dean  for  Public  Information 
and  half-time  as  lecturer  in  Journalism. 
Duties  of  the  PI  director  include  supervi¬ 
sion  of  news  service,  coordination  of  the 
Lecture  and  Fine  Arts  series,  and  publica¬ 
tions.  Journalism  instruction  is  limited  to 
the  basic  undergraduate  freshman  and 
sophomore  offerings  in  the  discipline.  This 
IS  an  annual  appointment  with  a  month's 
vacation.  Salary  is  negotiable.  Master's 
degree  in  Journalism  a  basic  requirement. 
The  UWMC  is  the  second  largest  of  14  Uni¬ 
versity  of  Wisconsin  two-year  transfer  cen¬ 
ters.  operated  by  the  Cehter  System  of  the 
University.  Send  resume  to  Dean  Wm.  Pet¬ 
ers,  University  of  Wisconsin,  Marathon 
County  Center,  518  S.  7th  Ave.,  Wausau, 
Wl  54401  by  June  26.  The  University  of 
Wisconsin  is  an  Affirmative  Action/Equal 
Opportunity  Employer. 


MORGAN  STATE  UNIVERSITY 
Assistant  or  associate  journalism  profes¬ 
sor  beginning  August  20,  tenurable  posi¬ 
tion.  Teach  basic  newswriting,  advanced 
reporting  and  mass  communication.  Assist 
in  development  of  expanding  internship 
program  for  print  and  broadcast  jour¬ 
nalism,  assist  bi-weekly  student  newspa¬ 
per.  MA  degree  plus  professional  experi¬ 
ence  required.  Advance  degree  necessary 
for  higher  scale  salary  range  $16,000- 
$22,000.  Send  application  and  resume  be¬ 
fore  July  10  to:  Dr.  Allan  J.  Kennedy,  (^r- 
dinator.  Communication  Arts;  Morgan 
State  University:  Cold  Spring  Lane  and 
Hillen  Rd.;  Baltimore,  MD  21239.  An  Equal 
Opportunity  Employer. 


DIRECTOR,  STUDENT  PUBLICATIONS 
and  Assistant/ Associate  Professor  of  Jour¬ 
nalism.  Supervise  daily  university  newspa¬ 
per  and  yearbook.  Teach  two  courses. 
Minimum  MA  with  publication  experience. 
Salary  $18-22,000  for  12  months.  Closing 
date  for  applications  1  July  1978.  Contact 
R.  L.  Sellmeyer,  Director,  Journalism  Divi¬ 
sion,  Dept,  of  Mass  Communications, 
Texas  Tech  University,  Lubbock,  TX 
79409.  An  Equal  Opportunity  Employer. 


INSTRUCTOR  or  assistant  professor  to 
teach  basic  courses  in  journalism,  includ¬ 
ing  photojournalism,  and  to  serve  as  fac¬ 
ulty  advisor  to  the  university  yearbook. 
Minimum  qualifications:  MS  degree  in 
journalism,  with  a  specialty  in  photojour¬ 
nalism.  Beginning  salary:  $12,000- 
$13,000  for  9  months.  Send  resume  and 
references  and  letter  of  application  by  July 
21  to  Jennings  Blackmon,  Acting  Chair¬ 
man,  Dept,  of  English,  Pittsburg  State 
University,  Pittsburg,  KS  66762.  An  Equal 
Opportunity/Affirmative  Action  Employer, 
M/F. 


EDITOR  &  PUBLISHER  for  June  17, 1978 


HELP  WANTED 


ACADEMIC 


THE  UNIVERSITY  OF  REGINA 
Invites  applications  for  the  position  of 

DIRECTOR 

for  a  new 

SCHOOL  OF  JOURNALISM 
AND  COMMUNICATIONS 
The  Director  will  be  the  administrative  and 
academic  head  and  will  report  to  the  Dean 
of  Faculty  of  Arts.  The  Director,  in  consul¬ 
tation  with  appropriate  faculty  and  staff, 
will  assume  responsibility  for  the  develop¬ 
ment  of  the  new  program,  including  fac¬ 
ulty,  curriculum,  library  facilities,  liaison 
with  the  media  and  extension  programs. 
The  successful  candidate  preferably  will 
possess  a  combination  of  proven  adminis¬ 
trative  ability,  education  to  the  graduate 
level  and  substantial  experience  in  jour¬ 
nalism  and  communication. 

Salary  is  within  the  appropriate  academic 
range  and  will  be  of  interest  to  persons 
currently  earning  in  excess  of  $30,000. 
Appointment  is  to  be  made  on  or  before 
January  1,1979. 

Applications  should  be  made  to  President 
Lloyd  I.  Barber,  University  of  Regina.  Re¬ 
gina.  Saskatchewan,  S4S  OA2  before  Au¬ 
gust  15.  1978. 


MICHIGAN  STATE  UNIVERSITY 
Instructor  or  assistant  professor  to  teach 
news  writing  and  reporting  courses  in  an 
expanding  journalism  program.  Profes¬ 
sional  newspaper  experience  essential. 
M A.  ABD  or  Ph.D.  Ten-month  appointment 
(temporary).  Salary  competitive.  Appoint¬ 
ment  effective  Sept.  1,  1978.  Send  re¬ 
sume  and  references  to  Chairman.  Search 
Committee.  School  of  Journalism,  Linton 
Hall,  Michigan  State  University.  East  Lans¬ 
ing,  Mich.  48824.  MSU  is  an  Affirmative 
Action, Equal  Opportunity  Employer  and 
encourages  minority  and  female  applica¬ 
tions. 


ADMINISTRATIVE 


HELP  WANTED 


INSTRUCTOR  in  photojournalism  with 
working  news  photographer  experience 
and  ability  to  teach  basic  reporting  course 
for  a  one  year  temporary  position  for  the 
1978-79  academic  year.  Master's  degree 
preferred.  Deadline  forapolying,  August  1. 
1978.  Send  resume  to: 

Dr.  John  F.  Pettibone,  Chairman 
Faculty  Search  Committee, 

School  of  Journalism 
Bowling  Green  State  University 
Bowling  Green.  Ohio  43402 
Equal  Opportunity  Employer. 


WASHINGTON  STATE  UNIVERSITY  is 
seeking  a  newsroom  oriented  assistant 
general  manager  for  student  publication  to 
assist  in  advising  a  4  times  per  week  news¬ 
paper  and  a  large  year  book.  Respon¬ 
sibilities  would  require  professional  educa¬ 
tion.  training  and  experience  in  all  areas  of 
news,  editorial  room  operation  including 
both  basic  and  applied  press  photography. 
This  IS  a  permanent  position  on  a  10  month 
basis  with  faculty  status  (without 
academic  rank)  and  not  under  or  in  the 
Washington  State  University  Communica¬ 
tions  Department.  A  Master's  degree  is  de¬ 
sirable.  Position  to  start  September  1. 
1978.  WSU  IS  An  Equal  Opportunity/Af¬ 
firmative  Action  Employer.  Contact:  W,  B. 
Calvert.  General  Manager,  Student  Publi¬ 
cations,  P.O.  Box  2008  C.  F.  Pullman,  WA 
99163,  (509)  335-4573. 

PROFESSIONAL  JOURNALIST  with  class¬ 
room  teaching  experience  needed  as  third 
full-time  faculty  person  in  undergraduate 
skill-oriented  program.  Must  be  able  to 
teach  Intro  to  Mass  Communications, 
news  reporting  and  photojournalism.  Mas¬ 
ter's  degree  required.  Opening  starts  Sep¬ 
tember  12.  1978.  Salary  and  rank  depend 
on  credentials.  Mankato  State  University 
is  an  Affirmative  Action/Equal  Opportunity 
Employer.  Send  letter,  resume,  academic 
transcript  and  names  of  three  references 
to  Robert  0.  Shipman.  Box  39,  Mankato 
State  University,  Mankato.  MN  56001  by 
July  15.  1978. 


ADMINISTRATIVE 


CRACKERJACK  PUBLISHER 

Needecj  for  42,000  circulation  7  day  offset,  award  win¬ 
ning  newspaper  in  Kingsport  Tennessee.  We  seek  an 
energetic,  experienced  person  to  lead  an  excellent  staff 
of  professionals.  This  is  a  career  opportunity  with  the 
latest  in  equipment  and  the  best  people.  While  we  seek 
a  community  minded,  imaginative  leader  we  firmly  be¬ 
lieve  a  community's  rightful  asset  is  a  strong,  fair  and 
aggressive  newspaper.  We  offer  an  excellent  salary  plus 
bonus,  plus  fringes.  Apply  in  writing  to:  N.F.  Rau,  Kings¬ 
port  Times-News.  Box  479,  Kingsport  TN  37662.  All  re¬ 
sponses  confidential. 


GENERAL  MANAGER-TO  $22,000 
Rapidly  growing  youth-oriented  newspaper 
Cham  (New  York.  Florida  and  Georgia) 
seeks  extremely  hard-working  general 
manager  to  oversee  entire  operation. 
Knowledge  in  ad  sales,  promotion,  layout 
arxl  production  and  editorial.  Staff  of  21. 
15°o  travel  to  help  set  up  and  co-ordinate 
new  papers.  Resume  and  strong  letter  to 
Good  Times,  230  Arlington  Circle.  East 
Hills,  NY  11548. 


DAILY 

PUBLISHER 

Newspaper  group  that  recently  acquired 
15,000  circulation,  six-day  Zone  9  daily 
seeks  strong,  ambitious  publisher  to  direct 
skilled  and  capable  staff.  This  Is  a  fast- 
paced,  growing  and  competitive  market 
where  the  emphasis  is  on  product  de¬ 
velopment,  marketing  strategy  and  circu¬ 
lation  growth. 

This  position  offers  unusual  challenges, 
opportunities  and  rewards  for  the  right  in¬ 
dividual  with  an  organization  that  prides 
Itself  both  in  the  quality  of  its  newspapers 
and  in  the  professionals  who  produce 
them. 

Send  resume  in  complete  confidence  to 
Box  4822,  Editor  &  Publisher. 


GENERAL  BUSINESS  MANAGER 
For  the  POST,  independent  student  news¬ 
paper  at  Ohio  University.  Degree  req^uired. 
Sales  or  accounting  experience.  40  hour 
week:  August  thru  June  $11,0{X)  plus  in¬ 
surance,  retirement.  Could  take  1  grad 
course  per  quarter.  Send  resume  by  June 
26th  tO:  Dru  Riley  Evarts,  POST  Publishing 
Boards,  Casher  Hall,  Athens,  OH  45701. 
Ohio  University  is  An  Equal  Opportunity 
Employer. 

OPPORTUNITY  to  join  thriving  Midwest 
newspaper  chain  as  advertising  minded 
publisher  of  one  of  its  county  seat  week¬ 
lies.  Write  Box  4850,  Editor  &  Publisher. 

GENERAL  MANAGER  for  fast-growing 
weekly  in  beautiful,  booming  Northwest 
waterfront  area.  Shirtsleeve  job  includes 
some  ad  sales.  Send  full  details,  salary  re¬ 
quirements  to  Box  4854,  Editor  & 
Publisher. 

WE  HAVE  THE  MONEY  and  the  right  area 
to  start  a  new,  first-class  morning  daily. 
Now  we  need  a  first-class  publisher.  Send 
complete  resume,  listing  educational  and 
professional  background  and  references. 
Zone  8.  Box  4810,  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


HELP  WANTED 


ADVERTISING 


AVIATION 

ADVERTISING 

ADMINISTRATOR 


The  Collins  Divisions  of  Rockwell  International 
have  a  challenging  opportunity  for  an  individual 
with  a  background  in  writing  for  the  aviation  in¬ 
dustry.  Our  company,  a  leader  in  the  industry, 
manufactures  general  aviation,  air  transport  and 
government  avionics  products. 

Responsibilities  will  include  writing  copy  for 
sales  brochures,  direct  mail  and  P-O-P;  develop¬ 
ing  and  administering  advertising  and  promo¬ 
tional  plans  and  assisting  our  advertising  agency 
in  development  of  national  advertising. 

The  successful  candidate  will  have  creative  writ¬ 
ing  ability,  5-10  years  experience  in  advertising 
or  journalism,  and  a  pilot's  license.  A  Bachelor's 
Degree  in  journalism,  advertising  or  a  related 
field  is  preferred. 

Please  submit  detailed  resume  and  salary  history 
with  two  or  three  samples.  Your  samples  will  be 
returned. 

Ms.  Janyce  Albert 
Professional  Staffing  Office 
Collins  Divisions 
Rockwell  International 
400  Collins  Road  NE  M/S  120-145  TLH 
Cedar  Rapids,  Iowa  52406 


Rockwell 

International 


Equal  Opportunity  Employer  M/F 


PROFESSIONAL  advertising  sales  rep  to 
work  with  one  of  the  top  weeklies  in  Cent¬ 
ral  New  York.  Good  growth  and  manage¬ 
ment  possibilities.  Send  resume  to  P.O. 
Box  27.  Ithaca,  NY  14850. 


AD  SALESMAN  with  proven  sales  record 
for  free  circulation  weekly  in  resort  com-  1 
munity  of  Sun  Valley,  Idaho.  Sam  Thoen, 
1625  W,  Broadway,  Spokane,  WA  99201,  1 
(509)  326-2234. _ 

ADVERTISING  MANAGER 
Leading  chain  of  suburban  New  Jersey 
weekly  newspapers  has  immediate  open¬ 
ing  for  shirt  sleeve,  self-starting  pro  to  lead 
high  caliber  sales  staff.  Good  salary  and 
excellent  benefit  program.  Send  complete 
resume  to-.  Asher  Mintz,  Publisher.  Subur¬ 
ban  Publishing  Corp.,  1291  Stuyvesant 
Ave.,  Union,  NJ  07083  or  call  (2(51)  686- 
7700. 


PROMOTE  YOURSELF 
THRU  E&P  CLASSIFIEDS 


AGGRESSIVE  new  weekly  in  suburban 
Houston  has  opening  for  top  advertising 
manager.  Emphasis  on  high  profession^ 
standards.  Attractive  salary  with  perfor¬ 
mance  incentives.  Please  send  resume  to 
Box  4815,  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
ZONE  6 

We  are  seeking  a  highly  motivated,  aggres¬ 
sive  and  experienced  retail  advertising 
manager  to  direct  the  sales  staff  of  a 
20,000  circulation  daily  paper  in  a  fast 
growing,  highly,  competitive  market. 
Minimum  two  years  experience  in  retail 
advertising  and  minimum  one  year  in  line 
sales  management.  Please  send  resume 
and  salary  requirements  to  Box  4843, 
Editor  &  Publisher. 

^Trtising  salesman 

Maryland  Weekly  seeks  imaginative  adver¬ 
tising  person.  Advancement  position.  Sal¬ 
ary  incentive.  Write  W.  R.  Cronin,  P.O.  Box 
580,  Aberdeen,  MD  21001. 
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ADVERTISING 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CLASSIFIED  ADVERTISING 


ADVERTISING  DIRECTOR,  for  25,000 
suburban  daily  paper  located  in  Zone  5.  If 
you  are  a  trainer,  motivator,  planner  and 
want  to  grow  with  an  excellent  privately 
owned  paper,  we  would  like  to  talk  with 
you.  Salary  commensurate  with  ability,  ex¬ 
cellent  health,  vacation  and  pension  plans. 
Reply  in  confidence  to  Box  4847,  Editor  & 
Publisher. 


HAIWAII  ...  22  year  old  firm  needs  solid 
display  type  salesperson.  Above  average 
earnings  potential— Start  $12-$15  m  plus 
benefits.  Minimum  3-5  years  experience. 
Complete  resume  with  salary  history  to  Box 
4806.  Editor  &  Publisher. 


WORLD'S  BEST 
SALESPERSON  MANAGER 
Wanted  by  East’s  biggest  suburban 
twice-weekly  195,000  circulation.  Must 
demonstrate  strong  chain  and  major  local 
retail  sales  abilities.  Salary  commission 
will  provide  mid-$20s  first  year,  then  more. 
Management  in  months  for  right  person. 
We're  #  1  in  huge  market  and  growth  is  at  a 
record  pace.  I  seek  an  experienced  profit 
producer  who  can  handle  established  ac¬ 
counts  and  sell  new  ones.  Norm  Hirsch. 
Suffolk  Life,  Westhampton,  Long  Island, 
NY  11977,  (516)  288-3900. 


ADVERTISING  MANAGER  for  group  of 
twice  weekly  in  Atlantic  City  Area.  Out¬ 
standing  opportunity  for  the  right  indi¬ 
vidual.  Good  salary,  excellent  fringe  be¬ 
nefits  and  bonus  plan.  Write  with  full  de¬ 
tails  and  references  to:  South  Jersey  Ad¬ 
visor,  Attn:  Mr.  Moissinac,  P.O.  Box  804. 
Cologne.  N.J.  08213. 


ADVERTISING  MANAGER 
For  Weekly  Free  Newspaper  group  in 
Northern  Michigan.  50,0(J0  combined  cir¬ 
culation.  Good  opportunity  in  growth  area. 
Salary  plus  commissions.  Send  resume  to 
Box  1167,  Traverse  City,  Ml  49684. 


RANCH  COUNTRY  weekly  group  needs 
salesman/writer.  Good  stepping  stone  for 
beginner;  exposure  to  total  operation.  Jack 
Stoner,  president,  Oahe  Publishing  Corp., 
Box  G,  (jettysburg,  SD  57442.  {6(J5)  765- 
5511. 


OPPORTUNITY  for  skilled  advertising  per¬ 
son  to  become  key  executive  for  semi¬ 
weekly  in  Wisconsin.  Newspaper  and  cent¬ 
ral  printing  plant  located  in  one  of  the  fas¬ 
test  growing  areas  in  state,  yet  community 
retains  delightful  features  of  rural  living. 
This  job  requires  a  leader  who  loves  people 
and  would  become  thoroughly  involved  in 
community  affairs.  Good  schools,  strong 
industry  and  excellent  farms.  Position 
could  lead  to  general  manager.  Write  to 
Box  4904,  Editor  &  Publisher. 


EXPERIENCED  ADVERTISING  MANAGER 
for  AM  daily  in  Northern  Wisconsin.  Con¬ 
tact:  General  Manager.  The  Daily  Press. 
Ashland,  Wl  54806. 


DIRECTOR  OF  SALES 
Manage  outside  sales  force,  motivate 
them,  creative  opportunity.  Highly  com¬ 
petitive  situation  in  California.  National 
group  ownership  offers  advancement.  Re¬ 
quires  strategic  thinking,  tough,  street 
fighter  instincts,  polish  of  major  market 
professional,  proven  track  record  and  de¬ 
sire  to  take  on  challenge.  Resume  and  sal¬ 
ary  requirements  to  Box  4887,  Editor  & 
Publisher, 


ADVERTISING  MANAGER  for  new  weekly 
newspaper  in  small  southern  city  with 
famous  university.  Experienced  in  selling 
for  media.  Organize  and  operate  plan  for 
classified  and  display  ads  OBSERVER. 
P.O.  Box  3917,  Charlottesville,  VA  22903. 


ARTIST 


LAYOUT  ARTIST 

Here  is  a  chance  to  join  a  first  class  news¬ 
paper  organization  on  the  ground  floor.  We 
are  looking  for  an  individual  to  start  our 
new  graphic  department.  Must  have  ex¬ 
perience  in  newspaper  layout  and  letter- 
press  color  work.  We're  located  in  the 
scenic  and  abundant  recreational  area  of 
the  Ozarks.  If  you  think  you  have  the  skills 
we  want,  please  send  resume,  samples  of 
your  creative  abilities  and  salary  requrie- 
ments  to:  Box  4830,  Editor  &  Publisher. 


POLITICAL  Cartoonist-artist.  Philosophical 
moderate.  Good  opportunity  for  advance¬ 
ment.  Send  resumes,  samples  to;  Box 
4837,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
Needed  immediately  for  9,{X)0  circulation 
daily  in  pleasant  deep  south  city  of 
25.()00.  Must  be  strong  on  sales  promotion 
and  service.  Potential  for  salary  gains  with 
circulation  growth.  Contact:  John  Em¬ 
merich  or  Frank  Long,  Greenwood,  Missis¬ 
sippi.  Commonwealth.  Phone  (601)  453- 
5312. 

A  PROGRESSIVE  M-E-S  metro  in  Zone  2 
needs  three  experienced  morning  district 
sales  managers  and  one  zone  sales  man¬ 
ager  (supervisor).  We're  looking  for  bright, 
energetic  people  who  have  the  ability  to 
advance  beyond  these  jobs  in  our  news¬ 
paper  group.  (3ood  salary,  car  allowance, 
company  benefits.  Send  resume  to  Box 
4737,  Editor  &  Publisher. 


WE  ARE  CONDUCTING  a  confidential 
search  for  a  circulation  manager  for  a  large 
multiple  magazine  publisher  located  in 
Zone  5.  These  are  mailed,  controlled  circu¬ 
lation.  trade  magazines  distributed  na¬ 
tionally.  Excellent  opportunity  for  creative, 
innovative  self-manager.  Salary  $18- 
21,000.  Position  #213.  Write  Personnel 
Recruiting  Div.,  Consolidated  Circulation 
Systems,  Inc.,  8801  Bass  Lake  Rd.,  Min¬ 
neapolis,  MN  55428. 


CIRCULATION 

MANAGER 

Metro  Zone  2  daily  hasan  immediateopen- 
ing  for  a  circulation  manager.  Located  in  a 
competitive  area,  the  job  is  a  real  chal¬ 
lenge  for  the  right  person. 

Successful  applicant  must  be  strong  in 
specific  areas  such  as  planning,  organiz¬ 
ing.  sales  and  marketing.  Experience  in  a 
union  atmosphere  is  helpful  but  not 
necessary.  Be  prepared  to  participate  with 
a  fresh  and  dynamic  management  team. 
We  offer  a  liberal  salary  commensurate 
with  experience  and  a  top-notch  benefit 
package.  Send  complete  resume  with  sal¬ 
ary  history  and  requirements  to  Box  4475. 
Editor  &  Publisher. 

CIRCULATION  MANAGER  for  15,000 
five-day  daily  and  Sunday  in  city  of  25.000 
in  Zone  3.  Should  be  familiar  with  all 
phases  of  circulation,  including  ABC  re¬ 
ports.  and  carrier,  motor  route,  mail  and 
dealer  operation.  Experienced  staff.  Whole¬ 
some  area  for  family.  Send  complete  res¬ 
ume',  including  salary  requirements  to  Box 
4832,  Editor  &  Publisher. 


CIRCULATION  MANAGER  who  will  be  as¬ 
sistant  to  director  on  medium  size  fast 
growing  aggressive  7  day  operation.  Job 
involves  supervision  of  7  district  managers 
and  knowledge  of  motor  route  operation. 
Must  be  strong  on  sales. 

Ideal  opportunity  to  become  a  team 
member  on  this  division  of  Harte-Hanks 
Communications,  Inc.  Good  starting  salary 
and  fringe  benefits  plus  incentive  bonus 
plan  for  performance. 

Excellent  chance  tor  advancement.  Send 
resume  or  contact  Walt  McCoy,  Circulation 
Director,  Journal  News.  Box  298,  Hamil- 
ton,  OH  45012.  Phone  (513)  863-8200. 

CIRCULATION  DIRECTOR 
We  are  searching  for  a  bright,  energetic, 
circulation  director.  Your  objectives  will  be 
to  develop  10  district  managers  into  a  first 
rate  sales  team  using  promotional  ideas 
that  are  fresh,  exciting  and  effective.  We 
expect  you  to  be  knowledgeable  in  all 
phases  of  circulation,  be  strong  in  human 
relations  and  able  to  provide  quality  lead¬ 
ership.  This  position  offers  an  opportunity 
for  personal  as  well  as  professional  ad¬ 
vancement.  We  offer  excellent  pay  and 
fringe  benefits  for  this  challenging  and  re¬ 
warding  opportunity.  We  area  50,0(n daily 
and  Sunday  newspaper  in  Zone  1.  Send 
complete  resume  describing  yourself, 
education,  experience  and  salary  require¬ 
ments  to  Box  4914,  Editor  &  Publisher. 


A  REQUEST: 

ALL  ADVERTISERS! 

To  nelp  us  expedite  your  questions, 
claims  and  payments  regarding  clas¬ 
sified  invoices,  please  indicate  the  in¬ 
voice  number  (to  be  found  in  the  upper 
right  hand  corner  of  your  bill)  on  all 
correspondences  and  checks.  This  will 
assure  proper  credit  to  your  account. 

Thank  rou— E&P  Classified  Department 


DISTRICT  MANAGER  for  AM,  PM  paper  in 
Zone  8  .  . .  Excellent  slot  to  learn  all  phases 
of  circulation.  Prospect  for  future  ad¬ 
vancement  good.  Send  resume  to  Box 
4848,  Editor  &  Publisher. 


BOY  CREW  MANAGER 
Promotion  Company  with  contracts  in 
three  Zone  6  markets  is  looking  for  poten¬ 
tial  city  managers.  District  managers  who 
enjoy  crewing  and  are  dissatisfied  with 
current  income  are  welcome.  Call  Paul 
Holder  (918)  664-5592  or  Ed  Dorsey  (915) 
545-1851. 


AGGRESSIVE,  experienced  home  delivery 
specialist  can  find  a  challenging  lifetime 
opportunity  with  one  of  the  largest  PM 
newspapers  in  the  country  in  Zone  2. 
Applicant  must  be  able  to  train  and  handle 
new  personnel  and  be  strong  in  sales. 
Send  resume  and  salary  requirements  to 
Box  4820,  Editor  &  Publisher. 


WANTED:  Circulation  Manager  for  10,000 
ABC  6-day  evening  edition  with  13.000 
weekly  extended  distribution.  Clean  West¬ 
ern  Ohio  community.  Excellent  benefits. 
Paper  is  part  of  growing  group.  Send  re¬ 
sume  including  salary  requirements  to  Box 
4898.  Editor  &  Publisher. 


CIRCULATION  MANAGER’S  DREAM.  Solid 
market  with  growth  potential,  solid  staff, 
supportive  publisher,  and  above  average 
earnings.  Very  nice  Suburban  Washington 
community.  Ideal  for  family  person.  Out¬ 
door  activities,  etc.  Desire  to  do  the  right 
job  more  important  than  experience.  Sal¬ 
ary  commensurate  with  experience.  Large 
chain  of  weeklies.  Send  resume  or  letter 
tO:  Publisher,  The  Sentinel  Newspapers. 
P.O.  Box  1272,  Rockville,  MD  20850. 


ASSISTANT  CIRCULATION  MANAGER  for 
55,000  AM  daily  and  68.(X}0  Sunday  in 
Zone  7.  Applicants  must  have  background 
in  all  phases  of  circulation.  We  are  looking 
for  someone  who  is  a  people  person  and 
has  strengths  in  carrier  promotion.  Area 
offers  an  exciting  growth  market  with  the 
best  living  and  recreational  opportunities. 
Send  complete  resume  to  Box  4902,  Editor 
&  Publisher. 


CIRCUUTION  DIRECTOR 
We  will  be  available  to  interview  applicants 
for  a  position  on  a  daily  and  Sunday  with 
50,000  circulation  at  the  ICMA  in  Boston. 
Please  call  Wm.  Rush.  (518)  272-2000,  for 
a  description  of  the  job  and  to  arrange  an 
appointment. 


CLASSIFIED  ADVERTISING 


PRO  NEEDED  NOW 

We  need  a  classified  manager  to  train  and 
motivate  a  staff  of  6.  overhaul  our  phone 
room  operation,  implement  effective  pro¬ 
motions  and  develop  rapport  with  major 
accounts.  We  are  a  Zone  5  group-owned 
30,000  daily  in  a  very  competitive  market. 
Attractive  salary  and  benefits:  success  will 
bring  more  responsibility  in  a  hurry.  Send 
resume  and  salary  requirements  to  Box 
4916,  Editor  &  Publisher.  Equal  Opportu¬ 
nity  Employer,  M/F. 


CLASSIFIED  MANAGER  Zone  4,  14,000 
daily.  Duties  include  sales,  administration, 
and  supervision.  Ideal  candidate  will  have 
2  to  4  years  classified  sales  experience  and 
will  view  this  opportunity  as  a  promotion, 
advancing  career  to  newspaper  manage¬ 
ment.  We  are  a  young  management  team, 
experiencing  excellent  growth.  We  need  a 
compatible  management  member  to  or¬ 
ganize  classified.  Send  resume  to:  Box 
4769.  Editor  &  Publisher. 


Experienced 

Classified  Phone  Room 
SUPERVISOR 

Willing  to  relocate.  Zone  2,  for  ground  floor 
opportunity.  Must  be  heavily  sales 
oriented.  Able  to  train  and  direct  staff  in 
all  phases  of  classified.  Send  confidential 
resume,  salary  history  to:  Box  4892,  Editor 
&  Publisher. 


IMMEDIATE  OPENING  for  a  classified  out¬ 
side  sales  representative  with  manage¬ 
ment  advancement  potential  will  work 
some  retail  in  Ohio's  vacation  land  at  a 
27,000  plus  daily.  Salary  commensurate 
with  experience.  Excellent  fringes  and  in¬ 
centive  program.  Send  resume  to:  Mac 
Rau,  Sandusky  Register,  314  W.  Market 
St.,  Sandusky,  OH  44870  or  phone  (419) 
625-5500. 


CLASSIFIED  ADVERTISING  MANAGER 
We’re  the  nation’s  6th  largest  newspaper 
with  over  6(W,000  circulation.  We’re  look¬ 
ing  for  a  creative  sales  oriented  classified 
pro  with  heavy  experience  in  a  competitive 
situation.  Our  rapid  expansion  requires  a 
manager  who  can  hire,  train,  and  motivate 
telephone  and  outside  sales  people.  Will 
supervise  staff  of  30.  We  will  provide  top 
salary  and  company  benefits.  Send  com¬ 
plete  resume  including  salary  require¬ 
ments  to  Box  4849,  Editor  &  Publisher. 


SEE  AD  MANAGER  POSITION  FOR 
FRATERNAL  DIRECTORY  UNDER 
DISPLAY  ADVERTISING  COLUMN. 


DISPLAY  ADVERTISING 


DISPLAY  ADVERTISING  MANAGER 
Major  suburban  newspaper  group  is  look¬ 
ing  for  an  experienced  and  aggressive  per¬ 
son  to  lead  the  day-to-day  efforts  of  the 
retail  and  national  advertising  depart¬ 
ments.  This  is  a  growth  opportunity  with  a 
division  of  a  major  newspaper  organiza¬ 
tion.  Please  send  resume  with  salary  re¬ 
quirements  to  Box  4721,  Editor  & 
Publisher. 


ADVERTISING  SALES 
Due  to  rapid,  extensive  growth  of  our  retail 
accounts,  we  are  seeking  an  additional 
sales  person.  We  are  a  9,000  circulation 
daily  located  50  miles  south  of  Minneapo¬ 
lis  St.  Paul  on  Interstate  35.  The  person  we 
are  seeking  should  have  newspaper  sales 
experience  on  a  small  daily  or  college 
newspaper.  Position  available  July  1st 
Salary  commensurate  with  experience, 
background.  Send  complete  resume  to: 
Jay  Treadway  Advertising  Director, 
Faribault  Daily  News,  514  Central  Avenue, 
Faribault.  MN  55021. 


AD  MANAGER 

For  annual  fraternal  directory  published  in 
Chicago  suburbs.  Must  be  fully  experi¬ 
enced  in  telephone  ad  sales  and  also  be 
able  to  develop  phone  and  display  staff. 
Excellent  opportunity  for  aggressive  indi¬ 
vidual  with  management  potential.  Send 
resume  to  Masonic  Blue  Book.  Suites 
124-125,  210  W.  22nd  St..  Oak  Brook,  IL 
60521. 


EDITORIAL 


DESK  PERSON— New  Jersey  daily.  Nights. 
Experienced.  State  salary  requirements. 
Box  4705,  Editor  &  Publisher. 


MANAGING  EDITOR  who  can  direct  news, 
ad,  circulation  and  promotion  efforts  tor 
top  Midwest  weekly  that  wants  to  continue 
established  growth.  Excellent  community 
and  an  even  better  opportunity,  good  sal¬ 
ary  and  fringes.  Write  Box  4047,  Editor  & 
Publisher, 


MISSISSIPPI’S  BEST  NEWSPAPER  invites 
applications  for  a  copy  editing  position. 
Speed  and  accuracy,  a  good  eye  for  photos 
and  layout  skill  are  required.  Moderate 
salary,  good  benefits  and  working  condi¬ 
tions.  located  on  the  Gulf  of  Mexico  near 
New  Orleans.  Send  resume,  sample  pages 
and  letter  with  your  professional  goals  and 
salary  requirements  to:  John  Norris,  South 
Mississippi  Sun,  P.O.  Box  4567.  Biloxi, 
MS,  39531. 


WE’RE  THE  BIGGEST 
Evening  paper  in  Britain  outside  Fleet 
Street  —and  we’ve  just  lost  our  Chicago 
stringer.  He  was  sharp  as  they  come  for 
British  angles,  features  and  just  plain 
news.  If  you  think  you  can  follow  him.  air¬ 
mail  me  some  background,  cuttings,  etc. 
P.  T.  Bangsberg,  Managing  Editor,  Evening 
Mail,  Colmore  Circus.  Birmingham,  4,  Eng¬ 
land. 


COPY  EDITOR  who  can  layout.  Must  be 
sharp,  accurate,  able  to  move  copy  and 
pages  fast  using  pix  and  type  harmoniously 
for  eye  grabbing  makeup.  A  real  pro. 
34.000  circulation.  Write  (Don’t  call) 
Editor,  Gastonia  Gazette,  P.O.  Box  1538, 
Gastonia,  NC  28052. 


GROWING  ZONE  4  daily  has  upcoming 
vacancies  for  2  reporters,  lifestyles,  writ¬ 
ers.  and  sportswriter.  Centrally  located  in 
mid  south  college-outdoors  area.  Some 
experience  helpful,  camera  proficiency 
desired.  Write  Box  4765,  Editor  &  Pub¬ 
lisher. 
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TEXAS  PM  paper,  near  40,000  circulation, 
IS  enlarging  staff  in  effort  to  upgrade  stan¬ 
dards  in  newsroom.  Seeks  reporters,  desk- 
persons,  who  want  to  share  the  agonies 
and  the  satisfaction  of  putting  out  a  qual¬ 
ity  paper.  Sorry,  no  beginners.  Box  4817, 
Editor  &  Publisher. 

BUSINESS/Financial  desk  of  Metropolitan 
daily  wants  person  with  experience  in  fea¬ 
ture  and  news  writing,  editing,  layout,  a 
knowledge  of  business  and  finance  and  a 
pro-business  philosophy.  Accuracy,  a  pen¬ 
chant  for  exacting  work,  good  spelling,  and 
a  desire  to  learn  are  musts.  Submit  resume 
to:  Personnel  Dept.,  The  Times-Picayune, 
3800  Howard  Ave.,  New  Orleans,  LA 
70140.  An  Equal  Opportunity  Employer 
M/F. 

SPORTS  EDITOR  to  take  charge  of  central 
sports  desk  of  suburban  Northwest  news¬ 
paper  group.  Supervise  full-time  writer  and 
six  correspondents.  Thoughtful  planning 
essential:  emphasis  on  participation 
sports;  daily  newspaper  and  VDT  experi¬ 
ence  would  help.  Send  clips,  sample  page 
layouts,  resume  and  salary  requirements 
tO:  Box  4811,  Editor  &  Publisher. 

SPORTS  writer-general  assignment  situa¬ 
tion  open  June  15.  Northern  Wyoming 
DAILY  NEWS,  Publisher,  Box  508,  Wor- 
land,  WY  82401. 

CITY  EDITOR 

#2  spot  on  30,000  plus  AM  daily  indepen¬ 
dent  in  Zone  3  awaits  someone  aggressive 
and  innovative  enough  to  fill  it.  We’re  look¬ 
ing  for  the  right  blend  of  experience,  en¬ 
thusiasm  and  leadership.  If  you’ve  proven 
yourself  as  a  reporter,  copy  editor  and  ad¬ 
ministrator.  we  offer  good  pay  and  fringes, 
a  pleasant  community  and  the  opportunity 
to  help  make  a  good  newspaper  better.  Box 
4839,  Editor  &  Publisher. 


REGIONAL  EDITOR  for  19,000  circulation 
rural  Northwest  Illinois  daily.  Reporting, 
layout  and  supervision  of  correspondents. 
Send  resume  to  Freeport  Journal-Stand¬ 
ard,  P.O.  Box  361,  Freeport.  IL  61032. 


EDITOR 

The  Eagle.  Bryan-College  Station,  Texas  is 
seeking  the  right  person  to  direct  and 
supervise  our  young  but  growing  newstaff. 
A  minimum  of  five  years  news  manage¬ 
ment  experience  desirable  with  preferred 
actual  experience  on  beats,  city  desk, 
photo,  features,  and  editorial  writing.  En¬ 
thusiasm  for  the  job,  orderly  working 
habits,  capacity  to  inspire  confidence  in 
staff,  sense  of  fairness  and  respect  for 
truth,  sense  of  responsibility  to  community 
are  desirable  attributes  for  this  position. 
Send  resume,  samples,  and  salary  re- 

?uirements  to:  W.  S.  Pearson,  Publisher, 
he  Eagle,  P.O.  Box  3000,  Bryan,  Texas 
77801. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington 
Avenue,  New  York,  N.Y. 
10022.  Please  be  selective  in 
the  number  of  clips  submit¬ 
ted  in  response  to  an  ad. 
Include  only  material  which 
can  be  forwarded  in  a  large 
manila  envelope.  Never  sub¬ 
mit  complete  newspapers  or 
magazines  unless  specific¬ 
ally  called  for. 

Editor  &  Publisher  is  not  re¬ 
sponsible  for  the  return  of 
any  material  submitted  to  its 
advertisers.  Therefore  we 
suggest  that  you  never  send 
irreplacable  material. 

Editor  &  Publisher  cannot 
under  any  circumstances  di¬ 
vulge  the  name  or  address  of 
a  box  holder. 


5-DAY  DAILY  and  twice  weekly  in  same 
county  has  sports-news  opening.  90% 
sports  position.  9-school  conference, 
rural.  Follow  editor  that  moved  up  to  spot 
on  university  city  AM.  Respected  cover¬ 
age.  award-winning  daily  in  town  of  3,000. 
$165  weekly  to  start.  Daily  Reporter,  Box 
158,  Casey,  IL  62420. 


SPORTS  EDITOR 

Person  with  2-3  years  experience  who  can 
organize  small  department,  write  a  lively 
column,  and  be  a  strong  PR  personality. 
Above  average  pay.  exceptional  fringes, 
good  working  conditions.  Award  winning 
morning  daily.  VDT  knowledge  helpful. 
Zone  7.  Write  Box  4846,  Editor  & 
Publisher. 


EXPERIENCED  reporters  and  editors 
needed  for  new  first-class  morning  daily  in 
Zone  8.  J-degree.  2  years  full-time,  daily 
experience.  Sharp  writers.  Send  resume, 
clips.  Box  4825,  Editor  &  Publisher. 


ST.  PAUL  DISPATCH 
&  PIONEER  PRESS 

If  you  are  an  experienced  music/drama  crit¬ 
ic,  you  could  not  find  a  better  place  to 
practice  your  profession  than  in  the  twin 
cities,  home  of  The  Guthrie  Theater,  The 
St.  Paul  Chamber  Orchestra.  The  Min¬ 
nesota  Orchestra  and  more  than  a  score  of 
professional  and  community  theaters. 
Apply  to  The  St.  Paul  Dispatch  &  Pioneer 
Press,  Att:  Stan  Sawpey,  55  E.  4th  St.,  St. 
Paul,  MN  55101. 


COUNTY  SEAT  weekly  needs  working 
editor.  Old  established  weekly  with  daily 
potential.  You  must  be  able  to  do  it  all  and 
supervise  staff.  Salary  to  $12,000  year. 
Zone  4.  Box  4834,  Editor  &  Publisher. 

MANAGING  EDITOR  sought  by  respected, 
non-profit  monthly  magazine  for  teen¬ 
agers.  Send  resume  and  references  to: 
Editor,  YOUTH  Magazine,  1505  Race  St., 
Philadelphia,  PA  19102. 

AGGRESSIVE  REPORTER  by  highly  com¬ 
petitive  South  Florida  daily.  Should  have 
minimum  1-2  years  experience,  be  in¬ 
terested  in  area,  desire  more  to  advance  by 
performance  than  receive  automatic  in¬ 
creases  to  higher  salary.  Box  4833,  Editor 
&  Publisher. 

MANAGING  EDITOR  small  Zone  9  daily. 
Administrative  news  direction  a  must. 
Competitive  market.  Resume  and  salary 
requirements  tO:  Box  4813,  Editor  & 
Publisher. 


ASSISTANT  SPORTS  EDITOR  by  aggres¬ 
sive,  South  Florida  daily.  Must  have  hard 
sports  background,  be  strong  in  layout, 
editing,  delegation  of  authority  or  have 
high  potential  for  same.  Box  4836,  Editor 
&  Publisher. 


COMMUNITY  JOURNALISM:  Small  North¬ 
western  Nevada  town  just  beginning  big 
growth,  offers  a  little  of  everything,  farm¬ 
ing,  ranching,  gambling,  mining  and  all  the 
city,  county  and  school  news  that  goes 
with  sudden  growth.  We  are  a  semi-weekly 
planning  to  go  daily  and  need  two  good 
reporter/photographers  who  can  relate  to 
the  problems  and  coverage  of  a  small 
community  and  large,  far-flung  county. 
Good  schools  and  recreational  oppor¬ 
tunities  galore.  Send  resume  and/or  call: 
Mark  McMahon,  Humboldt  Sun  P.O.  Box 
912,  Winnemucca,  NV,  (702)  623-5011. 


DESK  PEOPLE,  competent  copy  readers, 
flair  for  makeup,  able  to  handle  various 
editions,  potential  to  move  up.  Send  re¬ 
sume,  samples  to  Steve  Pappas,  News- 
Journal,  P.O.  Box  431,  Daytona  Beach,  FL 
32015.  _ 


CITY  EDITOR  for  nearly  9.(X)0  Missouri 
Ozarks  daily.  Will  supervise  5  reporters, 
edit  local  copy,  lay  out  front  page.  We  are 
looking  for  someone  with  imagination  and 
drive  to  maintain  our  high  quality  local 
coverage.  VDT  experience  helpful.  Appli¬ 
cants  should  be  willing  to  become  involved 
in  community  affairs  to  help  us  maintain 
our  progressive  leadership  role.  Salary 
commensurate  with  experience.  Apply  by 
letter  to:  Mr.  Frank  L.  Martin,  Editor.  West 
Plains  Daily  Quill,  125  N.  Jefferson  Ave., 
West  Plains,  MO  65775. 


EDITOR  WANTED  to  run  small  weekly 
while  we  take  Stanford  fellowship  in  fall. 
Start  now.  Send  resume,  clips  to  Cary 
Stiff,  The  Courant,  Idaho  Springs,  CO 
80452. 


DON'T  APPLY  unless  you  are  talented, 
energetic,  enthusiastic,  dedicated  and  a 
hard-working  pro.  If  you  are.  this  small 
Southern  daily  wants  you  to  help  make  it 
the  best  in  the  South.  Resumes  for  all 
newsroom  positions  to  Box  4823,  Editor  & 
Publisher. 


LOOKING  FOR  A  CHALLENGE?  We  have  it. 
Our  free  (4,600)  weekly’s  news  coverage 
has  slipped.  We  want  to  build  it  back  up. 
then  convert  to  paid.  Meager  salary  ($150) 
at  first,  but  more  if  you  do  the  job.  One- 
person  staff.  Ron  Isbell.  Marshall  Inde¬ 
pendent,  Marshall,  IL  62441. 

SMALL  OHIO  county  seat  daily  seeks  ex¬ 
perienced  reporter  who  is  interested  in 
weekly  management.  Vacancy  created  by 
reporter  being  promoted  to  manage  one  of 
our  1 1  weeklies.  Must  be  fast  worker,  good 
writer  and  photographer.  Send  resume  and 
samples  to  Box  4880,  Editor  &  Publisher. 


EXPERIENCED  desk  person  to  work 
nights.  Adept  in  layout  and  editing.  Con¬ 
tact:  Rodney  Odell,  Editor.  Daily  Advance, 
87  E.  Blackwell  St.,  Dover,  NJ  07801,  or 
call  (201)  366-3000. 


LARGE,  independent  research  organiza¬ 
tion  seeks  talented  magazine  editor  with 
strong  writing  skills,  some  technical  back¬ 
ground  and  a  demonstrated  ability  to  turn 
around  publications.  Send  resume,  refer¬ 
ences  and  salary  requirements  to  Box 
4879,  Editor  &  Publisher. 

COPY/WIRE  EDITOR 

Southern  Oregon  5,000  plus  daily  has  im¬ 
mediate  opening  for  a  copy/wire  editor. 
Position  requires  speed,  wire  experience, 
and  a  good  flair  for  layout.  Person  writes 
headlines,  edits  local  copy,  and  dummies 
paper  5  days  a  week.  Salary  will  be  based 
on  qualifications,  work  experience  and 
promise.  Prefer  applicants  from  Zone  9. 
Call  the  Ashland  Daily  Tidings.  Ashland. 
OR  (503)  482-3356  and  ask  for  managing 
editor. 

TECHNICAL  WRITER  well  established  pub¬ 
lishing  house  has  opening  for  newsletter 
editor.  Mature,  responsible  reporting  es¬ 
sential.  Knowledge  of  petroleum  needed  to 
fill  this  Houston-base  assignment  job.  Of¬ 
fers  attractive  salary,  opportunity  to  ad¬ 
vance  in  company.  Send  resume  to  Box 
4885,  Editor  &  Publisher. 


SIX  DAY  AM  daily  newspaper  has  editorial 
opening  for  a  solid  reporter  with  a 
minimum  of  2  years  reporting  experience. 
Editing,  layout  and  photography  helpful. 
Send  samples  and  resume  to  Ed  J.  Hauck, 
Dickinson  Press,  Box  1367,  Dickinson.  ND 
58601. 

FINANCIAL  EDITOR 

Highly  motivated,  responsible  individual  to 
become  technical/managing  editor  of  in¬ 
vestment  newsletter  located  in  Washing¬ 
ton.  DC  area.  Background  in  free  market 
economics,  finance  and  taxes  essential. 
Conservative  or  libertarian  preferred.  Ex¬ 
cellent  working  conditions,  flexible  hours, 
well-paying  opportunity.  Send  resume, 
writing  samples,  and  salary  requirements 
to  Foresight,  Box  8233,  Washington,  DC 
20024. 


COPY  EDITOR— We’re  seeking  a  highly  tal¬ 
ented,  experienced  copy  editor  for  the  uni¬ 
versal  desk  of  our  46,000  Zone  5  daily.  As 
a  member  of  one  of  the  most  highly  re¬ 
spected  groups  in  the  business,  we  offer 
top  pay  and  fringes,  and  we’re  located  in . 
an  outdoor  recreation  paradise.  The  per¬ 
son  we  hire  will  have  a  chance  to  make  an 
immediate  impact  on  a  quality  newspaper 
with  a  growing  national  reputation.  He  or 
she  will  probably  have  at  least  2-3  years 
daily  newspaper  experience,  strong  word 
and  modular  layout  skills,  and  potential  to 
become  a  leader  in  the  industry.  An  excel¬ 
lent  opportunity  for  a  news  editor,  wire 
editor  or  managing  editor  of  a  small  daily 
who  is  looking  tor  a  new  challenge  and  fu¬ 
ture  advancement.  Please  send  resume 
and  recent  samples  of  heads,  editing  and 
page  layouts  to  Box  4903,  Editor  &  Pub¬ 
lisher. 


REPORTER 

Award-winning  weekly,  80  miles  north  of 
Sacramento  in  the  Sierra  foothills.  Ideal 
location.  Position  requires  hard  work  and 
imagination  on  straight  news  and  features. 
Experienced  only,  no  calls.  Send  clips,  re¬ 
sume  and  references  to:  Publisher, 
Paradise  Post,  P.O.  Drawer  70,  Paradise, 
CA  95969. 


EDITOR  &  PUBLISHER  for  June  17, 1978  ) 

_ Ji 


EXECUTIVE 

EDITOR 

Get  out  of  the  trauma  and  traffic. 
Get  into  the  tranquiiity  of  rurel  iife. 
Fast  highway  accatt  to  urban  can¬ 
ters.  Two,  Zone  2  deities  with  com¬ 
bined  circulation  over  20,000  need 
direction  and  motivation  (or  news 
staffers. 

If  you’re  strong  on  training  and  mo- 
tivabon  and  have  a  flair  lor  exciting 
use  of  photos  and  graphics,  we  need 
you. 

We  offer  an  exciting  challenge,  com¬ 
petitive  salary,  fully  paid  benefits  and 
pension. 

Send  replies  in  confidence  to  Box 
4909,  Editor  &  Publisher. 


SMALL  DAILY  in  Rocky  Mountain  state 
seeks  talented  journalist  for  wire/copy 
desk.  Must  be  able  to  design  sparkling 
pages.  Advancement  opportunities  for 
right  person.  Send  resume,  samples, 
philosophy  and  salary  requirements  to  Box 
4917,  Editor  &  Publisher. 


IMMEDIATE  OPENING  for  reporter/pho¬ 
tographer  on  prize-winning  semi-weekly 
located  in  Wyoming  mountains.  Some 
sports.  Phone  Bill  Sniffin,  Wyoming  State 
Journal,  (307)  332-2323,  Lander,  WY 
82520. 

MANAGING  EDITOR  to  direct  entire  edito¬ 
rial  operation  and  handle  the  PR  and 
community  involvement  that  goes  with  this 
position  for  a  6-day  daily  in  Zone  4.  We  are 
looking  for  the  right  person  to  fit  in  our 
organization  and  our  community.  Top  pay 
and  benefits  in  a  30,(X)0  college-outdoor 
community  for  the  right  person  with  blend 
of  experience,  enthusiasm  and  leadership. 
Write  Box  4913,  Box  Editor  &  Publisher. 

COPY  EDITOR  for  progressive  morning 
daily  in  Maine.  Imagination,  professional 
handling  of  heads,  layout,  copy.  Experi¬ 
ence  required.  Send  resume  and  samples 
tO:  James  M.  Milliken,  Managing  Editor, 
Kennebec  Journal,  274  Western  Ave.,  Au¬ 
gusta,  ME  04330. 


EDITOR 

For  law  enforcement  magazine.  Need  in¬ 
novative  person  with  editorial  and  writing 
talents.  Knowledge  of  police  departments 
and  procedures.  Understand  life  style, 
motivation  and  needs  of  policemen.  Send 
resume  and  work  samples  in  confidence  to 
Box  4890,  Editor  &  Publisher. 


NEWS  EDITOR/REPORTER  needed  for 
growing,  aggressive  weekly.  Need  talented 
person  witn  analytical,  investigative  mind 
and  ability  to  go  for  jugular.  Person  needs 
working  knowledge  of  sports,  photography 
and  layout.  Send  resume,  work  samples 
and  salary  requirements  to  News.  Box  466. 
Garner.  NC  27529. 


SPORTS  SLOT  PERSON 
Skilled  desk  person  for  San  Francisco  Bay 
area  AM.  Makeup  experience  required. 
VDT  experience  preferred.  Send  resume 
and  recent  work  samples  to  Lowell  Hickey, 
Sports  Editor,  The  Daily  Review,  P.O.  Box 
3127,  Havward,  CA  94540. 


CITY  COUNTY  REPORTER  for  PM  daily  in 
small  pleasant  university  town.  $8,500 
plus.  Write  or  call:  Ted  Stanton,  The 
Idahonian,  Moscow,  ID  83843. 


REPORTERS 

Award-winning  60,0(X)  circulation  daily  in 
New  York’s  Hudson  Valley  looking  for  gen¬ 
eral  assignment  reporters  with  daily  ex¬ 
perience.  Close  to  New  York  City.  Write 
Box  4877,  Editor  &  Publisher. 


MANAGING  EDITOR  for  new  weekly  news¬ 
paper  in  small  southern  city  with  famous 
university.  Needs  several  years  experience 
as  editor.  Versatile  and  energetic.  OB¬ 
SERVER,  P.O.  Box  3917,  Chanottesville, 
VA  22903. 


REPORTERS 

Wanted,  investigative  reporting,  features, 
news  and  editorials.  Growing  rural  weekly 
near  Poughkeepsie.  Writing  and  produc¬ 
tion  skills  necessaiy,  enthusiasm  and  in¬ 
itiative  imperative.  Call  or  write  The  Look¬ 
out,  Fishkill  Rd.,  Hopewell  Junction,  NY 
12533,  (914)  226-4711. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
PHOTOJOURNALISM 


HELP  WANTED 
PRODUCTION 


MEDICAL  WRITER 

THE  MIAMI  HERALD  is  seeking  an  excep¬ 
tional  reporter  with  strong  writing  talent 
and  an  ability  to  produce  penetrating,  con¬ 
sumer-oriented  stories  about  health  care 
and  medicine.  Send  representative  clips 
and  resume  tO:  Heath  Meriwether,  Execu¬ 
tive  City  Editor,  The  Miami  Herald.  1 
Herald  Plaza.  Miami.  FL  33101. 


NEWS  EDITOR  sought  by  well  established 
daily  energy  newspaper  circulated  nation¬ 
ally.  We  are  looking  for  a  news  professional 
with  solid  experience  in  copy  editing,  head¬ 
line  writing  and  layout.  Must  be  able  to 
handle  news  wires,  coordinate  the  work  of 
experienced  reporters  and  bureaus  from 
New  York  to  Los  Angeles  and  direct  a  grow¬ 
ing  list  of  stringers.  The  pace  is  fast,  the 
competition  good  and  the  work  demand¬ 
ing.  A  background  in  business  news  in 
general  and  energy  news  in  particular 
would  be  a  plus,  but  the  prime  requisite  is 
skill  and  experience  on  a  news  desk.  Good 
salary  and  benefits.  Washington.  DC  loca¬ 
tion.  Write:  DeVan  L.  Schumway,  Editor, 
The  Oil  Daily.  337  National  Press  Bldg., 
Washington.  DC  20045. 


GREAT  PLACE  TO  LIVE  AND  WORK 
First-rate  daily  leisure/entertainment  sec¬ 
tion  in  97,000  PM  coastal  paper  needs  ac¬ 
complished  writer  to  cover  local  and  na¬ 
tional  entertainment  scene.  Must  be  self¬ 
starter,  polished  reviewer  with  ability  and 
experience  in  handling  all  types  of  feature 
writing.  Zone  3.  Send  resumes  and  clips  to 
Box  4895,  Editor  &  Publisher. 


MANAGING  EDITOR  with  the  experience, 
skills,  desire  to  direct  news  staff  of  10.500 
circulation  ABC  afternoon  daily  and  Sun¬ 
day  publication.  Must  have  supervisory 
experience  and  be  strong  in  layout  and 
community  relations.  Send  sample  and  re¬ 
sume  to:  Editor.  The  Daily  Sun  Newspaper, 
P.O.  Box  2768,  Warner  Robins.  GA  31093. 


FREELANCE 


TURN  FREELANCING  TO  PROFIT.  Exclu¬ 
sive  job  listings,  freelance  opportunities, 
markets  and  news  published  twice 
monthly  in  “Freelancer's  Newsletter." 
Used  by  successful  freelancers  for  more 
than  8  years.  4  month  trial  subscription  (8 
issues)  for  only  $12.00.  Satisfaction 
Guaranteed.  P.O.  Box89-EP.  Skaneateles, 
NY  13152,  (315)  685-8505 


MAILROOM 


MAiLROOM  MANAGER 

NORTHWEST  DAILY  AND 

BIG  COMMERCIAL  PLANT 
Yes.  we'll  pay  a  top  salary.  And  we  ll  give 
you  the  freedom  and  support  to  run  your 
own  department.  In  return,  we  ask  that  you 
have  the  management  experience  in  daily 
newspaper  and  commercial  printing  to  run 
and  help  us  reorganize  our  expanding  mail- 
room  operation. 

We  have  45.000  daily  circulation  and 
commercial  volume  running  at  about 
6,000,000  circulation  weekly.  An  around 
the  clock  operation  in  a  people  oriented, 
non-union  atmosphere.  Ours  is  a  relatively 
young  management  team  with  progressive 
management  philosophy. 

Our  growing  city  of  50,0(X)  is  located  on 
the  Columbia  River,  across  from  Portland, 
Oregon.  Great  unspoiled  recreation  area. 
Benefits  include  paid  medical,  dental,  life, 
profit  sharing  and  27  paid  days  off  a  year. 
Even  if  you're  really  happy  in  your  present 
job— we  think  you'll  be  happier  here.  Write 
Alverta  Jacques.  The  Columbian,  P.O  Box 
180,  Vancouver,  WA  98666.  Replies  abso¬ 
lutely  confidential. 


MARKETING 


MARKETING  DIRECTOR 
Zone  6 

21,000  t  daily  circulation  paper  seeks 
marketing  director.  Responsible  tor  retail, 
classified,  preprint,  national,  dispatch  and 
art  departments  (24  employees),  as  well  as 
28,000  free  distribution  weekly  which  pro¬ 
vides  TMC  in  seven  county  area.  Retail 
sales  management  and  marketing  experi¬ 
ence  desirable.  College  degree  or  equiva¬ 
lent  experience  preferred.  Box  4842, 
Editor  &  Publisher. 


ASSISTANT 
PICTURE  EDITOR 

The  Courier  Journal  is  looking  for  an  assis¬ 
tant  picture  editor  with  a  background  in 
photography  and  editing.  Job  respon¬ 
sibilities  include  editing,  outline  writing, 
layout  and  working  with  the  various  news 
editors  on  the  day’s  photographs.  2  years 
experience  with  at  least  one  year  in  editing 
required.  Send  resume  and  non-returnable 
portfolio  (Xerox  OK)  tO:  Tom  Hardin, 
Courier  Journal,  525  W.  Broadway,  Louis¬ 
ville,  KY  40202.  An  Equal  Opportunity 
Employer. 


PRESSROOM 


TALENTED,  EXPERIENCED  press  foreman 
needed  for  new  morning  daily  in  Zone  8. 
Also  need  pressman.  Box  4803,  Editor  & 
Publisher. 


ASSISTANT  PRESS  SUPERVISOR 
Excellent  opportunity  for  WEB  offset  press 
foreman  with  expanding  Direct  Mail  Adver¬ 
tising  firm  in  Southern  California.  College 
degree  in  graphic  arts  or  related  field  de- 
sireable.  Company  benefits  and  excellent 
pay  plan.  Send  resume  to  Box  4710,  Editor 
&  Publisher.  Affirmative  Action/Equal  Op¬ 
portunity  Employer,  M/F. 


WANTED  -Head  Pressman  for  new  5-unit 
Community  Press,  at  a  5-day-a-week  daily 
in  Arizona.  We  are  moving  to  a  new  build¬ 
ing.  Excellent  salary  and  great  benefits. 
Phil  Wright,  The  Kingman  Daily  Miner, 
Kingman,  AZ  (602)  753-2121. 

PRESSMAN— Competent  Journeyman 
needed  immediately.  I.T.U.  member  or 
eligible.  Goss  7-unit  Urbanite.  Award  win¬ 
ning  Northern  California  daily  in  growing 
community.  One  hour  drive  to  San  Fran¬ 
cisco.  Delta  area,  great  fishing.  Solid  long 
term  staff  to  work  with.  Send  resume  to  Irv 
Martin.  P.O.  Box  70.  Antioch,  CA  94509,  or 
call  (415)  757-2525. 


PRESSROOM  SUPERVISOR.  Large,  long 
established  weekly  with  growing  contract 
work,  seeks  experienced,  responsible 
supervisor  for  two-shift  offset  press  opera¬ 
tion.  Send  resume  and  salary  expected  to 
Box  4888,  Editor  &  Publisher. 


PRODUCTION  MANAGER 

Here's  an  opportunity  for  you  to  grow  with 
a  proven  newspaper  leader  in  suburban 
Chicago.  Come  aboard  our  ship  and  reap 
the  benefits  of  our  expansion  plans.  Await¬ 
ing  you  will  be  a  challenge  that  is  super, 
rewards  that  are  great.  We  will  be  installing 
DEC  11/70  front  end,  50  terminals  and  so 
forth.  If  you  are  now  #2  or  assistant  in 
production  and  you're  looking  forward  to 
becoming  #1,  send  us  your  resume,  all  in 
confidence,  of  course.  William  F. 
Schoepke,  Paddock  Publications,  Inc., 
217  W.  Campbell  St.,  Arlington  Heights,  IL 
60006. 


PROMOTION 


NEWSPAPER  PRESSMEN 

Our  65,(X)0  6-day  daily  newspapers  are  on 
the  grow,  not  only  in  circulation,  but  also 
planning  to  go  7  days  this  fall.  We’re  look¬ 
ing  for  apprentice  journeymen  pressmen 
to  grow  with  our  organization  in  the 
greatest  newsjoaper  territory  in  the  USA 
We  presently  operate  Goss  Universals  with 
plans  to  go  offset  down  the  road.  Employee 
benefits  include  medical,  dental  and  life 
insurance,  a  retirement  plan.  8  paid  holi 
days  and  vacation  pay.  Please  reply  to:  Bill 
Schoepke.  Paddock  Publications,  Inc 
217  W.  Campbell,  Arlington  Heights.  IL 
60006. 

PRESS/PLATE  SUPERINTENDENT 
Small  daily  in  Zone  5  has  immediate  open¬ 
ing  for  a  working  foreman  in  the  press 
plate  department.  Responsibilities  include 
supervision  of  personnel,  operation  and 
maintenance  of  Goss  Community  Press. 
Experience  with  this  type  of  press  is  pre¬ 
ferred.  Company  offers  great  career 
growth  potential,  good  salary  and  fringes 
and  ideal  living  conditions  in  small,  pros¬ 
perous  Mid-west  community.  Send  resume 
including  salary  expectations  to  Box  4912, 
Editor  &  Publisher. 

Equal  Opportunity  Employer.  M/F 


PRESSMAN  for  Goss  Community  in 
Arizona.  Great  location,  climate  and  op¬ 
portunity  with  expanding  paper.  Guaran¬ 
teed  salary  plus  benefits.  Call  Jim  (602) 
287-4646  or  send  resume  to:  International 
Publishing,  P.O.  Box  579,  Nogales,  AZ 
85621. 


PRODUCTION 


PROMOTION  MANAGER 

The  Des  Moines  Register  &  Trib¬ 
une  has  immediate  opening  for 
someone  prepared  to  take  over 
one  of  the  top  jobs  in  the  industry. 
Complete  knowledge  of  circula¬ 
tion,  editorial  and  advertising 
promotions  desired.  Full  super¬ 
vision  of  20-person  staff.  Call 
(515)  284-8060  or  write; 

J.R.  Hudson,  Director  of  Maifeeting, 
Ragitlar  A  Tribune, 

Des  Moines,  lA  50304 


Positions 
Wanted  • 


PUBUC  INFORMATION 


DIRECTOR  OF  MEDIA  RELATIONS 
Permanent  position  reporting  to  Vice  Pres¬ 
ident  for  Development— To  coordinate  all 
college  wide  contact  with  local,  regional 
and  national  media —To  work  closely  with 
Director  of  Publications  on  all  internal  and 
external  communications.  Requirements: 
At  least  BA  in  journalism  or  related  disci¬ 
pline:  solid  writing,  editing  and  organiza¬ 
tional  abilities:  experience  in  public  infor¬ 
mation,  print  and  electronic  media  is  man¬ 
datory. 

Earliest  Effective  Date:  July  1,  1978 
SALARY:  $13,000-$15,(XX) 

(intact:  Thomas  M.  Monaghan,  Vice  Pres¬ 
ident  for  Development,  Aquinas  College, 
Grand  Rapids,  Michigan  49506. 


PUBLIC  RELATIONS 


PRODUCTION  FOREMAN 
Excellent  opportunity  for  individual  who 
has  1-2  years  supervisory  experience  with 
an  expanding  Direct  Mail  Advertising  firm 
in  Southern  California.  (College  desireable 
Company  benefits  and  excellent  pay  plan 
Send  resume  to  Box  4713,  Editor  &  Pub 
lisher.  Affirmative  Action/Equal  Opjx/rtun- 
ity  Employer  M/F. 


SMALL  INDEPENDENT  LIBERAL  ARTS 
COLLEGE  in  Zone  5  seeks  newswriter-pub- 
lications-public  relations  person.  Bache¬ 
lor's  degree  required.  Clear  newswriting  a 
must,  also  keyline  and  publications  ex¬ 
perience.  Broadcast  experience  helpful. 
Immediately  availability  required.  Send  re¬ 
sume,  references,  and  salary  requirements 
to  Box  3926,  Editor  &  Publisher. 


LARGE,  independent  research  organiza¬ 
tion  in  Zone  9  seeks  a  senior  public  rela¬ 
tions  specialist  with  strong  media  back¬ 
ground  especially  in  science  and  business. 
Minimum  of  five  to  ten  years  experience. 
Strong  writing  skills  and  initiative  a  must. 
Immediate  availability  preferred.  Send  re¬ 
sume.  reference  and  salary  requirements 
to  Box  4878,  Editor  &  Publisher. 


SALES 


SALES  to  $25M-t  in  paradise  exploding 
weekly  needs  (2)  two  strong,  creative,  re- 
sjxinsible  sales  persons.  Bulletin  Board, 
888  Front  Street-Longhi  Bldg.,  Lahaina, 
Maui,  HI  96761. 


ADMINISTRATIVE 


QUALITY  AND  PROFIT  oriented  publisher. 
Experience  m  general  management, 
news,  advertising,  circulation,  production 
with  successful  record.  Ready  for  new 
challenge.  Prefer  Zones  4,6,  or  8.  Write 
Box  4752,  Editor  &  Publisher. 

BEST  AD  DIRECTOR 

in  the  west  with  accomplishments  and  re¬ 
ferences  to  prove  it  seeking  Zone  9  chal¬ 
lenge  as  general  manager  or  ad  director 
with  future.  40  years  old,  experienced 
metro  and  suburban,  MBO  trained,  profit 
conscious  and  modest.  Box  4738,  Editor  & 
Publisher. 

MANAGEMENT  desired  by  top  20  daily, 
multi-million  line  Advertising  Sales  Execu¬ 
tive.  Currently  para  Advertising  Manager. 
Previously.  General  Manager  weekly.  Will 
relocate.  Box  4824,  Editor  &  Publisher. 

VERSATILE  PRO,  30  years  experience, 
mostly  weeklies,  weekly  chain.  From  devil 
to  manager,  editor.  Seek  growth,  man¬ 
agement  position.  Zones  3, 4,5,6.  Award 
winner,  editor  of  the  year  nominee.  Puts 
emphasis  on  teamwork,  hard  work.  Avail¬ 
able  July  1.  Write  P.O.  Box  189,  McLeans- 
boro,  IL  62859  or  call  (618)  643-4041. 


PUBLISHER/GENERAL  MANAGER 
.  Presently  #2  on  medium-size  daily 
.  Seeks  top  position  on  small  to  medi¬ 
um  size  property. 

.  20  years  diversified  newspaper  exper¬ 
ience. 

.  Extensive  knowledge  of  overall 
newspaper  ojierations. 

.  Budget/planning  and  administering. 

.  Qualified  in  labor  negotiations. 

All  replies  held  in  strict  confidence. 
Box  4901,  Editor  &  Publisher, 


ADVERTISING 


RECENT  GRAD  BS  ADVERTISING.  2  years 
work  experience  in  sales  and  marketing 
communications.  Seeks  position  in  adver¬ 
tising.  Zones  2  or  5.  Linda  Dular,  12801 
West  Pleasant  Valley,  Parma,  OH  44130. 


NEWSPAPER  ADVERTISING  MANAGER 
Experienced  in  radio  and  TV  production 
seeks  position  in  advertising  with  agen¬ 
cies,  multi-media  or  private  enterprise. 
Will  relocate.  John  Eberline,  (303)  395- 
8621,  P.O.  Box  430,  Evergreen,J3Q  80439. 


PUBLISHERS 

Seek  position  as  ad  manager  or  general  ad 
manager.  Over  20  years  experience  2  lead¬ 
ing  city  papers,  manager  smaller  paper. 
Box  4906,  Editor  &  Publisher. 


PRINTING  SALES,  PUBLICATIONS 
The  Commercial  Printing  Division  of  Jour¬ 
nal  Newspapers  needs  an  aggressive,  intel¬ 
ligent  salesperson  who  has  the  ability  to 
find  the  accounts,  get  thru  to  the  decision 
makers  and  close  the  sale.  You  will  be  part 
of  a  new  and  growing  division  of  the  com¬ 
pany.  Job  offers  excellent  salary,  incentive 
and  all  benefits.  If  you  are  interested  and 
think  you  can  bring  in  the  business,  write: 
Jack  O’Leary,  Vice  President,  Journal 
Newspapers,  475  School  St.,  S.W.,  Wash 
ington,  DC  2(X)24. 


Circulate  Your  Jobs,  Services,  Talents 
to  the  Largest  Newspaper  Audience 
in  the  World  with  E&P  Classifieds 


ARTIST 


ILLUSTRATOR-16  years  with  large  met¬ 
ropolitan  daily,  wishes  to  relocate.  Zones 
4,6,8,9  preferred.  Skilled  in  layout,  black 
and  white,  full  color  art,  charts,  maps.  Box 
4703,  Editor  &  Publisher. 


CARTOONIST 


EDITORIAL  CARTOONIST/lllustrator  seeks 
position  with  daily  paper.  Have  experience. 
Degree  and  all  shots.  Looking  for  i}erma- 
nent  relationship.  Will  go  anywhere,  can 
draw  anything.  Portfolio  available.  Box 
4920,  Editor  &  Publisher. 


ADDED  BONUS  FOR 
E&P  POSITIONS  WANTED  PEOPLE! 

We  realize  that  due  to  the  mail  service 
sometimes  subscribers  receive  their  mag- 
a.  ines  several  days  later  than  should  be 
expected.  So,  while  you're  awaiting  for 
just  the  right  publisher  to  see  your  POSI¬ 
TIONS  WANTED  ad— we  mail  out  tear-: 
sheets  of  the  HELP  WANTED  pages  to  ouii 
Positions  Wanted  advertisers  who  live  out¬ 
side  the  New  York  metropolitan  area.  That 
way  everyone  has  the  Help  Wanteds  by 
Monday  morning— and  the  same  chance 
to  shoot  off  an  early  reply  to  any  Help 
Wanted  Ads  of  Interest! 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


CIRCULATION 


EDITORIAL 


EDITORIAL 


EDITORIAL 


CIRCULATION  MANAGER,  prefer  one  man 
department,  25  years  experience  with 
dailies.  Bo*  4719,  Editor  &  Publisher. 


ABC-track  record  42  years  old  -present  lo¬ 
cation  1 1  years.  Knows  all  phases  of  circu¬ 
lation;  sales;  service;  promotion;  ABC  rec¬ 
ords;  mailroom —present  circulation 
29,500.  Box  4814,  Editor  &  Publisher.  ! 


CIRCULATION  DIRECTOR  of  over  100,000 
MES.  Experienced  small,  medium,  ‘ 
metro— all  phases.  Currently  employed,  j 
Top  references-well  recognized.  Seeking  , 
new  challenge,  any  Zone.  Box  4876,  Editor  ; 
&  Publisher.  ^ 

CIRCULATION  DIRECTOR  50,000  •  daily,  ! 
10  years  experience  includes;  Union, 
non-union,  mailroom  and  all  other  circula¬ 
tion  functions.  Age  34.  Desires  challenging 
position  with  progressive  paper  or  group. 
Box  4905,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER 
Extensive  telephone  sales  experience  at 
50,000  circulation  daily.  Experience  in¬ 
cludes  sales  training,  budgeting,  im¬ 
plementation  and  training  of  on-line  VDT 
system.  Would  consider  assistant  position 
with  larger  paper.  Contact  Mary  Lois  Wil¬ 
liford,  1512  Apakin  Nene,  Tallahassee,  FL 
32301,  (904)  877-5992  or  222-3757  PM's. 


DISPLAY  ADVERTISING 


WORKING  AD  MANAGER,  25  years  experi¬ 
ence.  Weekly  newspaper  builder.  Sunbelt 
only,  (813)  371-8131  or  Box  4808,  Editor  & 
Publisher. 


E&P  Classifieds- 
As  effective  in 
the  newspaper  community 
as  your  newspaper's  classifieds 
are  in  your  community! 


EDITORIAL 


BILINGUAL  REPORTER  seeks  position 
with  English  language  newspaper  or  wire 
service  in  Spanish  speaking  country.  Ex¬ 
perienced  and  BA.  Write  Box  4756,  Editor 
&  Publisher. 


ARE  YOUR  PAGES  DULL?  Wire  editor  can 
liven  them  up  with  sharp  layouts,  dramatic 
picture  cropping,  bright  headlines  and 
placing  right  story  in  right  place.  Write  Box 
4751,  Editor  &  Publisher. 


MANAGING  EDITOR  for  daily  newspaper 
seeks  position  of  editor  for  daily  or  subur¬ 
ban  weekly  chain.  Wants  to  be  responsible 
for  editorial  page  and  entire  newsroom  op¬ 
eration  for  10,(J(XI-30,000  daily  or  group  in 
any  Zone.  Award-winner  both  as  editor  and 
writer.  Tops  at  motivating  a  staff  to 
achieve  excellence.  Box  4500,  Editor  & 
Publisher. 


COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  daily.  13  years  experi¬ 
ence.  Box  1460,  Editor  &  Publisher. 


AGGRESSIVE  22,  3  years  sportswriting,  1 
year  editing,  BA-Mass  Communications 
seeking  job.  VDT,  production  experience. 
Phillip  Britt.  1542  Glenlake,  Chicago  IL 
60660,  (312)  743-6805. 


I  CAN  JUMP  easily  into  any  beat.  Award¬ 
winning  writer  of  features  and  news.  8 
years  on  dailies.  Know  government,  poli¬ 
tics,  education,  pollution,  land  planning, 
health,  transit.  Copy  desk  experience.  Box 
4734,  Editor  &  Publisher. 


HELP!  PR  is  killing  me  softly,  I  want  to  do 
honest  work  again  for  paper  or  magazine, 
willing  to  handle  controversy.  I'll  bring  11 
years  top  writing  experience,  photo  skills, 
and  a  desire  to  polish  my  editing.  Box 
4669,  Editor  &  Publisher. 


SPORTSWRITER,  female,  seeks  position 
on  major  daily  or  specialized  sports  publi¬ 
cation.  Experience  in  small  and  metro 
dailies  including  pro  beat.  Will  relocate. 
Write  Box  4760,  Editor  &  Publisher. 


SPORTS  PRO 
Metro  background 
Inside  or  outside 
Unusual  qualities 
15-grand  minimum 

Dudley  Do-write 

Box  315  Peoria,  AZ  85345 


MANAGING  EDITOR  experienced  in  all 
phases  of  newspaper  operation;  daily  and 
weekly.  Seeks  challenge  with  small  daily  or 
medium  weekly.  Has  a  knack  for  increas¬ 
ing  readership  and  advertising.  Box  4816, 
Editor  &  Publisher. 


SPORTS  EDITOR,  23,  of  circulation 
10.000  daily  wants  to  relocate.  l3oes  writ¬ 
ing.  layout,  darkroom.  Seeks  paper  that 
takes  pride  in  its  work.  Box  4829,  Editor  & 
Publisher. 

15-YEAR  VETERAN  on  one  of  South's 
biggest  dailies  looking  for  new  challenge. 
Prefers  shot  as  your  #  1  or  2  feature  writer 
and'or  columnist.  23  years  experience 
overall  with  major  colleges  and  pros,  also 
as  author.  Box  4855.  Editor  &  Publisher. 

COPY  EDITOR,  SLOTMAN,  DESKMAN.  Pro 
with  10  years  metro  experience.  Fast,  ac¬ 
curate  editing,  prize-winning  headlines. 
Zones  3.8  or  9.  Box  4853.  Editor  & 
Publisher. 


YOUNG  ATTORNEY,  magazine  publisher 
and  editor  seeks  new  challenge  in  New 
York  City.  University  of  Virginia  Magna 
Cum  Laude.  Bilingual  Spanish.  Strong  writ¬ 
ing.  graphics  and  sales  abilities  also.  Box 
4975,  Editor  &  Publisher. 

NEED  A  NEWSROOM 

Six  months  off  to  write  the  Great  American 
Novel  was  novel,  not  great.  Need  a  non¬ 
boring  newsroom  soon.  19  years  experi¬ 
ence,  7  as  managing  editor.  Want 
medium-size  daily  managing  editor  spot  or 
equivalent  responsibility  on  metro.  Strong 
on  art  and  newsfeature  use.  Experienced 
in  conversions,  new  product  projects, 
management.  Jim  Holman,  1101  W.  31st, 
Austin,  TX  78705.  (512)  453-1950. 

WRITER,  experienced,  enterprising,  wide 
interests.  Seeks  challenge  with  corpora¬ 
tion,  college.  Excellent  photographer.  Bo* 
4897,  Editor  &  Publisher. 

BACK  IN  THE  USA.  Young  woman  with 
Fleet  Street  agency  and  freelance  writing 
experience  seeks  reporter/researcher  slot 
on  metropolitan  or  medium-sized  daily. 
Zones  5,2  or  1 .  Clips  and  resume  available. 
Box  49CiO.  Editor  &  Publisher. 

FORMER  Boston  Globe  reporter  seeks 
daily  news  reporting  job.  Editing  experi¬ 
ence.  Has  led  staff  of  250.  Computer  ex¬ 
perience.  Box  4907,  Editor  &  Publisher. 


SPORTSWRITER.  28,  seeks  steady  beat 
with  medium  or  large  daily.  Sharp  colum¬ 
nist.  feature  writer  with  VDT  experience  on 
medium  daily.  Excellent  references.  Box 
4915,  Editor  &  Publisher. 


SCIENCE  WRITER 

Experienced,  literate.  Leader  in  field. 
Fleet-streeter  in  Canada  22  years  seeks  to 
relocate  and  become  US  citizen.  Box 
4800,  Editor  &  Publisher. 


OLD  GRAY  FOX  outflanked  in  metropolitan 
youth  squeeze.  Escaped  with  health,  hair, 
talents  at  59.  All  phases  editorial.  Major 
prize  winning  features.  Prefers  Florida. 
Possible  part  time.  Box  4807,  Editor  & 
Publisher. 


WRITER-EDITOR,  experienced  in  editorial 
writing,  investigative  reporting,  feature 
writing,  headline  copy  desk.  Also  served  as 
foreign  correspondent  in  20  countries. 
Working  knowledge  of  Spanish.  Italian, 
French,  Portuguese.  Published  in  major 
newspapers  including  Wall  Street  Journal. 
Now  seeking  job  offering  new  challenges. 
Write:  Agostino  Bono,  8^  Sun  Court,  Al¬ 
tamonte  Springs,  FL  32701.  Phone;  (305) 
830-4663. 


ENTRY  LEVEL  position  desired  combining 
writing,  layout,  production.  I've  written 
and  done  great  sports  layout  on  a  college 
newspaper,  produced  several  small  in- 
house  publications.  BA  in  Technical  Com¬ 
munication.  Creative,  enthusiastic.  Prefer 
Chicago  suburbs,  Wisconsin  or  Michigan 
(not  Detroit).  Tom  Ferrari,  9761  Martin 
Rd,,  Clarence  Ctr.,  NY  14032,  (716)  741- 
3214. 


NEWS  EDITOR.  28,  with  Los  Angeles 
weekly  seeks  daily  position.  Award-winning 
writer.  Experienced.  Aggressive.  Compe¬ 
tent.  Have  typewriter,  will  travel.  Box 
4884,  Editors  Publisher. 


PULITZER  Prize  nominee.  9  years  experi¬ 
ence.  Major  international  fellowship  win¬ 
ner,  2  other  awards.  Now  available  be¬ 
cause  paper  folded.  Young  pro.  age  31. 
wants  challenge.  Prefer  Zone  2,  will  con¬ 
sider  all.  Box  4893,  Editor  &  Publisher. 


I'VE  GOT  THE  ENERGY  and  skill  you  want 
in  a  newswoman.  Probing  24  year  old  city 
hall  and  feature  reporter  wants  to  fill  a 
general  assignment  position  on  a  Califor¬ 
nia  or  Southern  daily.  Strong  desire  to  ex¬ 
cel.  love  for  work  and  thorough,  lively  copy 
can  add  to  an  already  fine  newspaper. 
VDT-trained  with  2  years  experience.  Box 
4894,  Editors.  Publisher. 


ATTENTION  SPORTS  EDITORS:  Former 
New  York  sportswriter  with  wire  service 
and  daily  experience  seeking  position  with 
daily,  weekly  or  magazine.  Will  also  cover 
your  pro-college  teams  (all  sports)  in  tri¬ 
state  area.  Reasonable  rates,  reliable  ser¬ 
vice  and  excellent  writing.  References  on 
request.  Contact  Paul  Levine,  (212)  221- 
8484  or  (212)  743-4115,  2462  Brigham 
St.,  Brooklyn,  NY  11235. 


NEWS  EDITOR  seeks  challenge  as  working 
managing  editor  on  PM  daily  in  Zone  6,7,8 
or  9,  Innovative,  dedicated,  production- 
oriented.  24  years  experience.  Married,  2 
children.  Box  4883,  Editors.  Publisher. 


EDITOR  of  small,  community-oriented 
daily  seeks  similar  spot  on  a  newspaper 
which  puts  content  first,  then  wraps  it  in 
eye-catching  package  with  good  art.  22 
years  experience  in  all  phases  of  newsroom 
operation.  Long  list  of  references,  awards, 
seminars,  management  training.  Box 
4881,  Editors.  Publisher. 


FREELANCE 


PROMOTION  WRITER.  Freelance.  Creative 
jogger.  Versatile,  sprightly.  Original,  sea¬ 
soned.  Brochures,  speeches,  sports,  ads. 
Print  and  radio.  Box  4809,  Editor  S. 
Publisher. 


NEEDCARTOONS,  layouts,  illustrations. 
Contact:  Richard  Jarrett— artist.  8056 
Dobson.  Chicago,  IL  60619. 


PHOTOJOURNAUSM 


PHOTOGRAPHER— 3  years  experience  on 
large  Florida  daily.  Worked  as  both  dark¬ 
room  technician  and  staff  photographer. 
BS  in  photography.  Mary  V.  Southworth, 
151  NE  16th  Ave.  #1204,  Ft.  Lauderdale, 
FL  33301. 


13  YEARS  wire  service  experienced  photo- 
rapher,  editor,  division  photo  manager, 
5.  Looking  for  challenging  job  with  man¬ 
agement  potential.  Wire  service  experi¬ 
ence  includes  USA,  Europe,  Africa. 
Mideast  and  Asia.  Any  US  location  fine. 
Will  travel.  Resume,  references  on  re¬ 
quest.  Will  travel  for  interview.  Box  4910, 
Editor  &  Publisher. 


PRESSROOM 


HEAD  PRESSMAN  experienced  in  all 
phases  of  Offset  Newspaper  Production, 
young  energetic,  hard  working,  honest 
with  proven  ability.  Seeks  challenging  po¬ 
sition  as  a  working  foreman.  Box  4911, 
Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER  or  assistant  or 
pressroom  superintendent.  28  years  ex¬ 
perience  in  major  metropolitan  and  small 
newspapers.  Knowledgeable  in  all  types  of 
presses.  Top  references.  Box  4740,  Editor 
&  Publisher. 


PRODUCTION  OPERATIONS  MANAGER, 
Pressman— Experience  15  years  in  Letter 
Press— (Joss  Mark  Two,  Hoe  Colormatic, 
1 1  years  all  phases  offset  operation.  Press 
and  process  camera  work.  Maintenance  of 
all  equipment  and  building.  Plant 
safety— security  and  general  responsibility 
of  entire  plant.  Reference  upon  request. 
Zones  9-8-6-3-4.  Box  4821,  Editor  & 
Publisher  or  Phone  (714)  747-8428. 


MENTOR  WANTED 

Inquisitive,  meticulous  female  reporter, 
25,  J-degree,  one  year  daily  experience.  I 
want  to  work  for  an  editor  who  encourages 
his  reporters  to  think  -an  editor  who  be¬ 
lieves  journalism  is  more  than  turning  out 
assembly-line  copy  in  a  newspaper  factory. 

I  will  work  hard  on  a  weekly,  a  daily  or  a 
magazine.  What  counts  is  quality  and 
whether  you  have  the  time  to  share  your 
expertise.  I  live  in  Zone  9.  will  relocate  any 
zone.  Reply  Box  4918,  Editor  &  Publisher. 


SPORTS  WRITER— May  Wisconsin 
J-school  grad  seeks  entry  level  position 
with  daily  paper.  College  and  high  school 
editor.  7  years  writing  experience.  VDT  ex¬ 
perience.  Mark  Miller,  4617  N,  Woodruff, 
Milwaukee,  Wl  53211.  (414)  964-3822. 


TAXES-FI  NANCE-ACCOUNTING-LAW 
That's  what  I  know  and  write  about.  Spe¬ 
cial  knack  for  presenting  complex  tax  and 
legal  material  in  common  sense  English. 
Full  or  part  time.  Box  4919,  Editor  & 
Publisher. 

HOT  shot  at  low  man  sports  or  general  writ¬ 
ing  spot  sought  by  high  honors  Michigan 
State  J-grad  with  2  years  campus  work.  Boxz\ 
4896,  Editor  &  Publisher.  )  \ 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Three-year  contract  ends 
strike  at  Baltimore  Sun 


A  four-day  strike  by  the  Baltimore- 
Washington  Newspaper  Guild  Local  35 
against  the  Baltimore  Sunpapers  ended 
June  1 1  when  guild  members  approved  a 
new  three-year  contract  that  will  in¬ 
crease  salaries  $85  a  week  over  the  next 
three  years. 

Under  the  terms  of  the  new  contract, 
top  minimums  will  rise  to  $485  a  week 
from  the  current  $400  during  the  next 
three  years. 

The  agreement  also  provides  an  im¬ 
proved  pension  and  severence  benefits 
and  states  that  A.S.  Abell  Co.,  Sunpa¬ 
pers’  publisher,  will  pay  up  to  $20  of  the 
cost  of  an  annual  eye  examination.  The 
contract  also  states  that  yearly  checks  on 
emissions  from  video  display  terminals 
in  the  newsroom  will  be  conducted. 

The  morning  and  evening  editions  of 
the  Baltimore  Sun  continued  to  be  pub¬ 
lished  during  the  four-day  strike,  al¬ 
though  the  papers  were  smaller  than 
usual. 

Union  printers  crossed  the  Guild  pic¬ 
ket  lines  during  the  strike,  but 
Teamster-represented  drivers  refused  to 
cross.  The  Sun  management  distributed 
the  newspapers  by  hiring  nonunion  driv¬ 
ers. 

Negotiations  had  begun  in  April  in  an¬ 
ticipation  of  expiration  of  the  Guild’s 


Special  sections,  daily  publications 
and  joint  advertising  packages  are  spear¬ 
heading  the  movement  of  suburban 
newspaper  publishers  to  ward  off  the 
challenge  of  metro  newspapers  and  the 
electronic  media  in  their  traditional  mar¬ 
ket  areas. 

“The  key  rule  of  marketing  is  to  fit  the 
market  and  not  have  the  market  fit  you,’’ 
said  Fred  Currier,  president  of  the 
Detroit-based  Market  Opinion  Research, 
Inc. 

Currier  made  his  remark  as  the  key¬ 
note  speaker  of  the  recent  annual  con¬ 
vention  of  Suburban  Newspapers  of 
America  Inc.,  and  its  subsidiary,  the 
Suburban  Newspaper  Advertising 
Bureau  in  Dallas,  Tex.  Over  120  subur¬ 
ban  publishers  attended. 

Currier  told  his  audience  that  with  the 
increasing  media  saturation  of  the 
marketplace  they  will  have  to  continue  to 
turn  to  new  and  innovative  ways  to  keep 
readers  and  advertising. 

Daniel  Baumann,  executive  editor. 
Paddock  Publications,  Arlington 
Heights,  111.,  and  Bruce  Sagan,  pub¬ 
lisher,  Economist  Newspapers,  Chicago, 
discussed  their  recent  entry  into  the 
Chicago  afternoon  daily  newspaper  mar- 
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three-year  contract  at  midnight  June  3. 
However,  there  was  no  strike  at  that 
time  and  the  Guild  voted  continuation  of 
talks  with  the  negotiators  to  report  to  the 
members  on  June  7. 

At  that  time,  rejection  of  the  contract 
offer  was  unanimous,  however,  mem¬ 
bers  were  divided  on  a  strike  call.  A  vote 
was  taken  and  members  voted  208  to  166 
to  strike.  It  was  the  second  time  the 
Guild  struck  the  paper  in  15  years.  A 
1965  Guild  strike  lasted  several  months. 

Sunpapers’  general  manager  Robert 
H.  Kavanaugh  said  he  was  pleased  that 
the  strike  had  been  settled. 

“We’re  happy  to  have  labor  har¬ 
mony,’’  he  said.  “We’ve  been  working 
on  this  a  long  time.” 

Kavanaugh  said  the  new  contract 
would  cost  the  firm  “a  big,  big  wad  of 
money,”  although  he  had  no  exact  fig¬ 
ures.  He  added,  however,  that  he  did  not 
think  the  new  pact  would  result  in  higher 
street  prices  for  the  newspapers. 

“We  just  raised  the  Sunday  price  (to 
60  cents)  and  to  do  it  again  would  not,  I 
think,  be  productive,’’  he  said.  The 
weekly  editions  of  the  Sunpapers  sell  for 
15  cents  each,  a  price  maintained  for 
several  years. 

The  Guild  represents  534  Sunpapers’ 
employees. 


ket  in  a  scramble  for  readers  following 
the  demise  of  the  Chicago  Daily  News. 

Baumann  said  Paddock  had  3  aims  in 
entering  the  daily  afternoon  field;  (1)  to 
increase  newsstand  sales;  (2)  to  gain  ex¬ 
posure  from  national  advertisers  and  (3) 
to  extend  their  circulation  area. 

Conversely,  Sagan  said  the  Economist 
was  staying  within  its  traditional  market¬ 
ing  on  Chicago’s  southwest  side  and 
south  suburbs.  He  said  the  decision  to  go 
daily  was  reached  even  before  the  Daily 
News  folded  after  looking  at  market 
studies  in  the  nation’s  largest  cities  and 
detecting  a  trend  that  showed  metro  cir¬ 
culation  dwindling  and  suburban  circula¬ 
tion  increasing. 

The  results  are  not  in  yet,  but  Sagan 
said  he  will  give  the  new  daily  2  years  to 
become  profitable.  He  warned  pub¬ 
lishers,  however,  that  they  must  have 
sufficient  capital  on  hand  to  absorb  sub¬ 
stantial  start  up  costs. 

In  the  battle  for  the  suburban  advertis¬ 
ing  dollar  suburban  publishers  have 
begun  to  form  advertising  networks  such 
as  the  Suburban  United  Newspapers 
(SUN),  in  Pittsburgh.  This  coalition  of  3 
suburban  publishing -companies  can  offer 
a  I  ad,  I  bill  packa^tc  to  national  adver- 
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1978  E&P  Year  Book 

The  computer  equivalent  of  “pied 
type”  has  caused  an  unconscionable  and 
unexpected  delay  in  production  of  the 
1 978  International  Year  Book,  for  which 
we  offer  abject  apologies  to  buyers  and 
users  of  that  issue.  Financial  difficulties 
of  our  composition  house  forced  us  to 
change  production  to  another  organi¬ 
zation  “in  mid-stream.”  The  fact  that 
this  is  our  first  attempt  to  computerize 
Year  Book  information  for  retrieval  pur¬ 
poses  compounded  our  difficulties.  At 
this  point  we  believe  we  can  deliver  first 
copies  of  the  Year  Book  by  the  first 
week  in  July.  We  are  grateful  to  our 
subscribers  for  their  understanding  and 
patience  during  this  period. 

Robert  U.  Brown,  Editor 

Bouzinac  elected 
news  agency  head 

Roger  Bouzinac,  newsman  and  law¬ 
yer,  has  been  elected  president  and  gen¬ 
eral  manager  of  the  French  news  agency 
Agence  France-Presse.  He  replaces 
Claude  Roussel. 

AFP  is  controlled  by  French  newspa¬ 
pers  and  broadcasting  stations  cooper¬ 
atively,  but  a  large  portion  of  its  income 
comes  from  government  subscriptions. 
Government  representatives  sit  on  its 
board. 


tisers  and  large  local  retailers. 

“Our  papers  circulate  to  263,000 
households  with  an  annual  sales  poten¬ 
tial  of  $1.7  million,”  explained  J.C.  Pen¬ 
nington,  publisher  of  Pittsburgh  Subur¬ 
ban  Community  Newspapers.  “Our  total 
coverage  of  the  market  is  83%  compared 
to  5 \%  market  coverage  by  the  afternoon 
Pittsburgh  Press." 

Other  members  of  the  group  are  Dar- 
danell  Publications  and  the  local  Gannett 
suburban  chain. 

SUN  is  but  the  latest  in  a  series  of  joint 
suburban  advertising  packages.  Earlier 
this  year  a  similar  group  entitled  CLASS 
in  Chicago’s  northern  suburbs  formed  to 
offer  a  similar  package  in  their  area. 

Suburban  papers  have  also  begun  to 
tailor  their  products  to  advertisers  and 
readers  through  the  use  of  special  sec¬ 
tions. 

“They  give  readers  what  they  want 
and  they’re  also  a  way  to  increase  ad 
linage,”  said  Jacqueline  Lucido,  pro¬ 
motions  manager  for  East  Bay  Newspa¬ 
pers  Inc.,  Walnut  Creek,  Calif. 

East  Bay  has  taken  the  lead  in  promot¬ 
ing  special  sections  which  have  ranged  in 
topic  content  from  energy  and  water 
shortages  to  car  care  and  introducing 
new  residents  to  a  suburb. 

The  goal  of  attracting  advertisers  and 
more  readers  is  working  for  East  Bay 
and  already  a  number  of  other  special 
sections  are  in  the  planning  stages. 
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Suburban  papers  gear  up 
in  battle  with  metro  dailies 
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BACK-UP  YOUR  FRONT  PAGE 

(AND  ALL  YOUR  PAGES) 

WITH  iiflroitt  PLATES 

THE  PLATES  WITH  "BACK-UP  POWER" 


Throughout  the  industry,  plants  of  all  sizes,  from 
smallest  to  largest,  are  discovering  the  Western 
FRONT  PAGE  plate. 

Anodized,  brushed  grained,  and  especially  de¬ 
signed  for  the  newspaper  industry,  FRONT  PAGE 
offers  trouble-free  performance  and  complete 
dependability  —  provides  easy  make-up,  fast  roll¬ 
up,  a  hard,  abrasion-resistant  surface  — and 
something,  more— "BACK-UP  POWER." 

"BACK-UP  POWER"  is  many  things,  and  Western  Litho  Plate  is  the  com¬ 
pany  that  offers  it.  "BACK-UP  POWER"  is  26  Western  Technical  Representa¬ 
tives  ready  to  serve  you  personally  and  assist  you  in  solving  technical 
problems.  "BACK-UP  POWER"  is  130  Dealers  strategically  located  throughout 
the  nation,  ready  to  supply  you  with  all  your  plateroom  needs.  "BACK-UP 
POWER"  is  a  complete  line  of  plateroom  products  specially  designed  for  the 
newspaper  industry  — everything  you  need  in  plates,  chemistry  and  plate¬ 
room  machinery.  And  most  Important  — we  offer  experienced  people  — years 
of  experience  in  the  newspaper  industry. 

That's  right  — when  you  use  Western  FRONT  PAGE  plates,  you  have  "BACK¬ 
UP  POWER"  —  real  flesh  and  blood  people  to  serve  you  at  your  plant  with  the 
technology  and  products  you  need. 

So  BACK-UP  your  front  page  with  FRONT  PAGE  plates  and  see  the  difference 
In  your  sports  page,  your  comics,  your  classifieds . . .  ALL  your  pages. 

We  look  forward  to  being  of  service  to  you.  If  you 
would  like  a  Western  Technical  Representative  to  call, 
just  phone  our  toll  free  number  800-325-3310. 

UJOJTOrn  LITHO  PLATE 

3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS,  MO.  6^122  •  PHONE  TOLL  FREE  800-325-3310 

NEWSMASTEB  IS  A  FULL  LINE  OF  PRODUCTS  ESPECIALLY  DESIGNED  FOR  THE  NEWSPAPEM  INDUSTRY  -  PLATES  -  CHEMISTRY  PLATEROOM  MACHINERY 


Peg  McCarthy,  13,  right,  1978  National  Spelling  Bee  champion,  shares  her  moment  of 
victory  with  fames  H.  Wagner,  director,  and  Lyn  Sue  Kahng,  12,  who  finished  second. 


The  best  in  the  biggest 


Each  year  for  the  last  three  the  story  has  been  the 
same: 

Biggest  National  Spelling  Bee  in  history. 

So  it  was  this  year,  the  number  of  Washington  final¬ 
ists  totaling  106;  the  number  of  participants  overall, 
eight  million  plus. 

It  was  also  a  National  Spelling  Bee  that  enjoyed  a 
special  distinction.  It  featured  the  First  Lady  of  the 
United  States.  Rosalyn  Carter  held  a  reception  for 
spellers,  their  families,  and  their  newspaper  escorts. 

It  was  a  memorable  week  for  everyone,  but  partic¬ 
ularly  for  Peg  McCarthy,  13,  hometown,  Topeka, 

KS,  who  represented  the  Topeka  Capital-Journal.  She 
became  the  latest  in  a  line  of  champion  spellers  that 
began  in  1925. 


Making  Peg  work  hardest  were  Lyn  Sue  Kahng  and 
Julie  Won,  representing  The  San  Diego  Union  and 
The  Harrisburg  Patriot  &  Evening  News,  who  finished 
second  and  third. 

Peg  and  Lyn  Sue  and  Julie  typified  the  58  girls 
and  48  boys  who  reached  the  finals  this  year.  They 
came  from  cities  and  towns  large  and  small,  and  from 
as  far  away  as  Puerto  Rico,  Alaska,  the  Virgin  Islands, 
and  Mexico  City. 

Scripps-Howard  Newspapers,  which  sponsors  the 
National  Spelling  Bee,  is  pleased  to  provide  young 
people  with  such  an  enriching  experience.  And  we 
welcome  the  participation  of  87  other  daily  and 
Sunday  newspapers  which  share  a  similar  attitude  and 
bring  our  program  to  their  communities. 


Scripps-Howard 
National  Spelling  Bee 

1100  CENTRAL TlRUSTTOWER,  CINCINNATI,  OHIO 45202 


